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A Winning Feature 


Boys everywhere are demand- 
ing leather-trim Keds with suc- 
tion soles. This new feature 
is so popular that dealers can 
make unusually quick turn- 
overs. 

Identify your store as the home 
of suction-soled Keds by stock- 
ing the appropriate sizes for 
your boy trade. 















































aking Sales that 
make Friends ~ | | 








‘ HY can’t the shoe salesman learn that he'll never get 
ae ’, \ anywhere talking larger sizes to women (or most men 
' either, for that matter)? Big men, from college pro- 
fessors to press humorists, have been trying to pound this fact 
home for centuries, yet every day some tactless shoe salesman 
will say: “Madam, what you need is a larger size.” 

The wise salesman says nothing at all about size. Instead, 
he talks about another model—a last better suited to the con- 
tour of his customer’s foot. He brings her the size she should 
wear, and then if she insists on knowing the size, he proceeds 
along the lines followed by the pastor who is preaching the 
— funeral sermon for a deceased but wayward member of his | 
of a series flock. Incidentally, if it were essential for the wearer to know 

the exact size, why does the merchant prefer the French system 
of marking the sizes? 

By the same token, what’s the reason more women don't 
wear boot tops and spats? The answer is that the ordinary 
spat makes the woman’s foot look larger because they do not 
fit snugly and because they distort and destroy the beautiful 
lines of the foot and ankle. Tweedies make women’s feet more 
attractive, therefore more women every day want to wear 
them, as indicated by their increased popularity. 
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You’ve heard much about Tweedies, but you'll hear more 2 
during the next year—and for many years thereafter. The 
foremost women’s magazines and newspapers from Maine to 

California will build up a demand for Tweedie Boot Tops. of 

You can increase your sales by identifying your store as head- al 

quarters for Tweedies. fir 

fr 

Write for samples of the new side button Tweedie Topper 

model—shown here. du 

th 

Copyright 1921, T. B. T. Co. mé 

ing 

Tweedie Boot Top Company : St. Louis. Missouri a 
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Shoe Standardization an Impossibility 


HERE is no economic advantage in 
) standardization in the shoe _ busi- 
ness, theorists and scientists to 
the contrary notwithstanding. It is 
the usual thing when conditions are 
unusual to blame the condition onto the lack of 
standardization. The shoe industry had quite 
enough of that theory under Barney Baruch. The 
English stores have not yet been able to get rid 
of the standardized shoes of the war period. The 
public the world over is beginning to rebel at any 
system that levels all tastes to the rapidity of 
machine production, as well as soviet methods of 
social standardization. 

There is always one outstanding argument to 
standardization in the shoe and leather business. 
There is not a more variable material in its tex- 
ture, substance and weight than the skins of ani- 
mals used for footwear. If public eating was lim- 
ited only to beef cattle, the leather standards 
might be partially unified. 

But it is the variety of tastes in meat that 
makes the variety in leather available for foot- 
wear. In countries where the goat is an eatable 
article, we get our great supplies of kidskins. All 
of the world contributes its different leathers 
every one of which is the by-product of the meat 
consumed. 

It can never be possible to standardize in types 
of footwear because of this variety in materials 
and also consider the difference in usage. The 
fine kid slipper for evening wear is far removed 
from the heavy plow shoe and each class has 
many essential types. The structure of the in- 
dustry itself, its 1500 competing factories, its 
thousands of varied tastes, needs and utilities, 
makes footwear the most complex article of wear- 
ing apparel. 

It is likewise mechanically most complicated, 
for it necessitates upwards of 200 handlings in 





the process of being assembled into a finished 
product. 

Herbert Hoover, Secretary of Commerce, 
speaking at the 14th annual conference on 
weights and measures, at Washington, urged 
standardization, that would not sacrifice style and 
individuality, but would facilitate the distribu- 
tion of goods through retail stores. 

Quotations from his address are these: 

“You are brought into contact with the retail dis- 
tribution of the country. The economies to the retail 
merchant in the simplification of dimensions, and the 
standardization along many lines are such that the 
retail merchant, when he once understands the proc- 
ess, will insist upon specifying that character of pro- 
duction.” 

“There is scarcely an industry, there is scarcely a 
commercial practice, in which some simplification in 
the underlying specifications and dimensions will not 
produce national economy.’ 

“Yiou are more familiar than I perhaps with its 
many ramifications. IT DOES NOT EXTEND INTO 
THE FIELD OF DESTROYING STYLE, OR QUAL- 
ITY, OR INITIATIVE, OR INDIVIDUALISM.” 


As for shoes, they cannot be standardized un- 
til—first is standardized the hide of the cattle, of 
which shoes are made, and the feet of the peo- 
ple to which shoes are fitted. 

Nor can styles be standardized until all people 
agree that certain styles are standard. 

And these things are impossible, until all cattle 
grow alike, all feet are of the same dimensions, 
and all notions of style are the same. 

Standardization of means of production, which 
are mechanical, are practicable, and will lead to 
new economies in the trade. 

But standardization of means of distribution, 
which have to do with pleasing the customer, 
cannot be achieved until all men and women are 
cast in the same mould, and the human nature of 
one man is made like the human nature of an- 
other, as one flivver is like another. 








34 BOOT AND 


Say “‘Merchant”’’ and 
**Salesman”’ 


There is a great deal of value, by suggestion, in 
the use of the correct titles for men. Did you 
know that a number of years ago, department 
store merchants protested vehemently to a news- 
paper syndicate the continuance of the cartoons 
“The Hall-Room Boys” as the subject and its 
treatment reflected upon salesmen in department 
stores. The cartoon said too much about ribbon 
clerks and too much about things effeminate. 
The stores could directly attribute the falling off 
of good salesmen to that cartoon. 

The Recorder is greatly pleased to see two of 
its pet suggestions adopted at the California Con- 
ventions. Readers of the Recorder will remem- 
ber how time and time again the Recorder has 
stressed the correction of the term “shoe clerk” 
which should read “retail shoe salesman,” and 
also the term “shoe dealer” which to-day should 
be given the correct terminology of “‘shoe mer- 
chant.” 

H. P. Harbold of Sommer & Kaufmann, San 
Francisco, in his address said: 

“I am getting away from that shoe clerk 
idea, the term is “shoe salesman” not “shoe 
clerks.” They are not clerks in any sense of 
the word. They are shoe salesmen and 
should be entitled to that respect and con- 
sideration from every man whether he be 
an employer or not. Remember that gentle- 
men. We are trying to build up the posi- 
tion of what was formerly termed ‘the shoe 
clerk,’ to that of ‘shoe salesman’ and make 
it a profession, and not one of ordinary voca- 
tion. The shoe salesman has more to con- 
sider in making a sale than any other retail 
salesman engaged in any other line of en- 
deavor.” 

The day previous, Henry E. Hagan, in masterly 
fashion, said: 

“T am going to presume to suggest that we 
cease to call ourselves ‘shoe men’ and ‘shoe 
dealers’ and that we designate ourselves by 
the name to which we are entitled, ‘shoe mer- 
chants.’ Let’s call our associations by the 
term Association of Shoe Merchants, win- 
ning the confidence and the respect of the 
business fraternity by that simple designa- 
tion.” 

If you will consult the dictionary, you will see 
that the term “merchant” is defined as “one who 
ventures in trade”; “it is the best term applicable 
to the new period of merchandising.” It means 
“making a business of buying and selling.” It 
is many steps in advance of any other termin- 
ology. To be a merchant one must venture in 
trade on ones own responsibility. Is it not a term 
worthy of national adoption? 


Business Cannot Stand 
Still 
Occasionally one hears a merchant remark, “If 


my business ever reaches to such a figure where 
I can be assured that my net profits will be 
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enough to give me a good living, I would not 
want it any larger.” The figure the dealer men- 
tions is usually a fairly large one. But, by the 
time his business reaches that figure the dealer 
usually gets accustomed, or a sort of acclimated, 
to higher ideals and learns that he must continue 
to work for increased business else he takes a 
great chance of losing everything. 

Business cannot be conducted on the “trust to 
luck plan.” No business can be trusted to stay 
where put, in other words, business will not stand 
still at a certain mark. It will either go back or 
continue to grow, in either case good manage- 
ment is required. 

It must be carefully nursed that it does not go 
too far behind, else the overhead expense will eat 
all the profit and possibly touch the principal. It 
must also be watched that it does not grow faster 
than the capital will allow. 

A real big apparently good business sometimes. 
goes to smash because the capital did not com- 
pare well with the size of the business. The 
healthy increase in the retail business should be 
about ten per cent a year and the owner must see 
that the capital grows in that proportion, too. 


Beware of Doped Shoes 


A flood of cheap shoes are on the market, 
threatening to destroy the confidence of buyers 
and wearers of shoes, as well as to demoralize the 
industry generally. 

Bargain stores are appearing again, and some 
of the shoes in them are poor bargains indeed. 
“Doped” shoes are offered as high value shoes, 
marked down to sacrifice prices of $3.95 a pair. 
“Doped” shoes are of snuffed cow hide leather, 
made from “grasser” or like lean hides, and 
coated with “dope” or collodion compound, to give 
them a new grain. The “doping” is apparently 
done in the packing room of shoe factories. The 
coat of “dope” is so thick that it is readily appar- 
ent to any person familiar with shoes or leather. 

The limit in cheap shoes is related by a leather 
man, who going to a bargain store, was offered 
a pair of shoes, at a bargain price. One shoe, 
which was shown to him by the salesman, was 
of fairly good calf leather. The other he found 
to be of “slunk” or dead calfskin, a lifeless stock. 
Both shoes were “doped” so that they looked 
alike, at least to the average person, though, of 
course, the tanner quickly detected the difference. 
He says it is the first time he ever has heard of 
making one shoe of a pair of good leather, and 
the other of cheap leather, in order to get out 
shoes for the bargain counters. 


Goods Well Bought 


Many have the mistaken idea that good retail 
shoe salesmen will sell most anything. While 
good salespeople who have the interest of the 
store at heart can aid greatly in disposing of mer- 
chandise, yet, no one should depend wholly on the 
selling ability of the retail shoe salesman. Real 
selling should begin when, or before, the order is 
placed for certain styles or kinds of merchandise. 

The owner of a store or the buyer should at 

(Continued on page 48) 
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Keep Your Eye 
on Congress for 
Legislation 
Affecting 
Merchandising 
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' Federal Government Has No Intention of Forcing a Decrease in 
Retail Prices; Secretary of Commerce Hoover Plans 
Constructive Assistance to American Business 


Washington, June 26.—Contrary to the popular 
opinion of the hour, it is the economic law of prices 
and not the interference of the Federal Government 
that has influenced the downward tendency of retail 
prices. It may be readily admitted that the spas- 
modic and misleading reports of the Federal Trade 
Commission have hastened price revision to a cer- 
tain extent because of the prejudice, generally un- 
founded, that their statements developed among the 
consumers. Attorney General Daugherty has let it 
be known that the Department of Justice is cognizant 
of the fact that retail prices will gradually adjust 
themselves without Governmental intervention. It 
must not be inferred, however, that the legal agen- 


plus stocks. This plan has been misconstrued in 
many quarters to mean that the Federal authorities 
were proceeding along lines fixed by the Lever act. 
Recent decisions cf the Supreme Court make this 
process somewhat difficult. 


Tariff Squabble a Deterrent 


Importers complain, and very justly, too, that their 
business with the retailers of this country is held up 
by the tariff squabbles in Congress. The prices 
which are to be quoted to the merchants, especially 
the fall orders subject to summer delivery, cannot 
be determined until Congress in its wisdom proclaims 
what rates of duty will be assessed on imported mer- 





cies of the Government have in- 
dulgently overlooked the activi- 
ties of trade organization, espe- 
cially as to their effect on prices. 


Business to be Helped 


It is apparent that the present 
Administration is desirous of ful- 
filling the party’s pledge as a 
help rather than a deterrent to 
legitimate business. Efforts to 
impose drastic regulatory mea- 
sures on industry and trade have 
invariably been defeated at this 
session. The latest instance was 
the packers’ bill. The plan to 
place the regulatory powers with 
the Federal Trade Commission 
was effectively squelched. The 
Department of Commerce under 
Secretary Hoover is giving its 
full weight to booming American 
business, both domestic and for- 
eign. Attorney General Daugh- 
erty contemplates prosecutions 
where it is alleged that the Gov- 
ernment, particularly the War 
Department, has been defrauded 
of vast sums in purchases during 
the war and in disposition of sur- 

















A Letter From the Southeastern 
Shoe Retailers’ Association 
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Mr. William L. Daley, 
816 Fifteenth St., 
Washington, D.C. 


Dear Mr. Daley: 

Thanks very much for 
your prompt reply to our 
letter of the 14th. 

It is a source of 
much satisfaction to us to 
know that the Boot and Shoe 
Recorder is offering to its 
subscribers asplendid serv- 
ice like yours, and I want 
you to know that we appre- 
ciate it. 


Yours very truly 


W. B. Fitzgerald 
Secretary 








chandise. The effect of tariffs 
on home manufactured products 
is easily obvious. The fight over 
tariff schedules has overshad- 
owed all other legislative mea- 
sures, even the soldiers’ bonus bill 
which the Senate Finance Com- 
mittee ushered out very quietly. 
It is now proposed that the per- 
manent tariff schedules’ as 
adopted by the House Committee 
on Ways and Means should be re- 
ported to a Republican caucus in 
order to determine what fate 
awaits the bill on the floor of the 
House. 


Split in Majority Ranks 


Insurgency has developed in 
the ranks of the majority be- 
cause of the campaign conducted 
by Minnesota retail lumber deal- 
ers for free trade in lumber prod- 
ucts. While the quarrel is di- 
rected at the lumber items in the 
permanent tariff, leaders in this 
movement have served notice on 
party leaders that they will ob- 
struct all action on the Ways and 
Means Committee’s bill until the 
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House agrees to restore lumber to the free list. It 
will be remembered that in other years when tariff 
legislation was considered, Schedule K, relating to 
woolens, was the chief stumbling block, but this sea- 
son a little group of lumbermen have assumed a 
dictatorial attitude over all fiscal legislation. Their 
spokesmen in the House have already undertaken to 
sound sentiment on their plan to re-commit the com- 
mittee bill. The recommitment of the tariff bill 
would undoubtedly delay the measure several weeks 
and hold up tax revision indefinitely. What this 
means to the merchant and the importer can readily 


be understood. 
Proposed Assessment Method Opposed 


There is reason to believe that the American valu- 
ation clause which was enacted in the Emergency 
Tariff will be continued in the permanent tariff 
measure chiefly because of the difficulty in obtaining 
data on foreign values at ports of shipment. Many 
importers oppose this method of assessment, but 
sentiment in Congress favors the adoption of the 
American valuations. The Ways and Means Com- 
mittee has the administrative features of the tariff 
bill under consideration. It is reported that the 
proposed schedules on wools and cottons as sub- 
mitted by the sub-committees have not been ap- 
proved by the full committee. According to various 
reports from committee members, the tentative rates 
on knit goods will not vary very much from the rates 
carried in the Payne-Aldrich tariff act. It has been 
reported that the committee would recommend rates 
on cotton underwear which were lower than those in 
the other protective measures. Because of the eco- 
nomic changes in Japan the committee is giving due 
consideration to the silk schedules. The monthly 
summary of the Department of Commerce shows that 
imports of silk and wool declined sharply during May 
as compared with April. The imports of cotton 
cloths are increasing in volume, though the gain is 
not as distinct in values. 

Sales Tax Talk Revived 


The introduction of the five-fold plan for financial 
rewards to soldiers as introduced in the Senate this 
week, revives interest in the proposed sales tax. 
Heretofore, Senate and House leaders were of the 
opinion that the sales tax would not be required in 
framing new tax laws. The Senate bill for the sol- 
dier bonus has five separate proposals, but each plan 
requires a vast sum from the taxpayers. True, it is 
spread over a period of years, but it will be neces- 
sary to fortify the Federal Treasury prior to 1923 
when it is proposed to make the payments effective. 
The Chamber of Commerce of the United States has 
called upon the 1400 organizations which are affili- 
ated with it to conduct an aggressive campaign 
against the bonus. Apparently, the Senate will en- 
deavor to dispose of the measure before counter po- 
litical influences are at work. The American Farm 
Bureau Federation has advised Congress that a 
questionnaire sent to 40,000 farmers in the New Eng- 
land and Middle West States showed an impressive 
number endorsed a general sales tax. 


Banking Situation Cheerful 


The growing evidence of the downward movement 
of central bank charges should be pleasing to the re- 
tail merchant at this time when there is a need for 
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better relations with banking institutions. The re- 
adjustment of rates on 90-day paper has been general 
through the twelve Federal Reserve Districts. A 
survey during the second week of June showed that 
the entire system averaged six to six and one-half 
per cent interest. The difficulties in financing con- 
tinue in the agricultural territories and will un- 
doubtedly remain until the crops are harvested. Li- 
quidation in these sections is decidedly slow and re- 
flects itself in merchant’s sales. However, the com- 
mercial banking institutions are none too liberal 
and there is room for improvement. 


Index Numbers Show Price Drop 

Bankers are watching changes in index numbers 
very closely. According to the index numbers of 
wholesale prices compiled this week by the Bureau 
of Labor Statistics cloths and clothing were 234 per 
cent lower in May than in April and the index num- 
ber of housefurnishings dropped 414 per cent during 
the same period. Compared with May of last year 
cloths and clothing articles, measured by changes in 
their index numbers, showed a decrease of nearly 48 
per cent and housefurnishings were 2214 per cent 
cheaper. The Federal Reserve Board believes that 
prices themselves have tended to settle to a somewhat 
lower basis and the various index numbers have 
tended to move rather more closely in harmony, thus 
indicating that the readjustment period is nearer 
completion. Financial experts here are of the opin- 
ion that the slump in exports and the reparations 
issue have retarded the restoration of settled condi- 
tions in trade and industry. 


Was Labor Going Up or Down? 

In petitioning Congress for a protective tariff on 
hides, John H. Kirby, President of the Southern 
Tariff Association, to-day told the Ways and Means 
Committee that the price of hides has no direct bear- 
ing on the price of shoes. It was his contention that 
an opposition to the duty on hides was inspired by the 
shoe manufacturers in order to keep shoes on the free 
list. Mr. Kirby contended that in 1917-18 the price 
of hides declined 24% cents a pound while the price 
of shoes increased $1.10 per pair. In 1919-1920 the 
price of hides declined 8 cents per pound and the price 
of shoes went up $1.46 per pair. He further insisted 
that farmers are now getting 4 cents per pound for 
hides and that there is no perceptible change in the 
prices of shoes. “During the past ten year period 
hides opened with 14.8 per pound and shoes $3.00 per 
pair and closed with hides eleven cents per pound and 
shoes around eight dollars per pair. A fluctuation of 
one cent per pound in the price of hides should re- 
flect a change of only six cents per pair in the price of 


shoes.” 
Rubber Boot Production 


Preliminary reports of the 1920 census, issued by 
the Bureau of Census, show that 9,208,000 pairs of 
rubber boots, valued at $26,067,000, were manufac- 
tured in 1919, as compared with 4,025,000 pairs and a 
value of $12,648,000 in 1914. The 66,195,000 pairs of 
rubber shoes and overshoes produced in 1919 were 
valued at $64,713,000, as against 57,212,000 pairs and 
a value of $37,858,000 in 1914. Canvas shoes with 
rubber soles manufactured in 1919, numbered 19,896,- 
000 pairs, with a value of $25,177,000. Heels, and this 
classification includes only those sold as such or on 

(Continued on page 44) 
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Making Merchandising History 


The Merchants Are Leaders in Each Community 
by a Stimulating Style Policy 
By Cal J. Mensch, 


President Pennsylvania Shoe Retailers’ Associa- 
tion, and several merchants of the Keystone 


The year 1921 is making some definite merchan- 
dising history. Business conditions for the first six 
months could have been a lot worse, for the second 
half it will be better. We are now at the foot of the 
grade, steadily climbing up, with a confidence test 
of 68-70, will probably make it on High. 

Thanks—the shoe industry heads the list of pep- 
tomists. America, The Store House, 
The Manufacturer, The Banker, yea, 
the corner stone of this wonderfully 
fabricated universe. 

America leads, all other nations 
follow. Now, Mr. Merchant, have 
confidence in your country, your 
home town, your store and yourself. 
Be a leader in your community—buy 
plenty of snappy—seasonable foot- 
wear, catering more to satisfy the 
style desire of your customers, than 
forcing them to buy by price reduc- 
tions. 


Fall Styles for Women 


Material will be brown kid, tan 
calf (medium shade), black kid, fol- 
lowed by gun metal, satin, suede, 
etc. 

Sales in cosmopolitan centers will 
be 65 per cent low; in other communi- 
ties 40 per cent. 

For early fall, August, September, 
October, 50 per cent more low shoes 
will be sold, compared to same period 1920. 

Tan calf and brown kid oxfords with 14/8 Cuban 
heels will have the big call. 

Next will be strap pumps in a multiplicity of pat- 
terns, with heels in full and Junior Louis, and 12 
to 14/8 covered and leather Cuban heels. 

Imitation ball strap oxfords for September will be 
good, followed immediately by brogues in grain 
leathers, 100 per cent dolled up. 

Avoid long vamps and extreme narrow toe lasts. 


Fall Styles for Men 


Tans will continue strong, dark shades in the 
cheaper grades and medium (not too light) in the 
better grades. 

Sixty-five per cent of the sales will be low shoes. 

Blacks will show increased sales. The tendency 
for men’s shoes out of the ordinary will increase— 
they should be dolled up in good taste with per- 
forations, stitchings, wing tip, ball and instep sad- 
dles—imitation ball strap is preferable. 

English grain and the cheaper grain leathers, both 
black and tan, will be in great demand, both in high 
and low shoes, with an increased sale on oxfords of 
this type. 








CAL J. MENSCH 
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EACH COMMUNITY DECIDES FALL OXFORD 
SALES 


By A. A. Hoerr, President Johnstown Shoe Retailers’ Association 


The percentage of oxfords to be sold this fall will 
depend largely on the community. In cities the size 
of ours I should say 30 per cent to 40 per cent in 
men’s low shoes. Dealers in the 
women’s game predict anywhere from 
30 per cent to 50 per cent in low 
shoes. 


WOMEN’S LOW SHOES 65% 
Thomas S. MacHale, Secretary Lackawanna 
Shoe Retailers’ Association 

I would say 65 per cent for the 
percentage of women’s low shoe sales 
for fall. In my opinion the military 
or low-heeled shoe will sell in great- 
est volume. In regard to men’s 
shoes, I do not carry them and have 
not given them very serious thought, 
but from all observations, I think 
that men want a whole lot of kick 
in them, brogue effects prevailing. 
As to the outlook for the coming sea- 
son, we have heard it said that busi- 
ness is slow, and that women want 
changes in style daily. If you will 
check those fellows up you will find 
that they are dead numbers and can- 
not keep up with the style trend for 
women. Business in Scranton has been very good 
and I have had my share of same, giving them the 
new styles just as fast as they come out. In a recent 
ad of mine’I offered 87 women’s styles. 

SHOES WITH SNAP 
Morris Browdy, Secretary of Pittsburg Shoe Retailers’ Association 

Buy some snappy-looking oxfords and boots for 
men and women for fall, get them in early, spruce 
up window displays and your fall business will equal 
the best season you have ever had. You will sell 
more pairs this fall than in the fall of 1920 if you 
go after it right. 

MEDIUM SHADE OF TAN 


By George M. Garman, Secretary Pennsylwania Shoe Retailers’ 
Association 


Medium shades of tans for men, women, boys and 
children continue to grow in popularity and with it 
I feel will come a demand for black shoes. 


FOR FALL 60% LOW SHOES 


By Henry L. Pierce, Secretary, Philadelphia Shoe Retailers’ 
Association 


Straps and oxfords in brogue effects will dominate 
women’s shoes with approximately 60 per cent of 
(Continued on page 48) 
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It’s Good Business to Wear 
a Good Business Shoe 


Style and comfort keep 
you at your best. 


This one is right. Built 
of tan calf — on smart 
lines; comfortable, finely 
moulded toe for walking; 
broad heel; and it’s easy 
to keep polished and trim- 
looking. 


It’s good business to own 
it if only for fine appear- 


The 


Recorder 


VERY man who reads 

your ads is wearing a 
pair of shoes . . . nothing 
new in that, but if he is fig- 
uring on economizing by 
wearing those same shoes 
day in and day out where do 


- y oe When you consider those fine, new models on 
KS the amount of wear it will hel a ” f 
ES stand—after you’ve worn eo get ol so tar 
t it—you'll agree it’s the as he’s concerned. Still you 























Blank standard of value. 


$10.00 











Shoes for Golfing, 
Tennis, sung, 





know that he’d get more sat- 
isfaction out of his shoes if 
he had more than just what 
he could get along with. 
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Home from Office or Shop— 


leaden 
. are cee 


After work if you don’t shake your 
workaday shoes, you don’t enjoy 
yourself. You can’t. 
Put on a pair of these white canvas, 
rubber-soled oxfords. Fresh, cool and 
comfortable. You'll get more out of 
| each evening’s fun. You'll give your 
business shoes a chance to freshen up. 
Your feet will feel better ALL THE 
TIME. 
The price brings you back to “before 
the war” values. 

















Sa 
Bring You Back WA $7.50 





to before the 
war values 





X They are the kind of shoes we recom- 

rye. 50s mend to give service and satisfaction. 
“\ Better get yours today. 

One pair bought now will make your 

workaday shoes last all Summer. 
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Ad-Visor 


Service 


LITTLE argument 

sprinkled well with com- 
mon sense will create and 
stimulate the desire men 
are stifling nowadays in or- 
der to get by with less spend- 
ing. If by selling a man two 
pairs of shoes both pairs will 
give him more service and 
comfort, isn’t it advisable to 
spend some effort getting 
him to see it that way? 
Aren’t you doing him a real 
service? Contrary to feeling 
“stuck,” he'll very likely be 
in the “two pair at a time” 
class next season. 


Where Are You Going? 


When you start out you want to 
be dressed for any company. 


The road may lead to places 
where this racy, high-grade, latest 
style tan calf brogue oxford will have 
a chance to show its “class.” 

This is just one of many fine oppor- 
tunities to get the right shoe for the 
right price in a stock that shows the 


care we've taken in providing TEMPT- 
ING VALUES. New stock—new low 


prices. 
$9.50 


The longer a man wears a pair of our shoes 
the more he is convinced that you can’t real- 
ize their real worth by just looking at them. 


There’s only ONE 
Shoe to Dance in— 


A fine Patent, flexi- 
ble, perfect-fitting mod- 
el like the one pictured. 
Your feet will glide 
over the floor. That’s 
a fact. 

If you’ve been “push- 
ing” your feet around the 
hall in street shoes, try 
these. You'll see the dif- 
ference between “pushing” 
and “gliding” the first time 
you wear this smart, up- 
to-the-minute pump. 

That’s a fact. 

Moderately priced 


$8.00 
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Theres Only dae Shoe 
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Greatest Business Virtue Is Service 


Study of “Wants of Public” by California Retail Shoe Dealers 
Association in Keynote Resolution 


San Francisco.—valifornians have talked loud and 
long about the wonderful climate of their state, much 
has been attributed to the climatic conditions as con- 
tributing to the unusual. pep and go of the citizens of 
the Golden Gate State. Whether or not this is true, 
it is a fact that California has suffered less during the 
recent depression in a retail way than have eastern 
and middlewestern states. Enthusiasm has been the 
keynote of the California Convention of retail shoe 
merchants. From the start to the 
finish, the convention was full of 
spirit and not a single idle or drag- 
ging moment prevailed. The con- 
vention attendance was as great at 
the closing session as at any earlier 
session of the series of meetings. 

It was indeed a business conven- 
tion. The entire time excepting that 
allotted to the inspection of display 
was filled with business sessions, not 
excluding luncheon time and _ the 
evening. 

The first speaker Thursday morn- 
ing was James H. Stone, editor of 
The Shoe Retailer, who spoke on 
“Economic Situation as It Affects 
Retail Interests.” He predicted the 
impossibility of return to pre war 
prices beeause of taxes to pay war 
debt, increasing cost of government 
and an advanced state of living ex- 
penses: to which we have become ac- 
customed and to expect better busi- 





Alfred Katchinski, Elected President 


ness for Fall than for Spring and Summer. 

William Anschuetz of Johansen Bros., St. Louis, 
demonstrated by charts the proper methods of pre- 
paring profit and loss of statements. Contact with 
merchants has convinced him that many dollars which 
should be to the credit of the merchant and bank are 
wasted because of insufficient and inaccurate cash ac- 
counting and stock accounting methods, while book- 
keeping cost time and money, it is the only way by 
which a merchant can accurately 
know just where his business stands. 


Advertising Made Simple 


J. D. Barnhill, of Evans & Barn- 
hill Advertising Agency, discussed 
advertising, and said that the proper 
principles of advertising are pure 
and simple in the abstract. “It is a 
means of increasing the competence 
of the consumer,” he said. “The 
average consumer is an incompetent 
buyer—advertising should be truth- 
ful and honestly described merchan- 
dise. The average industrial con- 
cern, wholesale or retail, is handi- 
capped because of a lack of knowl- 
edge of its product and a lack of 
knowledge of the market for those 
products. Before advertising is 
done, the problems should be ana- 
lyzed and the advertising campaign 
directed to the people whom it is in- 
tended to influence. Language 
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should be employed that is clear, concise and easily un- 
derstood by the reader.” 

William Day, Governor of the Federal Reserve Bank 
of San Francisco, predicts a gradual return to nor- 
malcy, and ventured the opinion that it would be con- 
siderable time before we reached that point where one 
of the most disturbing factors has been the upsetting 
of the distributing system to which the business of 
the country has long been accustomed. “A way must 
be found for exporting the surplus products which the 
country is in a position to supply the edge.” Corpora- 
tions, in his opinion, will eventually solve the problem. 
He predicts a general downward tendency of prices for 
some time to come. There may be some ups and 
downs, but the general tendency will be downward be- 
fore the upward trend starts in. The condition which 
prevails has been brought about by 
waste and destruction, and as we 
quit wasting, conditions will nec- 
essarily increase. 
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theater parties, dinner parties and automobile trips, 

occupying a greater portion of their time in the city. 
Henry E. Hagan, James H. Stone and Earl C. Logan 

were elected honorary members of the Association. 


REAL RESOLUTION PROGRAM 
This Convention of the California Retail Shoe Deal- 
ers’ Association Was the Most Effective in Its 
Resolution Work: 


Whereas, The Shoe Industry of the United States 
was one of the first to feel the effect of war, one of 
the first to enter the stage of readjustment and 
probably will be one of the first to emerge from this 
critical period, and, 

Whereas, The retail shoe business is just begin- 
ning to vindicate itself from the 
harmful effects of unjust and un- 
true propaganda, 

Now, therefore, be it resolved: 





One of the unusual features of Officers of That the California Retail Shoe 
the convention was a prize window CALIFORNIA RETAIL SHOE Dealers’ Association in conven- 
contest in which all of the princi- DEALERS’ ASSOCIATION tion assembled June 15, 1921, in 


pal stores of the downtown district 
participated. The prizes were 
awarded on the basis of decorative 
attractiveness and the attractive- 
ness from the point of the customer 
as producing sales value. The first 
prize was awarded to Sommer & 
Kaufman’s Market Street Store; 
second, City of Paris Department 
Store (shoe department); third, 
Philadelphia Shoe Co. The prizes 
consisted of $25, $15 and $10. 

Wednesday evening was devoted 
to a smoker for all visiting mer- 
chants and traveling men. The en- 
tertainment was very high class and 
enjoyable. 

The visiting ladies were royally 
entertained by a number of teas, 


President—Alfred Katchinski, 
San Francisco. 

First’ Vice-President — Louis 
Brayton, Sacramento. 

Second Vice-President—Charles 
McWilliams, Los Angeles. 
Directors—Frank Bush, Los An- 
geles. 

H. A. Ballentine, 
San Francisco. 
H. N. Thompson, 

Reading. 


Next Convention City (1922) to 
be LOS ANGELES 











San Francisco, recognizing the 
moral obligation of the retail shoe 
trade to continue, as in the past, 
the practice of a highly ethical 
business code, officially adopts and 
publishes its declaration of prin- 
ciples to be: 

FIRST: That the public is our 
master and upon the strictest ad- 
herence to this principle lies the 
future success of the retail shoe 
merchant. That the mission of 
the retail shoe merchant is to 
study the wants of the public ané 
to supply such wants in the most 
efficient manner possible. 

SECOND: That our advertising 
should always be true, never mis- 
leading; always frank and sin- 

(Continued on page 45) 
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Remarkable Style Survey 


MR. HEROLD of San Jose:—The Style Committee 
has been very busy in trying to get together the sta- 
tistics that we know are of vital importance to this 
organization, and I want to say that we have had a 
most wonderful meeting and all are very much en- 
thused over the prospects of what can be done by get- 
ting together from all parts of this State and bringing 
into one focus all of the styles, in our opinion, and 
averaging them up. 

We had the meeting last night and worked very late, 
but every one of them stayed right on the job and all 
enjoyed the work. 

In order that you might know who the people were 
on the Style Committee I will read the names. Under 
the classification of Sub-Committee Women’s: Bagley, 
Bush, Gibson, Gude, Heartte, Levy, Mansfield, McGif- 
fen, More, Secombe, Seymour and Wills. 

Men’s: Brayton, Butts, Cover, Fred Herold, Kauf- 
mann, McWilliams, Williams and Werner. 

Children’s: Baker, Garcia and Rosenberg. 

Secretary: Max H. Sommer. 

We first met and divided into these three Sub-Com- 
mittees. We found we worked very successfully. Now, 
I am not going into any .detail as to what style means. 
We all know what style means and what it means to us 
as retailers. I am simply going to get right down to 
cold facts. 


Not a photograph but art ; 
work by Armstrong- 
Lazano Co., Boston 





Forecast of Women’s Styles for Fall 

Report of the Sub-Committee on Women’s Styles 
(Al Gude, Los Angeles, chairman) of the Styles Com- 
mittee, of which Lou Brayton, of Sacramento, is 
chairman. 

With regard to the outlook as to fall styles in 
women’s footwear, it is the opinion of your committee 
that no radical change can be deduced from the pres- 
ent indications. But this should not be construed to 
mean a continuation of the present styles. Rather it 
is indicative of the striking fact that women’s shoe 
styles are not a matter of regular measured seasonal 
modifications, but are subject to periodical changes 
which cannot be forecast with any degree of certainty. 

Lasts 

The last situation is of minor importance. The ten- 
dency is a middle course, evading the extremes of both 
the radically long and the extremely short vamps. 
There is a slight tendency toward a shortened forepart 
and fuller toe, but this does not approach the extreme 
short French vamp with its stuffy toe. 

Low Shoes 

Cuban Heel Welt Strap Effects versus Cuban Heel 
Oxfords. 

MR es Stare Saas 60 per cent 
Strap Effects ........ 40 per cent 

Percentage of Materials in Cuban Heel Strap Ef- 

fects and Oxfords: 


Materials Oxfords Strap Effects 
Per Cent Per Cent 
OS nearer ra 26 20 
ere se 34 39 
Gum Metal Calf .......... 5 3 
MN MEE, eae ctaiwciee «a 20 15 
Black Suede or Buck...... 2 3 
Colored Suede or Buck.... 10 8 
Patent Leather .......... 3 3 


Boots Versus Low Shoes 
It is the opinion of the committee that 85 per cent 
of the footwear sold will be low shoes and 15 per cent 
high shoes. The percentage is as follows: 


Per Cent 
Low Shoes with straight leather heels.. 50 
Low Shoes with French LXV heels...... 35 
TR BND oo kc cc ctcsccctoccvsnceess 15 


Materials 
The percentage of the various materials in low 
French Heel Shoes and Boots is as follows (Boots re- 
fers more specifically to straight leather heels of the 
Cuban and Military types) : 


High Shoes Materials LXV Low Shoes 

50 Black Kid 40 

43 Brown Kid 13 

7 Gun Metal 00 

Tan Russia 1 

Black Suede 6 

Colored Suede 10 

Patent Leathers 8 

Black Satin 20 

Colored Satins 2 

















ap vee 
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at San Francisco 


Junior LXV Heels 
The above and all other similar tabulations considers 
that there are two types of French LXV heels: the 
regulation height and the low or Junior French heel. 
The percentage of these two types is as follows: 
Junior LXV Heels....... 25 per cent 
Regulation LAV ........ 75 per cent 
Continuation of Fancy Styles 
Continued popularity appears to be the concensus of 
opinion in regard to combinations, perforations, and 
novelty embellishments. The rule that applies is: 
Whatever is pretty will sell; which rule is limited by 
the locality and climate. Style is the life of the 
Women’s Shoe business. 


Ornaments 

With other embellishments are classed buckles and 
novelty bow effects and throat pieces of beads and 
rhinestones, cut-steel button. These will continue in 
popularity as long as novelty footwear is in great de- 
mand and as long as strap effects are considered styl- 
ish and pretty. 

Overgaiters and Spats 


The demand expressing itself for a prepondering 
percentage of low shoes brings spats into the field es- 
pecially in localities subject to cool weather. Spats in 
harmonizing shades, plain and piped, will be a big 
factor in the Fall business with the advent of cool 
weather. 


Beaded Footwear 


Likewise beaded footwear will be in demand, espe- 
cially in the present age of dancing and semi-formal 
occasions. 

Men’s Styles 


Chas. McWilliams, Chairman of Sub-Committee on 
Men’s Styles. 
Leathers: 

Colors: 
The colors have been divided into two divisions 
and applied as follows: Medium to top grade 
shoes, and medium to lower grade shoes. 

Tan Leathers for Top Grade Shoes: 
Of the tan shoes sold 68 per cent will be No. 4 
color (medium shade), 16 per cent No. 3 color 
(lighter shade), and 16 per cent No. 26 color 
(dark or Koko shade). 

Tan Leathers, Medium to Lower Grades, to retail at 

$10 and less: 

Ninety per cent will be No. 26 color and 10 per 
cent No. 4 color. 

Colored Kid Leathers: 
Ninety per cent dark brown kid, 10 per cent 
golden brown kid. 

Black Leathers: 
Of the black leathers sold 57 per cent will be 
black kid, 37 per cent gunmetal, and 6 per cent 
patent. 

Tan Shoes vs. Black Shoes: 
Of the shoes sold, according to this subdivision, 
70 per cent. will be tan and 30 per cent. will be 
black. 
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Convention 


Oxfords vs. High Shoes: 
High shoes, 65 per cent; low shoes, 35 per cent. 
Oxford Patterns: 
Seventy-five per cent will be fancy patterns such 
as Saddle Straps, Ball Straps, Tip perforations, 
perforations, etc.; 25 per cent plain oxfords. 
Lasts: 
No radical changes, modified French (square) 
toe, popular in young men’s styles. 
Round toes with shorter foreparts following gen- 
eral lines cf old custom last. 
Soles: 
Grain and boarded leathers carry heavy soles, full 
extension outside, medium extension inside, cut 
close in the shank on inside, fair stitching on col- 
ored leathers and also on enamels. 
Heels: 
Heels to correspond with last. In a general way 
broad and flat. Where lasts have broad shanks 
many heels are stitched all around and are flange 
shaped. 
Forecast of Children’s Styles 
By the Sub-Committee on Juvenile Styles; R. Rosen- 


berg, Chairman. 
As to the styles for children’s footwear for the com- 


(Continued on page 44). 






Straps are nationally 
popular and patent 
is growing so 
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(Continued from page 36) 
hand, produced in 1919, amounted to 126,572,000 
pairs, and a value of $14,238,000. Soles, including 
composition or fiber which were manufactured in 1919 
totalled 18,437,000 pairs, with a value of $4,321,000. 


Tax Questionnaire Sent Out 


Supplementing the one taken last winter which did 
not result in a decision respecting all questions asked, 
a series of tax questions have been submitted to a ref- 
erendum vote of the 1400 business organizations with- 
in the membership of the Chamber of Commerce of 
the United States. The vote is on the proposed forms 
of taxation and does not deal with amounts of revenue 
to be raised. The purpose of the referendum is to fix 
the Chamber’s position on the forms of levy which 
might be used if needed to replace revenue lost 
through the proposed repeal of the excess profits 
taxes; to determine the attitude with respect to the 
continuance of war excise taxes and to get an opinion 
as to the forms of taxation that might be substituted 
for excise taxes, if the revenue now derived from 
them have to be replaced. One probable result of the 
vote will be to determine the Chamber’s position as to 
a sales tax on three forms, on which members. are 
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asked to vote. The present referendum is confined 
to forms of taxation which had prominence at the 
Chamber’s annual meeting in Atlantic City last April. 

The Chamber was committed in the first refer- 
endum to a repeal of the first excess profits tax. The 
first section of the referendum asks a vote on the re- 
peal of war excise taxes. The second section offers 
the opportunity to vote on substitute taxation that 
might be used to replace revenues through various 
repeals and includes combinations of substitutes. The 
third section deals with forms of sales taxes and asks 
those voting for a sales tax to specify which of the 
three types they favor. 


The Itinerant Merchant Tax 


Opposition to the plan of Senator Atlee Pomerene 
of Ohio, to tax itinerant merchants $200 a day, has 
been announced by the Commissioners of the District 
of Columbia, who will recommend that the tax be cut 
to $50 per day. It is proposed to retain the existing 
tax of 14% per cent of the value of the goods brought 
into the District by the outside salesmen. A $50 tax 
is levied to protect local merchants who are obliged to 
pay heavy taxes and overhead, from the competition 
of these vendors. 





(Continued from page 43) 
ing fall season, it is the opinion of your committee 
that the following styles will prevail 
The opinion of the committee was that 90 per cent 
of the children’s shoes sold would be high shoes and 10 
per cent low shoes. 
Children’s High Shoes, regular cut models will prevail. 
Pony Cut Lace (sizes 81% to 11), 5 per cent; regular 
cut, 95 per cent. 
Regular Cut Button (sizes 84% to 11), 95 per cent; 
Pony cut, 5 per cent. 


Colors ‘and Leathers 


MI INE 5 crc cae ae 5k ce ees ad oe 75 per cent 
IEE daw cad cwsawexieae's 15 per cent 
ee ee 3 per cent 


Black and White or Colored Tops... 7 per cent 

The opinion of the committee is that Children’s 
high shoes (sizes 7 to 11) will show a predominance 
of button styles; while Misses’ high shoes (sizes 111% 
to 2) will show a preponderance of lace styles. 


Low Shoes 
(Up to Size 2) 
Ankle or Instep Strap Pumps...... 85 per cent 
SIR gitea tits 0 30s + 0 ode ew cena 15 per cent 


Growing Girls’ Low Shoes 
(Sizes 2% to 7) 
Welts and Turns 


I Ss Siig sv eicaicc celemesais 40 per cent 

CI et. sc ecancecee ward 60 per cent 

With slight modifications, Growing Girls’ styles 
both high and low should follow the tendency mani- 
fested in Women’s styles as to perforations, strap ef- 
fects, and other fancy embellishments. 


Colors and Leathers 
Pee Cee eee Fe 20 per cent 


COD 8 io 5 sles acnenndews 60 per cent 
SD kn vt ecan ot enna 20 per cent 


Lasts 


In all sizes and styles the nature last will be most 
popular, and it is recommended that this tendency 
be encouraged, since it involves the health of growing 
feet. 

Embellishments 

The adaptation of popular Women’s styles to Chil- 
dren’s is advisable, since it keeps alive a style ten- 
dency which stimulates business in juvenile depart- 
ments. Imitation ball-straps and modest perforations 
on welts and McKays will be in demand. 


Boys’ and Youths’ Shoes 


High SM0es .......4.. 90 per cent 

Low Shoes ........... 10 per cent 

NE? Saale. ors: a aches el Ban 15 per cent 

oT rere eee 85 per cent 

Boys’ Lasts 
Lasts Little Gents Boys 
ae are 5 per cent 60 per cent 
Semi-English ...... 35 per cent 35 per cent 
MEE oes cos 60 per cent 5 per cent 
Boys’ Low Shoes 

Colors: 

re ee 85 per cent 

Le rey ta 15 per cent 


In low shoes the same tendency will prevail in the 
matter of lasts as in the high shoes: that is, 60 per 
cent English last; 35 per cent medium English lasts, 
and 5 per cent broad lasts for Youths’ and Boys’ sizes 
1 to 6. The reverse will hold true in the opinion of 
the committee when Little Gents’ sizes (9 to 1314) are 
considered. 

Scotch Grain Shoes 

It is the opinion of the committee that there will be 
some, demand for Scotch grain shoes for Boys, for, ss 
in the case of Women’s styles, having an influence on 
Children’s and Growing Girls’ styles, Men’s styles wil! 
also have an influence in the styles desired by the 
Younger Little Men. 
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(Continued from page 41) 
cere, never evasive or exaggerated. 
THIRD: That efficient fitting of shoes is a health 


service to mankind, and should always be maintained. 


at the highest standard of efficiency. 

FOURTH: That good-will is a priceless asset. 
That we retail shoe merchants will continue to cul- 
tivate the confidence of the public by a policy of fair 
prices, honest dealing and efficient service. 

FIFTH: That the greatest business virtue is 
service. That we retail shoe merchants will con- 
tinue to improve our system of service and elevate 
it to an enviable position in the business world. 

SIXTH: That a retail shoe merchant’s obligation 
to a manufacturer should be placed on the same 
high plane as his duty to the public. That an order 
placed with a manufacturer is a sacred contract that 
should be lived up to even at a time of declining 
prices or a period of depression. 

SEVENTH: That business honesty is essential to 
business survival. That we retail shoe merchants 
will continue our unimpeachable honesty in our rela- 
tions with each other and our relations with thé 
Government and the public. 


Will Reveal Prices and Profits 


Whereas, The National Shoe Retailers’ Associa- 
tion of the United States is giving all aid and in- 
formation within its power to the Department of 
Justice and the Department of Commerce in the in- 
vestigations being made by these departments rela- 
tive to shoe prices; and, 

Whereas, This effort to aid the Government has 
the hearty endorsement of the California Retail 
Shoe Dealers’ Association; and, 

Whereas, The shoe retailers of California, knowing 
that they have always conducted their business fair- 
ly, honestly and ethically, with the welfare of the 
public foremost in mind, giving it the immediate ad- 
vantage of lower replacement prices which entailed 
great losses, are desirous of having the departments 
named, or any other responsible, authorized gov- 
ernment agency, fully and thoroughly investigate 
every phase of the shoe industry, knowing that such 
an investigation will completely absolve and vindi- 
cate the retailer and reflect his business integrity. 

Be it resolved, That the California Retail Shoe 
Dealers in convention assembled June 15, 1921, in 
San Francisco, heartily commends and approves the 
aid given by the National Shoe Retailers’ Associa- 
tion to the Department of Commerce and Justice, and 
recommends that its members and all other shoe 
dealers furnish all information and assistance within 
their power to aid these departments, and expresses 
the sincere desire to co-operate with the Govern- 
ment in every manner possible to the end that the 
public may thoroughly and fully be informed con- 
cerning all phases of the retail shoe business. 


Oppose Luxury Tax 


Whereas, The Luxury Tax is an unfair, an unjust 
and a discriminatory system of taxation which adds 
unnecessary burdens to the cost of living; and 

Whereas, The War Excess Profits tax is burdensome 
to business, obstructive to industrial development, and 
difficult to administer; and 

Whereas, A general sales tax would offer an equable, 
just, fair, non-discriminatory and non-inguisitorial 
system of taxation, 
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Now Therefore Be It Resolved, That the California 
Retail Shoe Dealers’ Association in convention assem- 
bled, June 15, 1921, at San Francisco, indorses the 
sales tax in principle without attempting to suggest to 
Congress the details of such a plan except this: It is 
urged that the rate be sufficient to secure the necessary 
revenue to the Government, thereby enabling the re- 
peal of the excess profits, excess and so-called luxury 
taxes. 

Prices at Replacement 


Whereas, The Federal Trade Commission of the 
United States in its report to the House of Repre- 
sentatives, June 11, 1921, is endeavoring to unjustly 
saddle blame on the retail shoe merchants of the 
United States for the ostensible reason that retail 
shoe prices in 1920, after the so-called buyers’ strike, 
did not decline proportionate to the recession in the 
prices of hides and skins; which proportionate and 
parallel decline would have been an economic impossi- 
bility due to the time and high priced labor consumed 
in the many processes necessary to convert hides into 
shoes; and 

Whereas, It is furthermore wrongfully stated that. 
retail shoe merchants were partially responsible for 
such high prices because they based their selling prices 
on the actual rather than replacement cost, which state- 
ment is undeniably not in keeping with the facts of 
the case, for reputable shoe merchants throughout: the 
country adopted the only sound business policy of. 
marking down retail prices to a basis of replacement 
cost prices, courageously taking their losses in order 
to give the public the immediate advantages of lowest 
replacement price. 

Now Therefore Be It Resolved, That the California 
Retail Shoe Dealers’ Association, in convention assem- 
bled, June 15, 1921, utter its indignation at these un- 
just and wrongful charges and in the fallacious 
methods in which these charges were arrived at, which 
charges are a direct insult to the great overwhelming 
majority of reputable retail shoe merchants through- 
out the United States, who have always conducted 
their businesses in accordance with the highest ethical - 
code of business practice, who have always had the 
welfare of the public foremost in mind, and, who have 
always kept their prices down to the irreducible mini- 
mum consistent with sound merchandising. 

Resolutions of thanks were also passed to Chairman 
Max Sommer; President Alfred Katchinski; Max H. 
Sommer, Jr.; the Retail Shoe Salesmen’s Association ; 
Lou Brayton of Sacramento, for his legislative victo- 
ries, and to Henry E. Hagan and James H. Stone of 
Boston, Earl C. Logan of Chicago, and William J.’ 
Ahearn and Frank Ahearn of San Francisco. 

The convention also endorsed the bill before the 
United States Senate for the reinstatement of mile- 
age book privileges, and recommended the Shoe Deal- 
ers’ National Underwriters. 


Georgia-Made Shoes Now Being Worn By Chief 
Executive 


President Harding shows himself to be an Amer- 
ican industrial booster for all parts of the country. 
He wore Brockton shoes for the inaugural and then 
changed to Cincinnati shoes. These days he is wear- 
ing Palm Beach cloth shoes from materials raised in 
the South and made in the factory at Atlanta. J. K. 
Orr, of the J. K. Orr Shoe Co. of Atlanta, has had the 
pleasure of putting over this sales achievement. 
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Chicago Stage Set for Convention 
and Style Show 


Chicago, June 29.—A program far surpassing in 
interest, value and timeliness any which have been 
evolved in the past, has been worked up by President 
Frank P. Meyer for the seventh annual convention 
of the Illinois Shoe Retailers’ Association, to be held 
in the Hotel Sherman for three days, beginning next 
Tuesday. The convention, as was the case last year, 
is being held at the same time as the big style show 
put on by the Chicago Shoe Travelers, headed by 
Joseph Kalisky. 

Such subjects as the best sellers for fall in both 
men’s and women’s shoes, how to conduct a juvenile 
shoe department, and the trend of values in the hide 
and leather industry will be covered by men ac- 
knowledged to be among the best posted in the coun- 
try. There will be a wealth of entertainment and 
ample opportunity to inspect lines on display at the 
Palmer House. 


Complete Program Announced 


The complete program and the list of style show 
exhibitors are as follows: 


Monday, July 4 


All shoe retailers who arrive in Chicago July 4th 
look up convention headquarters, “Hotel Sherman.” 


Tuesday, July 5 
Morning Session—Sherman Hotel. 


10.00 a. m.—Registration opens. Distribution of 
Badges. Meeting of the Board of Directors. 
Look over exhibits. Reception Committee. 


Tuesday, July 5 
Afternoon Session—Sherman Hotel 


1.30 p. m.—Convention called to order by President 
F. P. Meyer. 

Address of Welcome—John O’Connor, General 
Chairman of the N. S. R. A. 1922 Convention. 

Address of Welcome—Joe Kalisky, President of the 
Chicago Shoe Travelers. 

Reading of Minutes of 1920 Convention—L. S. Wynes, 
Secretary. 

Naming of Resolution Committee, Styles Committee. 

Address—“The Retail Shoe Salesman, His Duties 
and His Responsibilities.” 

“Best Sellers for Fall Men’s Shoes,” led by Thomas 
Quincey Folrath, Decatur, III. 

“Juvenile Shoe Department: More Styles, More Serv- 
ice,” Frank Sebert, Springfield, Il. 

Open discussion—Led by Clarence Stephens, Peoria, 
Ill.; J. W. Johnson, Mattoon, IIll.; Geo. Heintz, 
Quincy, Il. 


Tuesday, July 5 
Evening Session—7 o’clock 


Athletic Night—Tiger Room. 
Dinner, Music. 


Wednesday, July 6 
No Morning Session 
Look over exhibits Hotel Sherman. 


Wednesday, July 6 
Afternoon Session 


1.30 p. m.—Federal taxation. 
Address—James P. Orr, President N. S. R. A. 
Address—C. E. Williams, St. Louis. 
Address—Joe Kalisky, Chicago. 
Open Forum—Discussion led by Mr. Rodgers, 
Decatur, Ill, Mr. Mathis, Jacksonville, IIl.; 
Wm. Wargner, Aurora, IIl. 


Wednesday, July 6 
Evening Session 


Banquet. Toastmaster, F. P. Meyer. 
Dance. Dance. Dance. 


Thursday, July 7 
No Morning Session. Look at exhibits. 


Thursday, July 7 
Afternoon Session 


1.30 p. m.—Report of Resolution Committee. 

Next Convention City. 

Election of Officers. 

Address—“Hides and Leather.” 

Five-minute talks on the Big Topics of the Day. 
R. Huber, L. S. Wynes, L. S. Abbott, R. 
Schwergler, A. H. Simon, S. E. Murray, R. D. 
Hambler, Hamblin; Frank Vopel, H. Burnell, 
A. H. Simon, Eugene Kepler, C. E. Terrill. 


Committee Members 


Reception Committee—Frank B. King, Joe Kalisky, 
Dave Davis, W. B. Huette, W. A. Catlin, John Dieti- 
ker. 

Publicity Committee—S. E. Murray, Ray Barn- 
stead, A. W. Spaulding, Mr. Wilder, Frank Vopel, 
W. T. Lottinville. 

Registration Committee—L. A. Wynes, A. E. 
Schulein, H. Heintz, T. J. Morrisey, J. Phil Ruppel, 
C. M. Williams. 

Entertainment Committee—John Roedder, chair- 
man; Ralph Stadiker, N. M. Southers, Tom Folrath, 
Sig Kaufman, John O’Connor. 

Resolution Committee—L. S. Abbott, chairman; 
W. Ackerman, Owen Jackson, Mr. Smith (Mr. Car- 
mel), Mr. Daemicke, Phil Selzer, Rube Metz. 
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Colmary, A. H. & Co., Baltimore, Md. John J. Fisher 1615 
Columbia Overgaiter & Legging Co., Chicago....... 1602 
Converse Rubber Shoe Co., Chicago...............- 1604 
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Mayer, F., Boot & Shoe Co., Milwaukee, Wis. L. 
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the time of placing orders for certain merchan- 
dise draw a mental picture of the class of people 
who want that kind of merchandise. 

Do those people frequent his store? In other 
words is the store capable of taking care of the 
people who want these goods? Is the store serv- 
ice such that it attracts the transient class of 
trade or just the usual home trade? If the 
buyer. takes all these things into consideration, 
then buys his goods accordingly he will have no 
trouble in selling, and his salesmen will be better 
able to make good showings. Again the old motto 
of “Goods well bought are half sold,” will prove its 
worth. 





(Continued from page 37) 


sales being low shoes. Men will continue to pur- 
chase oxfords bordering on the brogue types with 
the style leaders being brightened up with brass 
eyelets, punchings and perforations, fancy tips, some 
saddle straps, etc. Probably 55 per cent to 60 per 


cent of the call will-be for low shoes, with the high 
and low more evenly divided in the rural and in- 
dustrial districts, where every day service and qual- 
og leather is the deciding factor rather than 
style. 


STRAPS AND SCOTCH GRAIN BROGUES 


By Joseph N. Armstrong, Secretary Reading Shoe Retailers’ 
Association . 


We consider that 60 per cent for women’s low shoe 
sales is a very conservative estimate. All boots 
which will be sold will be in the more staple num- 
bers with heels ranging from 8/8 to 14/8. Straps 
look as good as ever for fall, with some sale for 
seamless pumps. In. men’s styles Scotch grain 
brogues with full toes seem to be the best style bet. 


CONSERVATIVE FIGURES 
From Pennsylvania Shoe Retailers’ Association Bulletin 
For fall, men’s department sales will be 30 per 
cent oxfords, 70 per cent boots. Women’s depart- 
ment, 65 per cent low shoes and 35 per cent boots. 
You will sell at least twice as many low shoes as 
you did last fall—August, September and October. 
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Duchess Pattern, Turn—lIonia—/4/8 Heel 


Upham Bros. Shoe Company, Stoughton, Mass. 
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Announcing 


The Formative Shoe 


for women 


S the fruit of much study, thorough experimenting and ex- 
tensive advance production-planning we have recently in- 
troduced to the trade the Formative Shoe. 


It is a fine-grade shoe of the general type known as foot-form 


and “hygienic. 


The Formative embodies the latest technical improvements in 
design for footwear of this group. 


It carries the official indorsement of the National Y. W. C. A. 


Stated broadly, the Formative Shoe has already created extraor- 
dinary interest and obtained a significant initial sale through its 
having these two important features: 


Perfect anatomic construction, not excelled by any 
other shoe at any price, and 


Moderate price, lower than that of any other genu- 
ine hygienic shoe of equal grade. 


In evolving the plans for the Formative Shoe we frankly determined to produce 
a shoe of this kind which could be retailed, at a normal profit, at a price con- 
siderably lower than the prices universally asked. We have succeeded. 


The Formative Shoe has a Blucher pattern and is made in Oxford and Bal 
models in tan and black calf and tan and black kid. 


We are ready to extend the distribution of Formative Shoes to reputable re- 
tailers, and shall promptly furnish full information and complete descriptive 
matter upon request. 


THE COTTER SHOE COMPANY 


Lynn, Massachusettes 
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Round Table Discussions Planned 


Not Content with Merely Showing Shoes, Rochester Style 
Show Committee Plans Series of Educational Talks 
on Manufacture and Merchandising 


Good will has been the chief product of 
the ten shoe style shows held in Rochester 
under the auspices of the Rochester Asso- 
ciation of Traveling Shoe Salesmen —a 
good will that has pumped oxygen into 
the shoe industry and has made it robust 
and ruddy-complexioned and full of vital- 
ity. Scientists may be able to measure 
Betelgeuse in the distant heavens, but 
no scientist ever will be able to measure 
the accumulation of good will that has 
resulted from the semi-annual gatherings 
in the Flower City of shoe men for style 
shows. It is because good will does not 
lend itself to measurement; it lives in 





Ww 
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by the Genesee River and in close prox- 
imity to Irondequoit Bay, Rochester 
is provided with outing spots of un- 
usual charm for the open season. The 
city has 16,049 acres of parks that abound 
in shrubbery and flowers which are unex- 
celled. All of which goes to assure pros- 
pective visitors that combining business 
with pleasure will be no difficult task 
while attending Rochester’s style show. 


Show Will Be Clearing House 


Any analysis of the reasons for the phe- 
nomenal success of the Rochester Shoe 
Style Show necessarily involves two big 








the hearts of men. 
Displays on Two Floors 


This good will is to be added to when Rochester’s 
eleventh semi-annual show takes place here on July 11 
to 16. Arrangements have been made to have this 
show equal, if not surpass, the splendid shoe displays 
of past exhibitions. Two floors of the Powers Hotel— 
the fifth and sixth—have been engaged and a host of 
exhibitors who will be drawn from the shoe industry 
and allied crafts have signified their readiness to co- 
operate with the Style Show Committee by placing 
their wares in attractive settings. 


A Really National Event 


Traveling shoe salesmen and shoe manufacturers 
from all over the United States and Canada are ex- 
pected here during style show week. At the last show 
in January the committee was elated over the number 
of visitors from distant points. The record long-dis- 
tance style show visitor was a merchandising expert 
from a large syndicate in Japan. Coming at a time 
when “depression” was being talked about everywhere, 
the show dealt a solar plexus blow to the business pes- 
simists by hanging up a record of sales that was a 
revelation to shoe men. 


Looking Forward to Prosperity 


The outstanding feature of the eleventh show will 
be round-table discussions at noonday luncheons. It is 
planned to have men acquainted with the problems of 
the manufacture and merchandising of shoes lead at 
these meetings and every type of problem will come up 
for consideration. That these discussions will be of 
inestimable value to shoe men is pointed out by the 
Style Show Committee, which has expressed the belief 
that they will help pave me’ way to an era of increased 


prosperity. 
Entertainments Planned 


Closely vying in importance with the round-table 
discussions will be the pleasure features for show vis- 
itors. Being located on Lake Ontario and bisected 


considerations. One is the clearing house 
idea, the fact that the show affords a com- 
mon ground for the various elements of the business 
to make comparisons in an economy of time with 
facts as a basis of judgment, and thus to buy scien- 
tifically. Secondly, it gives a clear picture of the 
trend in styles, a picture that shoe men must have 
if they are to act intelligently for the coming season. 

That Rochester Shoe Style Shows already have be- 
come events of national interest was demonstrated at 
the last show in January when camera men of film 
news weeklies appeared at the show to “shoot” some of 
the leading displays which clearly indicated the style 
trend. 


City’s Doors Wide Open 


Rochester is a natural center for merchants to visit 
who can come from the West and South to the Eastern 
shoe markets in mid-season. In view of the fact that 
the Rochester Show is the same week as the Boston 
Show, there is every indication that many buyers will 
take stop- -over privileges at Rochester. 

The doors of Rochester, one of the great show style 
centers for women’s shoes, are wide open to all visit- 
ing shoe merchants. All the shoe interests, the manu- 
facturer, the jobber, the retailer, and the traveling 
men are united in their intention of extending to you 
the heartiest possible welcome, proving that the slogan, 
“Rochester Made Means Quality”—can be extended to 
hospitality as well as manufactured products. 


Traveling Men Active 


All that the city offers in the way of accommoda- 
tions, entertainment and information in shoe craft 
have been enlisted to make this eleventh Semi-Annual 
Show a success. 

As to entertainment, a program has been outlined 
which is in keeping with the season. Rochester is 
justly proud of the way it has entertained previous 
Style Show visitors, and the members of the Roches- 
ter Association of Traveling Shoe Salesmen are deter- 
mined that this show shall lack nothing in the line of 
entertainment. 
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Group of delegates photographed at the annual convention of the National Leather and Shoe Finders’ Association, held June 13 to 


One of the most important steps taken by the association was the adoption of a resolution designed to 


15 in Kansas City, Mo. 

create a stronger bond between the district associations and the national. After describing the purposes for which the local associa- 
tions have been formed, the resolutiow directs that all “resolutions in relation to questions which affect the industry at large must 
first be referred to the Executive Committee of the National Leather and Shoe Finders’ Association for advice before they are 
brought to the attention of the trade at large, or to any one particular branch of the industry.” The same resolution provides that 
a delegate from each district association attend the annual meetings of the Executive Committee and any other meetings called by 


the chairman 





St. Louis Preparing for Style Show 


Water Display to Be Unusual Feature—Five Hundred 
Models Apply for Positions . 


St. Louis, Mo., June 28.—Preparations are well for- 
ward for the annual style show which is given in 
St. Louis’ big open air theater in Forest Park dur- 
ing the market buying season which is at its height 
in August. 

Considerable change in the general characteris- 
tics of the show as announced and incidental to the 
plans the orchestra pit is to be utilized for a water 
display, the orchestra being moved to the back of 
the setting instead of in front and below the scenic 
setting, as in previous seasons. 

The selection of models which took place recently 
developed that the demand for work was as strong 
in this line as in many others for more than five 
hundred applicants appeared in response to adver- 
tisements, from which only about seventy were to 
be chosen. The applicants had to receive the ap- 
proval of three sets of judges, one selecting on the 
basis of form of shapeliness, the second on the basis 
of carriage and the third on the basis of the trim- 
ness of ankle and foot. 

This latter branch of the selection was naturally 
in the hands of shoe men and for the duty were se- 
lected Sales Manager Charles S. Strayer, of Johan- 
sen Bros. Shoe Co., and A. G. White of the Brown 
Shoe Co: 

The preparations for the style show are more ex- 
tensive than at any previous show that has been 
held, and the expenditures will be larger, including 
an advertising campaign of a larger extent than ever 
before. A total of seven performances will be given 
covering a period of three weeks in August. 


MICHIGAN CONVENTION PLANS 


Business Session to Be Held at Hotel Statler, Sept. 
12, 13 and 14 


Detroit, June 27.—The Detroit Retail Shoe Dealers’ 
Association is co-operating with the State associa- 
tion in an effort to make the State convention, to be 
held at the Hotel Statler, Sept. 12, 138 and 14, one 





of the most enjoyable outings and at the same time 
one of the most profitable gatherings from a business 
standpoint. 

Business sessions will be held in the afternoons 
so that those merchants who wish may spend the 
morning in looking over samples and making needed 
purchases. There will be no exhibits of manufac- 
turers in connection with the convention, but manu- 
facturers have been urged to have their lines on 
view in Detroit, so that business can be done. J. E. 
Wilson, Walk-Over Shoe Store, 1059 Woodward Ave- 
nue, Detroit, is chairman of the reservation com- 
mittee. 

One of the features of the convention will be the 
exhibition of the most nearly perfect 4-B foot in 
Detroit. A contest will be staged early in August 
and the winner will act as a model at the style show 





ADVISES PURCHASE OF FOOTWEAR 
“Early Buying Assures Complete Stock” 


Boston—George Wareing, buyer for the attractive 
shoe department of the Zion Co-operative Mercantile 
Company, Salt Lake City, made a visit to Boston 
recently for the purpose of completing his fall pur- 
chases. He has been buyer for the shoe department 
of the Z. C. M. C. for the past thirty years and has 
very definite ideas as to the wisdom of early buying. 

“T am here looking for some brand new things in 
shoes,” said Mr. Wareing. The ladies like beautiful 
footwear and want the very latest models. Conse- 
quently, we buy early so as to have a full range of 
snappy styles, sizes and widths. The men of Salt 
Lake City also like to be dressed up as to their foot- 
wear. We long ago recognized the importance of 
having the ‘last word’ in footwear material and con- 
struction, in a complete stock, and have built up a 
very strong business by this policy. Last October 
and November we had our entire spring, 1921, stock 
purchased, whereas many shoe merchants waited un- 
til the Milwaukee convention before placing orders. 








Turn Shoe 
Rochester 


“Childhood Is Deserving of the Best” 
Wilson Turn Shoes 


are made in an exclusive children’s turn factory where special atten- 
tion is given each operation by quality experts. 


Materials are nationally known as the best. Workmanship and 
designs being developed to lead the field 


and PRICED RIGHT 
See the line—Compare 
ROCHESTER SHOE STYLE SHOW 


ROOM 555 — POWERS HOTEL 








1-5 C, D, E Widths Wilson Turn 
3-8 B, C, D, E Widths - Shoe Co., Inc. 


8-11 B, C, D, E Widths Makers 
Rochester, N. Y. 
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9.00 a. m.—Registration of buyers. 
10.00 a. m.—Style Show officially opened by 
Chairman R. B. Leard. 

11.30 a. m. to 1.30 p. m.—Luncheon, 
ment and round table discussion. 


O 


9 a.m.—Registration of buyers. 
11.30 a. m. to 1.30 p. m.—Luncheon of Roches- 
ter Association of Traveling Shoe Sales- 


Monday, July 11 


Opening Day 





Tuesday, July 12 


Traveling Salesmen’s Day 





BOOT AND SHOE RECORDER 














Program of Rochester Style Show 






entertain- 





men, round table discussions and enter- 


tainment. 


O 


9.00 a. m.—Registration of buyers. 
11.30 a. m. to 1.30 p.m.—Luncheon and round 


table talk. 


ers and guests. 





Wednesday, July 13 


New York State Dealers’ Day 








8.30 p. m.—Entertainment for visiting buy- 





Thursday, July 14 
Manufacturers’ Day 


9.00 a. m.—Registration of buyers. 


11.30 a.m. to 1.80 p. m.—Luncheon, cabaret 


and round table talk. 












Ooaodq 









Friday, July 15 





Canadian Day 


9.00 a. m.—Registration of buyers. 


10.00 a. m.—Reception to Canadian buyers. 
11.30 a. m. to 1.30 p.m.—Luncheon and enter- 


tainment for Canadian visitors, 
round table talk. 





Monod 







Saturday, July 16 


R. A. T. S. S. Day 


9.00 a. m.—Registration of buyers. 


Annual picnic, Rochester Association of 


Traveling Shoe Salesmen. 
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Our Display 


At the Rochester Shoe Style Show will be well worth your in- 
spection. In smartness of styles, quality, fit, and finish the new 
Ford line upholds our reputation as a leading Rochester shoe 
manufacturer. 


Look us up— 


Rochester Shoe Style Show 
Rooms 604-606 Powers Hotel 
July I1 to 16 


C. P. Ford & Co., Inc. 
Rochester :: N. Y. 


New York Office: 127 Duane Street 
E. H. Talbot and Jack Galway 
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“The House Without a Competitor 


For Your Inspection—the Carpenter line of Infants’ Soft 
Soles and Turns will be displayed at the 


ROCHESTER SHOE STYLE SHOW 
ROOM 506 — POWERS HOTEL — JULY 11-16 


Representing as they do the best in their grades—we de- 
sire to call your attention to their sterling qualities of 
materials and workmanship. 


IN STOCK 
for 
IMMEDIATE 
DELIVERY Children’s Turn Sh 


oe 
Patent turn with Milo Buttons and 
Tassel, white, black, tan, gray, or 
cream top. Sizes 1-5. 


Style No. B200—Full quarter Price $1.25 per pair. 
= - in white, black, — Black top, dock” eheth 
ate, tan, gray or cream. tops. Regular Buttons without 
0 to 4..Price, $8.50 per Doz. tassel. Price $1.00 per pair. 





| We are Successors to GEO. J. WILSON, INC. | 





“Builders of High Grade Infants’ Footwear’’ 
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List of Rochester Show Exhibitors: 


Room No. Name of Firm Room No. 
Women’s Shoes Melhinch Shoe Co 
C Saw Shoe Co 
Mater Mack Co 
Jeremiah Phelans Sons, Inc 
J. J. Kalb & Sons 
The Bolway Co., Inc 
Schreier & Venor 


Name of Firm 


Joy, Clark & Nier 

Burrows Shoe Co 

Leach Shoe Co 

J. Heilbrunn & Sons 
Moore-Shafer Shoe Mfg. Co 
C. P. Ford & Co 

Bliss & Perry F. Hecht & Co 
Kauffman, Fickett Shoe Co Amalgamated Leather Co 
Dunn & McCarthy............... 

Sherwood Shoe Co Felts 


Dugan & Hudson 
Blum Shoe Mfg. Co 


, Standard Felt Co 
Men’s Shoes The Bolway Co., Inc 
Marion Shoe Co 
Forbush Sh 
orbus oe Co Lasts 


Diamond Shoe Co 
C. A. Eaton Co Rochester Last Works 


J. E. Tilt Shoe Co Empire Last Works 
Weyenberg Shoe Mfg. Co Stewart & Potter 


Misses’ and Children’s Shoes F 
Miscellaneous 


Williams, Hoyt & Co Boot & Shoe Recorder 
Imperial Children’s Shoe Corp G. H. Moore Wood Heel Co 
F. W. Hahn Co., Inc The Shoe Retailer 
Carpenter Shoe Co., Inc Shoe & Leather Reporter 
Flexible Shoe Co Parisian Beading & Novelty Co... .650 
Wilson Turn Shoe Co Klee Display Fixture Co 
J. J. McMaster Staytite Mfg. Co 
Foster Rubber Co 
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SHERWOOD 
McKAYS 


will be exhibited at the 


Rochester Shoe Style Show 
July 11 to 16 


Room 654 


You are cordially in- 
vited to inspect our 
most recent models. 


Sherwood Super McKay Styles reflect the highest ideals of 
fine shoemaking. Faultless as to style and fitting qualities, 
they hold the trade and will bring bigger, better business to 
your women’s department. 


SHERWOOD SHOE CO. 


ROCHESTER, N. Y. 
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‘HESE two models and 

many other styles of foot- 
wear, together with a cordial 
welcome, await you at Room 
500, Powers Hotel, during the 
Rochester Shoe Style Show 
from July 11th to 16th. 


If you attend this show, we 
would consider it a privilege 
if you would visit our modern 
factory and allow us to show 
you how good shoes are made. 


If conditions are such that 
you are unable to visit Roches- 
ter, we will gladly send you 
some of the new samples or 
have one of our salesmen call 


on you. 



















B 590V 


Woman’s Black Satin quarter and vamp, Gaiety 
Pump, Glengyle last, turn, 





Mat kid straps. 2% 


inch wood covered full Louis Heel. 
Can make in 30 days. 


Not in stock. 





turn, Chelsea last, perforated top and 
perforated > 1% inch wood covered Junior 


Louis H 


B 579J 
Woman’s Peerless Kid 1 Strap Fairy Pump, 


Also nae in White Kid, Black Suede and 


Not in stock. 


Satins 


Can make in 30 days. 























BRANCH One 


DENVER 
218 Charles Bldg. 
TIGER & 


N 

Bush Palas 
150 West 42nd St., adhe, a 
S.A.Mce GMBER 


LOS ANGELES 


709 Forrester bBidg. 


T. C. McATEE 












































strap, 
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This well known line of felt slippers is in constant demand by 


mnillions of satisfied wearers. 


We invite your inspection at 


ROCHESTER SHOE STYLE SHOW July 11-16, 1921 
Room No. 550—Hotel Powers 
MR. PAUL J. HUVER 


BOSTON, MASS. July 6-16, 1921 
Hotel Essex—Rooms 26-28 


MR. J. A. SCHWINGEL 








Place your orders on fall requirements NOW and avoid possible 
disappointment. 


BLUM_ SHOE MFG. CO. 


Factories at 


DANSVILLE, NEW YORK 
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GET IN LINE AND DON’T CROWD 


All the factories have been guessing, 
But perhaps it is a blessing 

That your stock has had a dressing, 
And you're ready now to buy; 

Last four weeks it’s been bananas, 
But we're caught in our pajamas, 
And they’re starting in to slam us 
"Cause delivery dates are shy. 
You've all done your careful buying, 
And there is no use denying 

That retailers have been crying 
Hard for mary janes and straps, 
And it surely is a pity, 

There's a moral to this ditty: 


PLAY THE GAME and FEED THE KITTY 


Trade will roll right off your laps. 


‘““SKY PARLOR’’ ANDERSON 





* Room No. 9 UNITED STATES HOTEL 


July 5th to 15th 

















Newcomb-Anderson 


Shoe. Co. 
Rochester, N. Y. 


SOFT SOLES 
For JOBBERS ONLY 












B 256—white Eve Cloth, White Ivory Sole, 
WELT. 













MIN 









IN STOCK 





13/8 White Ivory Heel, 
$4.65 
“JCN ARCH BRACER” 
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B 260—wWhite Bve Cloth, Wide Toe, Combina- 
tion Last, 12/8 White Ivory Heel, WELT. 


$4.80 


ples, 


Terms: 


JOY, CLARK & NIER, Inc. 


We want YOU to be sure 
and see our Line of Sam- 
Room 552, Powers 
Hotel, Rochester Shoe Style 
Show, July I1 to 16 in- 


clusive. 


Net 30 Days 


B 259—Same in Tan Russia Calf, TURN. 


For Immediate Shipment 


White Eve Cloth, Black Glazed Kid, Tan Russia Calf 
























B 258—Black Glazed Kid One Strap Pump, 
Covered Wood Junior Louis Heel, TURN. 


$6.00 







$6.25 


ROCHESTER, N. Y. 
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IN STOCK 


White Ivory Sole and Heel No. B574 No. B130 
No. B118 Black Glace Kid White Egyptian 
White Egyptian .Price $6.25 . Cloth 
Cloth Turn Price $5.25 


Price $4.75 16/8 Wood Covered Full Louis Goodyear Welt, 16/8 Wood 
Goodyear Welt 14/8 Heel Heel Covered Full Louis Heel 
AA, 4-7; A, 4-7; B, 334-7; AA, 4%-8; A, 4-8; B, 3%-8; AA, 5-7%; A, 4-8; B, 3%-7; 

C, 3-7; D, 3-7 C and D, 3-8 C, 3-8 





Visit Our Display Rochester Shoe Style Show 
Powers Hotel, July 11-16, Rooms 600-601-602 











No. B173 No. B135 


Brown Kid White Egyptian No. B129 
Price $6.25 Cloth Dark Brown Kid 
Goodyear Welt. Price $5.50 Price $6.00 


No. B 174. Same in black : : 
glaze id, Price $5.75 ae — by yom Goodyear Welt, 14/8 Heel 
AA, 4%-8; A, 48; B, 34-8; oodyear Welt, ce AA, 5-7%; A, 4-8; B, 4-8; 
C, 3-8; D, 3-8 AA, 5-7; A, 4-8; B, 4-7; C. 3-8 C, 3-8; D, 4-8 


TERMS: Net 30 Days 


THE MENIHAN COMPANY 


Shoemakers for Women 
ROCHESTER, N. Y., U. S. A. 


SAA 


El 
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Group of delegates photographed at the annual convention of the National Leather and Shoe Finders’ Association, held June 13 to 


15 in Kansas City, Mo. 


create a stronger bond between the district associations and the national. 


One of the most important steps taken by the association was the adoption of a resolution designed to 


After describing the purposes for which the local associa- 


tions have been formed, the resolution directs that all “resolutions in relation to questions which affect the industry at large must 


first be referred to the Executive Committee of the National Leather and Shoe Finders’ 
brought to the attention of the trade at large, or to any one particular branch of the industry.” 


Association for advice before they are 
The same resolution provides that 


a delegate from each district association attend the a of the Executive Committee and any other meetings called by 
e chairman 





St. Louis Preparing for Style Show 


Water Display to Be Unusual Feature—Five Hundred 
Models Apply for Positions 


St. Louis, Mo., June 28.—Preparations are well for- 
ward for the annual style show which is given in 
St. Louis’ big open air theater in Forest Park dur- 
ing the market buying season which is at its height 
in August. 

Considerable change in the general characteris- 
tics of the show as announced and incidental to the 
plans the orchestra pit is to be utilized for a water 
display, the orchestra being moved to the back of 
the setting instead of in front and below the scenic 
setting, as in previous seasons. 

The selection of models which took place recently 
developed that the demand for work was as strong 
in this line as in many others for more than five 
hundred applicants appeared in response to adver- 
tisements, from which only about seventy were to 
be chosen. The applicants had to receive the ap- 
proval of three sets of judges, one selecting on the 
basis of form of shapeliness, the second on the basis 
of carriage and the third on the basis of the trim- 
ness of ankle and foot. 

This latter branch of the selection was naturally 
in the hands of shoe men and for the duty were se- 
lected Sales Manager Charles S. Strayer, of Johan- 
sen Bros. Shoe Co., and A. G. White of the Brown 
Shoe Co. 

The preparations for the style show are more ex- 
tensive than at any previous show that has been 
held, and the expenditures will be larger, including 
an advertising campaign of a larger extent than ever 
before. A total of seven performances will be given 
covering a period of three weeks in August. 


MICHIGAN CONVENTION PLANS 


Business Session to Be Held at Hotel Statler, Sept. 
12, 13 and 14 


Detroit, June 27.—The Detroit Retail Shoe Dealers’ 
Association is co-operating with the State associa- 
tion in an effort to make the State convention, to be 
held at the Hotel Statler, Sept. 12, 138 and 14, one 





of the most enjoyable outings and at the same time 
one of the most profitable gatherings from a business 
standpoint. ; 

Business sessions will be held in the afternoons 
so that those merchants who wish may spend the 
morning in looking over samples and making needed 
purchases. There will be no exhibits of manufac- 
turers in connection with the convention, but manu- 
facturers have been urged to have their lines on 
view in Detroit, so that business can be done. J. E. 
Wilson, Walk-Over Shoe Store, 1059 Woodward Ave- 
nue, Detroit, is chairman of the reservation com- 
mittee. 

One of the features of the convention will be the 
exhibition of the most nearly perfect 4-B foot in 
Detroit. A contest will be staged early in August 
and the winner will act as a model at the style show 





ADVISES PURCHASE OF FOOTWEAR 
“Early Buying Assures Complete Stock’ 


Boston—George Wareing, buyer for the attractive 
shoe department of the Zion Co-operative Mercantile 
Company, Salt Lake City, made a visit to Boston 
recently for the purpose of completing his fall pur- 
chases. He has been buyer for the shoe department 
of the Z. C. M. C. for the past thirty years and has 
very definite ideas as to the wisdom of early buying. 

“T am here looking for some brand new things in 
shoes,” said Mr. Wareing. The ladies like beautiful 
footwear and want the very latest models. Conse- 
quently, we buy early so as to have a full range of 
snappy styles, sizes and widths. The men of Salt 
Lake City also like to be dressed up as to their foot- 
wear. We long ago recognized the importance of 
having the ‘last word’ in footwear material and con- 
struction, in a complete stock, and have built up a 
very strong business by this policy. Last October 
and November we had our entire spring, 1921, stock 
purchased, whereas many shoe merchants waited un- 
til the Milwaukee convention before placing orders. 
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Hint? BUC 








Specify 
‘“SPRING-STEPS’’ 


Profits and a satisfied trade 
await the dealer who speci- 
fies SPRING-STEP Rubber 
Heels on his leather shoe 
orders. 


Your manufacturer can as- 
sure you prompt fulfillment 
of all orders for SPRING- 
STEPS because we can give 
him prompt shipment on all 
stock orders. 


Specify SPRING-STEPS. 





United States Rubber Company 
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Rubber Footwear 


The Market Situation - Prices and 
aoe a - Trade Notes 


Fashion a Strong Factor 


Study the Style Game in Rubber Footwear and Play It 


By JOHN G. MAGAW 
Hood Rubber Products Co. 


Getting down to fundamentals and 
consulting Mr. Webster as to the def- 
inition of the word “Fashion,” I 
find three quotations which will ap- 
peal to the philospohically minded 
shoe merchant, who in addition to 
plenty of other now perplexing 
problems is in a quandary as to 
the style trend. 


They are: “I do not like the 
fashion of your garments.” 
Shakespeare. “The innocent di- 


versions in fashion.” Locke. 
“Here the loud hammer fashions 
female toys.” Gay. 

All three of these quotations 
in language, perhaps not so 
well chosen but more likely in 
1921 slang phrases or expres- 
sions, are daily met with by 
shoe sales people from prospec- 
tive buyers, who now consider 
that they are the “boss.” and 
have a mind of “his” or more 
probably “her” own. 

There is nothing new under 
the sun. 

Those of us whose fathers 
were in the shoe business know 
they had the style game to con- 
tend with, perhaps not to the 
extent that we have, but with 
the volume of business we are 
doing now, the percentage, I be- 
lieve, is in about the same ratio, 
and those of us who have sons 
who will follow our trade will find 
the sons will have about the same 
style conditions to meet. 


The Next Decade’s Problem 


The significant statement in the 
announcement of the recent large 
shoe merger to me was: That the 
problem of the last decade was a 
wasteless manufacture and the prob- 
lem of the next decade is a waste- 
less distribution. 

The American Engineering Coun- 
cil’s report stated that 50 per cent 
of waste was in management, that in 
the shoe industry the waste was put 





at about 35 per cent, which report 
specifically mentioning cancellations, 
returns and style changes, is perti- 
nent, and factory managers, whole- 
sale and retail managers, must sit 
up and take notice. 





A Popular Model in a Sateen Bathing Shoe 


If changes of styles are wasteful 
and we must continue if not further 
them (which I believe is and will 
continue to be necessary) where and 
how can we reconcile this factor in 
our efforts toward a wasteless dis- 
tribution ? 

During the war the public was ex- 
horted to conserve and women’s shoes 
were, to be fashionable and desir- 
able, the highest topped of any late 
period. 


How About Amendment XIX? 


We have talked ourselves dry on 
the 18th amendment, but how few of 
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us realize the social and economic 
changes the 19th amendment will 
bring about in the next few decades. 
We have not even started discussing 
the 19th amendment. 

High heels have been talked about 
and legislated against. They are 
here to stay and while the present 
tendency is slightly lower the reac- 
tion will be toward slightly higher. 

In our mother’s day women were 
supposed to dress as though they had 
but one leg. Now they dress as 
though they had two legs and their 
skirts may be talked about, but will 
not be legislated against, for it 
is no longer a man’s world and 
politicians are wary of offend- 
ing the women’s vote. 


At Present a Woman’s World 


The women I talk to are prac- 
tically unanimous in saying they 
hope it will never be the style 
again to wear high shoes or 
long skirts and between = man’s 
world and a woman’s world it 
appears to be, in America, most- 
ly a woman’s world at present. 

After dressing for an afteér- ' 
noon wedding I recently at-: 
tended, and appearing before the 
“boss” for inspection, my other 
nine-tenths informed me that 
while I was correctly attired 
otherwise, I did not have on 
patent leather shoes. It has 
been so long since retail shoe 
salesmen suggested that a fel- 
low buy a pair of patent 
leather shoes, many men have 
grown careless in this respect. 

As a merchandiser of rubber 
footwear I do not consider that 
the present style tendency, that is, 
toward oxfords and pumps, for all- 
year wear will affect us other than 
favorably, because this style ten- 
dency will help our business. The 
less protection to the feet and ankles 
from the leather shoe, the broader 
our market extends with possibilities 
of further development, and those 
factories, wholesalers and retailers 
who are fashion-mongers instead of 
fashionists, will win out in the in- 
evitable survival of the fittest. 


Style Changes Blessings 
In my experience leather shoe style 
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Make “Barry” Your Buy-word— 
It Pays 


If you are looking for a sales booster 
here’s a number that will just do the 


trick. Somewhat conservative, but 


withal ‘‘Full-o-Pep.” 


In Stock; Ready to Ship—NOW 


SO fo Sa SSA ~~ 
Ws ST ——— Sm fr, oe 
SSS 


——~ 
Ee 


ow en 
SF 


Stock No. K901 


Gallun’s No. 4 Tam Norwegian Oxford. Tip, Vamp, Quarter 
and Heel Foxing Pinked and Perforated. Heavy Single Sole. 
Stitched Heel Seat. Broad, Inch Heel. 
A, 7-11;°B, 6-11; C and D, 5-11. 
Price $6.50 
Stock No. K902 


Same as above only Brack Norwegian, $6.50 


“One Pair Sells Another”’ 























T. D.. BARRY CO. 


BROCKTON, MASS. 


STOCK DEPARTMENTS 
200 Fifth Ave., Room 608 


At the Factory, 
New York City 


Brockton, Mass. 
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changes were predicted as the ruina- 
tion of the shoe merchant and they 
have proved blessings, for they taught 
him to get a price. I predict that 
the style changes we are entering 
upon in rubber footwear will prove 
to he for the good of the trade. 

Considered from every viewpoint, 
the style changes we have witnessed 
in our careers have been beneficial 
and we would not want styles to re- 
main stationary, for imagine our con- 
dition to-day if styles had not changed 
in the past 40 years;—think back to 
the days of the cripoline, the bustle, 
stovepipe hats, the boot-jack, congress 
gaiters, etc. 

A. few years ago our market seemed 
to be for a fifty cent and one dollar 
canvas rubber soled shoe. With the 
introduction of better canvas rubber 
soled footwear, the suction sole, pneu- 
matic heel, sport trimmings, etc., 
our market seemingly has no limit 
and with the freedom, ease, and suit- 
ability of our present day product 
the public waits, with money ready 
to buy, the introduction of additional 
styles and improvements in construc- 
tion. 

Gaiters a la Mode 


In rubber footwear new styles and 
construction in boots and lumbermens 
have found a ready market. The 
tendency the past few years has been 
from one and two buckle arctics or 
gaiters to four or six buckles. No 
longer need a nicely contoured ankle 
or pretty leg be hidden under a baggy 
fitting gaiter for the introduction of 
women’s four-buckle gaiters with a 
stretchable leg construction, without 
fleece lining, a trim fitting gaiter with 
lines, with its utilitarian purposes, 
turns the gaiter fad into an estab- 
lished, comfortable, and necessary 
article of dress in footwear. 


In lightweight rubbers the variety 
of lasts promptly offered keeping 
pace with the leather shoe style 
changes, permitting of fine fitting 
rubbers even down to anatomical 
lasts, shows that comfort and desir- 
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ability is wanted by the public and 
willingly paid for. 


“Main Street” Is Everywhere 


Sinclair Lewis located “Main Street” 
in Minnesota but our national adver- 
tising locates “Main Street’ in large 
and small cities and on rural free de- 
livery routes. 

The number of consumer inquiries 
we have for advertised styles, stat- 
ing that their local dealer does not 
carry, is to me a source of wonder- 
ment in the seemingly apathetic at- 
titude of retail sales people to will- 
ingly let an inquiry, which can be 
developed into a sale, slip away from 
them rather than at least taking the 
trouble of mail ordering one pair. 

J. P. Morgan said no one could ulti- 
mately prosper unless he was a “bull” 
on America. Put me down as a “bull” 
on the American people being the 
best shod people on earth, that they 
want to continue to be and have the 
money to pay for what they desire. 


Bathing Shoes Popular 


There are few retail shoe mer- 
chants in city or town who at this 
time of year cannot do a very profit- 
able business—and entirely a plus 
business—on bathing shoes. 

The trend in this line is toward 
shoes with rubber soles. The rubber 
soles are made in such light weights 
as to offer no impediment to swim- 
ming. They are very durable and the 
soles resist disintegration in both 
salt and fresh water far better than 
linen or cork soles. In addition they 
afford protection to the feet against 
stones and shells. Cloth or composi- 
tion soles become soggy and heavy 
when wet while rubber keeps its shape 
and light weight in addition to giv- 
ing greater wear. 


Make Advance Sales 


Each summer sees millions of wom- 
en and children leaving home to go 
to the seashore or the lakes. As cer- 
tainly as they go, so surely will they 
need bathing shoes, but many of them 
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won’t give the subject a thought un- 
til they get to the beach. They could 
save money and probably get a much 
better fit by buying from their own 
retail merchant at home rather than 
at some shore place, and they know 
it, but are likely to overlook making 
their purchases unless their home 
dealer takes advantage of the oppor- 
tunity to call the matter to their 
attention. 

To-day the drug stores cater to this 
trade by displaying bathing shoes. 
The legitimate retail shoe merchant 
should have this business and by dis- 
playing a few attractive numbers he 
could get it. 

Bathing shoes of style and quality 
are made in sateen in black, white, 
blue, red and green. In the popular- 
priced models a practical, serviceable 
bathing shoe of neat appearance is 
made of white duck with black trim- 
mings, or black duck. 


Recent Quotations 


Para—Up-river, fine ....... 15% @ 
Up-river, coarse ........ %@.. 
CS aaa -— 
BRON, GOED 265 cesses 7 ‘ 
Caucho, ball, upper....... 94@ 
Caucho, ball, lower....... 
| RE a een 7%@ 


Plantation—First latex crepe 14%@.. 





Brown crepe, thin, clean.. 104@ 
Brown crepe, rolled....... P 
AMBOT—INO. 1 oc ccccccess 11%@ 
Amber—No. 2 .....200.0. 10%@.. 
Amber—No. 3 ........... 10 @.. 
Smoked ribbed sheets.... 12%@.. 
*Centrals—Corinto ......... ae 
ra o. 
*Mexican scrap ......... ss 
i eee a+ 2 
a eee -- @48 
*Balata, block, Trinidad.. .. @73 
*Balata, block, Colombian .. @26 
*Balata, Panama ........ -- @25 
er co «(SOE 
*Nominal. 
Scrap Rubber 
The market remains featureless, 


there being little or no demand for 
anything on the list. Prices are nom- 
inally unchanged. 


Arctics, trimmed .....c.ec. 2%@ 3 
Arctics, untrimmed ........ Ss @e- 
Tires—Automobile ......... 1 @.. 
Bicycles, pneumatic ........ Wiss 
Hose, steam, flire...... aces %@ %& 
Emer tubes, WG. 2B... cccccce i.e ea 
Smeer CUOR, THO, Be cccicccee < ae 








“SPRINGY” LEATHER PREFERABLE 


“You see,” explained a Lynn sole cutter, “it takes 
a springy piece of leather to make the springy fore- 
part that is the life of a good pair of shoes. 
springy piece of leather I mean leather made from 
a hide of finely interwoven fibres, tanned tight and 


well curried, to make it elastic. 


“When a person puts his foot down on a piece of 
leather like that it is like a man stepping on the firm 
On the other hand, when a man 
puts his foot down on a piece of soft tanned, coarse- 
fibered leather, it is- like stepping in the bog of a 


sod of a golf green. 


swamp. 


“Take it from me, shoe merchants have got some 
great chances to please their customers by insisting 
on shoes with soles that provide for a good and 
It will add years to the life of cus- 


springy tread. 
tomers.” 











By a 








Co-ed one strap with ball strap from The Holters Co., 
Cincinnati 
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A woman’s oxford made from our ‘*Retan’’ 
Scotch Grain, number 30 is shown this week. 


Lightness, with all the sturdy appearance of 
the original Shrewsbury Scotch Grain makes 
our “Retan” number 30 tan, and number 9o 
black, particularly appropriate for women’s 
footwear. 


The retail trade obtains unexcelled leather if 
they specify Green & Hickey Shrewsbury 
leathers when ordering men’s, women’s or 
children’s footwear. 


SHOWN BY 
A. FRIEDMAN & SONS, 
BOSTON 


ESTABLISHED 1782 


HOMO A 


GREEN &HICKEY LEATHER CO: 


TANNERIES~ SHREWSBURY AND WINCHENDON, MASS. 
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Trading in Leather Slow 


Markets Show Dullness as Holidays Approach—Quietness 
Expected Until New Season’s Cutting Starts 
—Little Change in Price 


Sales of leather are slowing off 
with the approach of the holidays. 
The best market is still the light up- 
per leathers, and there is some im- 
provement in the call for black kid. 
Prices have not materially changed 
over the past few weeks, although 
in the matter of calf some tanners 
who have been holding their top 
grades at 55c. have dropped down 5c. 
Others who have been selling their 
top grade of smooth finish calf at 
50c. for some months have made no 
change. There has been a fair call 
for the best finishes of side leather, 
and makers of heavy and staple 
grades of shoes have been buying 
more leather than a year ago as they 
are running on a fuller schedule. 
Shoe factories are operating on an 
average of from 40 per cent to 60 
per cent, although some are getting 
ready to take stock and preparing for 
the in-between-season’s closings. 
Many factories will operate on a very 
low basis around the Fourth of July. 
In view of this there will not be very 
much leather business until shoe man- 
ufacturers start cutting on fall con- 
tracts some time in July. 

The volume of the sole leather busi- 
ness is said to have increased grad- 
ually during the past few months ex- 
cepting for the present dullness which 
usually comes at about this time of 
year. The price situation is no spe- 
cial obstacle although sole cutters 
and shoe manufacturers are trying to 
buy to the best advantage. Tanners 
are not disposed to take any further 
losses, especially. in view of the fact 
that after the middle of July larger 
buying and consumption is expected 
with an upward turn in some lines. 


Calf Leather 


The volume is not as large as a 
few weeks ago and in some lines there 
has been a tendency to weakness. 
The principal run is on the new brown 
shade which is very popular. in the 





upper leather market. Sales have 
been made on high-grade smooth fin- 
ished calf at 50c. a foot, although a 
few still maintain the price of 55c. 
for the best grades. Prices range 
downward to 35c. and 40c. for the 
lower grades. There is some good 
leather available also at 40c., 42c. 
and 45c. a foot. Suede leathers 
continue popular, although the ag- 
gregate sales are not as large. The 
price ranges anywhere from 55c. to 


her Market 
ew of Leather 
Supplies and Prices 
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90c. per foot with the average high- 
grade suede bringing 65c. to 80c. 


Side Leather. 


There has been more effort to make 
a price in side leather than -in some 
other branches of the market. This 
is due to leather being thrown on the 
market at a price which was taken 
over by a bank and has had a rather 
upsetting tendency. One large shoe 
manufacturer made a large purchase 
of colored side leather of lower grade 
at 12c. per foot. There have been 
some other rather sensational sales 
at bargain prices. Tanners strongly 
maintain, however, that leather has 
been moved at a much lower price 
than it could be replaced at even on 
to-day’s market for hides or tanning 
costs. 








COMPARATIVE LEATHER AND HIDE PRICES 
Upper Leather (price per foot) 


Pre-War Peak To-day 
Calf, suede, top grade .......... $0.32 a $0.35 $1.40 a $1.50 $0.70 a $0.90 
Calf, smooth colored, top grade.. .28a .30 1.40a 1.50 45a .55 
Calf, smooth, black, top grade... .26a .28 130a 1.40 40a .45 
Side leather, colors, top grade... .18a .22 -75a 1.00 25a .30 
Side leather, black, top grade... .16a .20 65a .90 24a .28 
White buck, top grade ......... 28a .30 90a 1.00 25a  .40 
Te a rr ee 24a .26 65a .70 24a = .26 
Kid, colors, best, fancy ......... 35a 40 1.40a 1.65 80a .90 
Kid, colors, top grade .......... 33a .35 1.35a 1.60 ‘70a  .80 
Kid, black, top grade ........... 28a .30 1.35a 1.50 60a .70 
Kid, medium, colors .........+. 20a .24 -70a 1.10 25a .60 
Kid, medium, black ............ A8a 22 60a 1.00 30a .50 
Pees CE oR bcicwiccisece'4.cogneas 06a 12 20a .36 10a_ .20 
Chrome patent sides ........... 25a .380 85a 1.05 35a 45 
Sole Leather (price per pound) 
MEE TAO D608 s.04.05605-0000:0 82a 33 56a .58 SES, 55 
MEE, Bie miacdbdid- becca bb 064-4516 ioc ae | | eer 40a .50 
Se ON reer ee 38a .39 92a .95 Bee. ccs 
No. 1 oak bends, shoe mfrs.’ use. .46a .47 98a 1.05 60a .65 
No. 1 oak bends, finders’ use.... ...a .48 1.15a 1.25 80a .85 
Raw Hides and Skins (price per pound) 
(1913 Av.) 

Native steers, as used in sole 

leather, harness, etc. ......... a ae. 52a «55 18a .14 
Heavy Texas steers, for sole 

NMDA oie dad's oc 046014, +0'0 o'Sem a. 26 jes cane we as 
Light native cows, for side upper 

Lalor ERC eC - a «& 23% cot He wa 
Branded cows, for light sole 

Sass d. ve, 8 ds a ae ay CAn Sie " sc sare wer ar ee a 
No. 1 buffs, for heavy upper an 

side leather ..... wi , ~~ b. BA ine ae 45a .50 07a 07% 
No. 1 Chicago City calfskins, for 

fine calf ether PY EET EE te are 80a 1.02% 15a .20 
Kids, for upper leather ........ soot eae 65a .80 10a .15 
B. A. hides, for hemlock sole 

DET o.s00s sc pacotawsisges -a 30 A2a_ «46 16a .18% 
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WINTER BROGUES 


WOMEN’S WELTS AND MCKAYS 


MADE FROM 


TONY RED CALF 
LANCASHIRE GRAIN 
GUN METAL CALF 

GRAIN PATENT CALF 


VAUGHANS ARCTIC MID-SOLE 
AND HEEL LIFT 


DONN D. SARGENT Co. 


WOMEN’S WELT AND MCKay SHOES 


SALEM, MASSACHUSETTS 


FACTORIES BOSTON OF-FICE 
407 BRIDGE STREET 195 ESSEX STREET 
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FAILURES 


Haverhill, Mass.—Perry, Malcolm Co., 
Inc., shoe manufacturers, reported 
made assignment to Lee M. Fried- 
man of Boston, E. Dole of Haverhill, 
Hervey W. Lincoln, Lynn, Mass. 

Lynn, Mass.—Jacobsen & Jacobs, leather, 
reported ‘voluntary petition. Liabili- 
ties, $24,822.34; assets, $12,716.16. 

Mesa, Ariz.—J. Backstein (Lesuerur’s 
Emporium), shoes, etc., reported vol- 
untary petition. 

Ozark, Ark.—Hamm Co., shoes, etc., re- 
ported embarrassed. 


Brawley, Calif.—Shores Bros., shoes, re- 
ported assigned. 
Savannah. Ga.—I. Litman & Sons Co., 


wholesale and retail leather and shoe 
findings, reported offering composi- 
tion of 20 cents on dollar. State they 
have about $12,000—due about $28,000. 
Huntingdon, Ind.—Alstadter Shoe Store 
(Clara E. Alstadter, owner) reported 
assignment. Liabilities, $5,648; assets, 


$4,000. 

Connersville, Ind.—George Douglas, shoes, 
etc., reported voluntary petition. Lia- 
bilities, $5,955.54; assets, about $3,000. 


Wabash, Ind.—Ernest E. Holdermann, 
shoes, ete., reported voluntary peti- 
Soe Liabilities, $33,939; assets, 
13,735 


Butte, Mont. —William Brinig, shoes, etc., 
reported financially embarrassed. 
Owes approximately $24,000. 

Calais, Maine.—George E. Woodbury, shoe 

manufacturers, reported paid first 
dividend of 30 per cent. 

Charlotte. N. C.—D. J. Carpenter & Son 
(U. S. Salvage Co.), shoes, etc., re- 
ported Frank J. Kennedy appointed 
receiver. Liabilities listed, $7,000; 
assets considerably less. 


Baltimore, Md.—Baltimore Leather and 
Rubber Co., reported petitioned into 
bankruptcy. 


Detroit, Mich.—Barnett Meyer, shoes, etc., 
reported involuntary petition in bank- 
ruptcy. 

Laurinburg, N. C.—R. L. Crump & Co., 
shoes, etc., reported involuntary peti- 
tion in bankruptcy. 

Winton. N. C.—J. C. Piland, shoes, etc., 
reported petitioned into bankruptcy. 

Baker, N. D.—Frederick & Wesby, shoes, 
etc., reported assigned. 

New York City.—Colonial Shoe Shop 
(Tenser & Broder), shoes, reported 
involuntary petition. Liabilities about 

$12,000; assets, $5,000. 

Bound Brook, N. J.—Benjamin J. 
Schwartz, shoes. reported offering 40 
per cent settlement, 20 per cent cash, 
and 20 per cent in two installments. 
Liabilities approximately $10,200; 
assets about $6,520.24 


Rochester, N. Y.—Samuel Gilbert, shoes 
and repairing, reported voluntary 
petition. 

Albany, N. Y.—C. Allen Aronson, shoes, 


etc., reported voluntary petition. Lia- 
bilities, $33,420; assets, $11,650. 

College Point. N. Y.—Miller & Kalten- 
bruner, shoes and repairing, reported 
involuntary petition against Samuel 
Miller and Michael Kaltenbruner, in- 
dividually and as co-partners. 

Youngstown, Ohio.—Morris Shoe _ Co., 
shoes, reported composition offer of 
20 per cent. 

Lorain, Ohio.—M. J. Schwartz, shoes, re- 
ported involuntary petition. 

Canton, Ohio.—Frank Lipson, shoes, etc., 
reported petitioned into bankruptcy. 

Cleveland, Ohio. brams, shoes, 
ete.. reported petitioned into bank- 


ruptey. 

Youngstown, Ohio.—Globe Shoe Co., 
shoes, reported embarrassed. 

Fair Chance, Pa.—Jack A. Neft, shoes, 


etc., reported petitioned into bank- 
ruptcy. 


Philadelphia, Pa.—William Miller (941 
North Marshall Street), shoes, re- 
ported petitioned into bankruptcy. 

Pittsburgh, Pa.—Louis. Eckert (220 Fifth 
Avenue), shoes, reported offering to 
compromise at 30 per cent. 

Providence, R. I.—Marcus Sharp, shoes, 
reported offering to compromise at 50 


per cent. 

Bishopville, S. C.—Oscar Levy, shoes, etc., 
reported offering 50 per:cent compro- 
mise. $66,500; assets, 


Liabilities, 

about $42,500. 

Norristown, Pa.—Army and Navy Store, 
reported extension asked. Liabilities, 
$2,300; assets, stock at replacement 
value, $1,500. . 

Houston, Texas.—Houston Shoe Co. (B. 
Barasch, proprietor), wholesale shoes, 
reported offering to compromise at 30 
per cent. Liabilities $87,781 

Richland Center, Wis.—Charles T. Ven- 
ard, shoes, etc., reported involuntary 


petition. Liabilities, $19,000; assets, 
$8,000 

Kitchenér, Ont.—Alex Enchin, shoes, re- 
ported declared bankrupt. B. Scully 
appointed receiver. 

Milton, Ont.—The Milton Shoe, Ltd., 
shoes, reported, assigned to N. L. 
Martin, C. A. 

CHANGES 

Boston.—Economy Cut Sole Co. (52 Endi- 
cott Street) (Charles Merley, proprie- 
tor), leather and findings, recently 
commenced business here. 

Max Lenhoff (Hudson _ Street), 


wholesale shoes, renorted liquidating. 
Lynn, Mass.—American Shoe Co., re- 
moved to 216 Market Street. 
Anderson Owens Shoe Co., 
to 359 Washington Street. 
Barnett Shoe Co., removed to 49 
Willow Street. 
Bresnahan-McLauglhin Shoe Co., 
removed to 266 Broad, Street. 
Clayman Shoe Co., removed to 266 
Broad Street. 
Dorothy Shoe Co., removed to 411 
Broad Street. 
Eastern Shoe Mfg. Co., 
411 ‘Broad Street. 
Independent Shoe Co., 
411 Broad Street. 
Lynn Ideal Shoe Co., 
674 Washington Street. 
Melanson Shoe Co., removed to 206 
Broad Street. 
National Shoe Co., 
.Willow Street. 
Prospect Shoe Co., removed to 674 
Washington Street. 

Springfield. Mass.—Glover Krasnow Co., 
Inc., hides and leather, incorporated 
with authorized capital of $10,000. 

Haverhill, Mass.—Thurston, Schlafman & 
Langiand, Ine., filed their articles 
of incorporation, incorporating for the 
purpose of manufacturing’ shoes. 
Authorized capital $12000 common 
stock. The incorporators were Moses 
H. Schlafman, Charles A. Thurston, 
Albert J. Langland and Hyman N. 


removed 


removed to 
removed to 


removed to 


removed to 47 


Schlafman. 
Holbrook, Mass.—Allen & Gallagher. shoe 
manufacturers, making children’s 


solid unlined shoes. 

Danbury, Conn.—Thompson Shoe Store, 
Inc., shoes, incorporated with author- 
ized capital of $75,000. 

Fifth Avenue Booterie, Inc., shoes, 
a with authorized capital 
of $10,0 

New F cana Conn.—The Fifth Avenue 
Booteries, Inc., has been incorporated 
with a capital of $10,000 to deal in 
footwear. The incorporators are 
Reggeein Imhof, C. and A. H. Wein- 
stein. 


WANTED TO PURCHASE 





















Cash Buyers 


Of general lines of footwear. 
stocks of any size. 
strictly confidential. 
Boot and Shoe Recorder Publishing Co., 207 
South St., Boston, Mass. 






Will handle 
Business transactions 
Address C498, care 
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We Buy for Cash 


Manufacturers’, Jobbers’ and 
Retailers’ Surplus Stocks, Jobs, 
Close outs. 

NO QUANTITY TOO LARGE 
We also purchase entire stocks 
from retailers or manufacturers. 
Send us particulars of what you 
have for sale. 

Short Term Leases Taken. 

We Pay Highest Cash Value. 


VAN PRAAG & CO. 


















Shoe Dept., Martin Posner, Manager Es 

459 — New York, ig 
Telephone Canal 9597-9598 
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Display Fixtures 
We Make a Specialty 
of Shoe Fixtures 
Glass Fixtures 
Ask for catalog ‘‘G.F.” 
Period Wood Fixtures 
Ask for catalog ‘‘L’’ 
Window Valances 
A big stock for immediate delivery. 
sk for samples. 

Window Rugs 
A big line. Samples of Miatectete and 
illustrations ~ colors sent. 
Decorating Plush 
Ask for samples. 


The Hecht Fixture Co. 4 
Medinah Bldg Chicago a} 
Wells St. > Jackson Blvd. » 


NEW YORK SHOW ROOM 
-67 E. 12th, Bet. Broadway & 4th Ave. 
































BOOT AND SHOE RECORDER July 2, 1921 








Come on 


if you 
But 


Come to the National Shoe and Leather Exposition and Style Show 
at Boston, July 11, 12, 13, 14. But come directly to the 
booths of the Federal Arch-Lift Manufacturing Company, 
Numbers 527 and 528, at the head of the stairs, main en- 
trance. There we will fit you free of charge with a pair of 


FEDERAL ARCH-LIFTS and you can throw your crutches 


away. 


booths will be the center of attraction for merchants inter- 
ested in merchandise which builds a profitable business for 
itself and increases the sale of shoes—novelties as well as 


staples. 


FEDERAL ARCH-LIFT 


168 Dartmouth St. 
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Crutches, 
have to- 


come just the same 


FEDERAL ARCH-LIFTS are basical- 
ly sound in construction and are guar- 
anteed to relieve arch troubles. The 
entirely different lifting principle— 
nature’s way—used in the FEDERAL 
ARCH-LIFT and the absence of 
metal plates, leather pads or rubber 
bandages makes the FEDERAL 
ARCH-LIFT unique among foot ap- 


pliances. 


Come to our booths. Let us demon- 
strate what the ARCH-LIFT will do 
for a person suffering with arch 
trouble. A demonstration will con- 
vince you that crutches are unneces- 
sary and that the ARCH-LIFT will be 
the greatest business builder that you 
ever had in your store. 


Mec. Co. 


Boston, Mass. 








Write for exclusive agency and our 
one dozen trial assortment of ARCH- 
LIFTS. With this initial dozen 
comes our striking window display, 
newspaper electros, consumer litera- 
ture, wall chart and complete selling 


information. 


FEDERAL ARCH-LIFTS retail for 
$6.00—$7.00—$8.00. We allow the 
merchant an exceptionally generous 
margin of profit. 


JULY 
SUN MON TUE WED THU FR! SAT 
q 4 
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National Shoe and Lenit) 
Exposition and Style Show 


BOSTON 
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TELL 


PRICES BEING CUT 


Twenty Per Cent Reductions An- 
nounced by Many High-Class Stores 


An orgy of price cutting among the 
higher class shoe shops developed 
here during the third week in June, 
and many of the retail merchants 
who had not planned to hold clear- 
ance sales before July, jumped into 
the swim. The 20 per cent-off sale 
seemed to be a favorite with many 
of the stores. Credit is given Hen- 
ning, Inc., with its two stores on 
upper Madison Avenue, for inaugu- 
rating the sales wave. This store ad- 
vertised a wide range of patterns 
and styles, formerly running ‘from $16 
to $32 at 20 per cent off, bringing 
the prices down to $12.80 and $25.60. 
The Shoecraft sale at its two stores 
continued with renewed advertising, 
featuring an offering of 82 styles. 
The former range of Shoecraft values 
was from $14.40 to $18.80 and the 
sale prices ranged from $11.32 to 
$14.84, including the sales tax. The 
stores’ “limited edition” shoes, form- 
erly priced at $25.50 were offered at 
$20.12. 

J. & J. Slater also began their 
“June Reduction Sales” during the 
week, featuring leather shoes form- 
erly up to $22 a pair at prices rang- 
ing from $10 to $15. Buck and can- 
vas, formerly up to $18 were of- 
fered at $8 and $10 and plain ox- 
fords in black, tan and white, were 
placed in the sale at $8 to $12. 

Alfred A. Kohn, at 505 Fifth Ave- 
nue, also began his semi-annual clear- 
ance sale with drastic reductions on 
his entire stock. Featured were 
small tongued and two eyelet pumps 
at $8 and strapped models at $9.75. 


I. Miller Shoes at $7.85 

Brown-Clarke, at 23 West Fifty- 
seventh Street, reduced some of their 
$15 to $18 shoes to $10.50 and I. 
Miller grouped 6200 pairs of straps 
and oxfords in their stores with the 
exception of the Fifth Avenue shop 
at $7.85 a pair, representing reduc- 
tions of from $3.80 to $9.30 a pair. 
Grey suedes were prominently fea- 
tured. 

Among the other low priced offer- 
ings of the week were 3200 pairs of 
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News in Shoe Markets 
ing, and Merchandising, Develop- 
ments in America’s Shoe 
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New York 


women’s shoes by James McCreery & 
Company at $6.75, said to be $9 to 
$12.50 values, white kid, two eyelet 
oxfords and white canvas pumps, all 
with turned soles and Louis heels, 
by Lord & Taylor at $5.85; 5908 pairs 
of Dorothy Dodd shoes by Bedell, 
West Thirty-fourth Street, at $5.85 
and $6.85, 1000 pairs of patent colt, 
gun metal, kid and suede pumps at 
$3.95 and 3500 pairs of oxfords and 
strapped fancy models in suede, can- 
vas, gun metal, kid and patent at 
$5.75 by Gimbel Brothers. 

Franklin, Simon & Company broke 
the monotony of cut price advertis- 
ing by giving publicity to a special 
offering of one strap white kid pumps 
at $15 a pair. 


No Orgy of Buying Develops 


The advertised sales, according to 
most reports, failed to bring out any 
great rush of shoppers. The Fifth 
Avenue retailers for the most part 
are willing to admit that summer 
dullness has settled over their end 
of the shoe business and that the 
usual stimulants fail to produce re- 
sults. Demand for more medium 
priced footwear, while suffering to 
some extent, is holding up better than 
the purchasing of the upper price 
ranges. 

Novelty is still demanded. One ex- 
ception to the usual slowness of high 
priced lines is the Grecian cut-out 
pump, which is selling well, but which 
is being produced in medium and low 
priced ranges, somewhat killing it for 
the high priced stores. A glance at 
the windows in the mid-town shop- 
ping district, however, shows few of 
the sandals priced below the $10.95 
mark. The demand has shifted, ac- 
cording to some retailers, to the san- 
dal with military and walking heels, 
whereas, a short time ago it was cen- 
tered on the extremely low heeled 
types. Patent leather is the dom- 
inant note in sandals, although white 
kid, black satin and tan calf are hav- 
ing a run. 


Several New Stores Opened 


New shoe stores are being opened 
up in the outlying districts at a rapid 
pace. Upper Broadway has seen sev- 
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eral new shops since the first of the 
year. One of the most recent addi- 
tions was the Adelphi Bootery, opened 
in the Adelphi Theater at 2415 Broad- 
way. The shop is decorated in blue 
and old ivory, which is a popular 
color combination for the new neigh- 
borhood stores catering to women. 
Minnie Cohen also has opened a large 
store for women’s shoes, on Broad- 
way above 157th Street, across from 
the popular Rio Theater. Miss Cohen 
is also a manufacturer of shoes, main- 
taining a plant in the Bronx. 


New Retail Center Coming Into 
Existence 


Fiftieth Street, from Sixth to Fifth 
avenues, is blossoming forth as a 
rival to Fifth Avenue itself as a shoe 
center. Five new stores have been 
opened within the last few months. 
Podiatry started the wave on this 
street a few months ago, and now 
four new stores, all handling the 
French type of footwear and many 
of them doing custom shoe making 
have entered the field. Podiatry is 
at 25 West Fiftieth Street. Garcione 
Manfre & Company, featuring French 
shoes are at 21. Next to Podiatry, 
at No. 27, a building is being re- 
modeled and shortly will house the 
French Boot Shop. Across the street 
the French Bootery, under the direc- 
tion of S. Tomberg, president, already 
is doing business. Further up the 
street toward Sixth Avenue are Som- 
mers, Inc., at 35 West, and the Vogue 
Boot Co., Inc., under the direction of 
Paul Rahm and William Goldberg at 
No. 71 West. 


Price Comparisons Tell Story 


The Signet Shoe shops, selling the 
Rice & Hutchins line, are showing 
placards in their window containing 
price comparisons between this year 
and last year. Reductions in the 
Signet shops, according to the pla- 
cards have averaged about 39.6 per 
cent. 


Summer Outing Called Off 


The usual summer outing of the 
Boot & Shoe Travelers’ Association 
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Where to Buy 


Women’s Shoes 
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BOUDOIRS AND | BALLETS IN STOCK 
3 Fine Chevrita Kid Hand 
Turned Boudoirs, Quilted 

Sock. Black 


en's Fine Black 

Ballets. 

Bench Sewed Turns. Sizes 2% to .60. 
Same in Misses’ 11% to 2,.$1.50. 5%. 10 days. 
SALEM SHOE Co., Salem, New Hampshire 











COLLINS & STAPLES 


Makers 
Hand Turned Low Cuts 
in fancy straps and novel- 
in  Sat- 
ins and all leathers. 


Haverhill, Mass. 
183 Essex St., Boston 


BLEECKER STYLES 


Are the last word in footwear 
for stylish women 
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SLIPPERS 
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all styles made of Dome. 


Imported Satin Brocadevand Metal Clothy. 


$220 per pairandup 
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of New York will be omitted this 
year. Interest in the event, accord- 
ing to replies to questionnaires sent 
out by S. A. McOmber of the Utz 
& Dun Company, secretary’ of the as- 
sociation, was so slight that the of- 
ficials decided not to hold the event 
this year. 


Cammeyer Has Novel Delivery Car 


A bit of Paris, Nice and other 
European resorts where style is a 
paramount feature has been trans- 
planted to Fifth Avenue by Louis M. 
Hart, president of Cammeyer. Last 
year while in France Mr. Hart be- 
came interested in the three-wheeled 
motor delivery cars and after negotia- 
tions with a builder, following a care- 
ful checking up with Paris store 
keepers on the performance of these 
vehicles, purchased one for the new 
Fifth Avenue store. The car arrived 
from France last winter, but changes 
made necessary for practical use in 
this country, and painting, delayed 
putting the car into use until June. 
The car is beautifully colored in a 
deep brown and trimmed with gold. 
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Two uniformed attendants run the 
car and deliver the packages.” With 
its attractive coloring and its single 
wheel in front, the car has proved 
to be the center of attraction on 
Fifth Avenue. 


Fall Business Being Booked 


Good fall business has been booked 
by most of the manufacturers’ rep- 
resentatives in the Bush Terminal 
Sales Building. Most of the men have 
made at least one trip in nearby ter- 
ritory. The business on the road 
is in sharp contrast to the delays that 
exist among New York buyers, who 
again are holding off, except in rare 
instances. The buyer for one of the 
best known shoe stores in the city, 
however, was seen in the building, 
looking at sample lines last week. 
Thomas Williams, sales representa- 
tive of the Dugan & Hudson Com- 
pany, reports good sales through the 
Eastern district, with fall orders for 
high*shoes running about even with 
those for low shoes. S. A. McOmber 
of Utz & Dun, who has just returned 
from a month on the road, reported 
a good business out of town. 


St. Louis 


FACTORIES STILL BUSY 


Turning Out Late Summer Footwear 
—Advance Orders Received for 
Fall Shipment 


The manufacturers’ season is draw- 
ing close to the dividing line which 
comes ordinarily with the National 
holiday, but there is a steady pres- 
sure for merchandise, which, although 
it comes in the shape of fill-in orders 
and in small quantities, mostly deliv- 
erable out of stock, is encouraging 
the manufacturers to keep goods com- 
ing through the factories until the 
last possible moment that it is safe to 
do so for summer delivery. 

At the same time there is a slowly 
increasing volume of business being 
reported on future orders which have 
reached a point in the aggregate 
which insures the factories against 
any shut down during the summer 
other than such as may be necessary 
for repairs and overhauling. The in- 
dications are quite strong that the re- 
tail merchants throughout the St. 
Louis trade territory are beginning to 
consider their fall requirements more 
specifically than they have been doing 
and while the quantities that are be- 
ing ordered do not compare with pre- 
vious seasons, they are taken, in the 
light of the experience of the past 
two seasons, to mean that there will 
be additional orders coming through 
later on to keep the factories in con- 
stant operation. All reports coming 
in are that retail stocks are well 
worked down all along the line and 
that in consequence they will have to 


buy to meet the demand of the con- 
sumers. 

The immediate business which is 
coming in is naturally for summer 
novelties and white goods. With es- 
pecial reference to the latter, manu- 
facturers are watching their stocks 
and factory operations very closely to 
avoid being caught at the close of the 
season with any undue amount of 
goods on hand. The novelty houses 
have pretty nearly completed their 
runs on summer delivery, but they 
have enough orders for fall delivery 
in conjunction with the orders which 
will be placed on the new samples go- 
ing out to justify them in keeping 
their plants in operation continuously. 
Much of their business is being booked 
on a 60 to 90 day delivery basis which 
fits in with early fall retail selling. 


RETAIL TRADE GOOD 
Present Demand, of Course, Is for 
Summer Novelties—Increase Pre- 
dicted in Men’s Business 


Retail business in the local shoe 
stores is reported at a fairly good 
level and some stores say that their 
sales in pairs are exceeding those of 
the same period last year. Compari- 
sons are now coming into line with 
the beginning of the so-called “buyer’s 
strike” of last summer and in conse- 
quence retail merchants are getting a 
better line on what they are really do- 
ing this season. For the most part 
St. Louis retail stocks have been 
pretty well liquidated and practically 
all of the reserve goods to be found in 











July 2, 1921 


any of the stores are of the type that 
is safe for an almost indefinite period. 

In the women’s lines the call to-day 
is for the extreme summer novelties 
and for white goods with an excellent 
demand for sport styles or novelties 
having sport characteristics. 

In the men’s lines there is a little 
disposition to buy novelty goods, but 
the aggregate of men’s goods selling 
is still under what it is hoped it will 
be when-the men begin to take in- 
creased interest in the new styles of 
shoes that are being brought forward. 
This, it is anticipated, will make it- 
self more manifest with the opening 
of the fall season, as general business 
is looking up in this particular sec- 
tion and there will be a better disposi- 
tion to spend as.well as a more set- 
tled conviction that prices have about 
reached the bottom, or so nearly so 
that little will be gained by further 
waiting. 


BROGUES TO CONTINUE 


Lund-Mauldin Official Believes Ball 
Straps Will Die Out 


Wylie Creel, vice-president of Lund- 
Mauldin Company, when asked for an 
opinion as to what the men would 
wear for fall said: 

“Brogue patterns are selling best 
and bid fair to continue good. The 
golf or saddle straps will be good in 
oxfords, but do not seem attractive in 
boots. Ball straps seem to be passing 
and it is doubtful if they will run 
into next season. There will be con- 
siderable business on oxfords for fall, 
especially in the heavier leathers, such 
as Norwegian veals, Scotch grains and 
boarded leathers, in both black and 
brown. 

“While mahagony shades are still 
good, there is a rapidly growing de- 
mand for lighter colors in calf and 
kid. However, the light tans are lit- 
tle in demand. 

“In medium and popular priced 
shoes there are very few plain shoes 
selling. Aside from the still good 
business on straight lasts, all bals in 
calf, kid and sides are being bought 
with more or less perforations. The 
eall for an English or French bal with 
perforated vamps and straight tips 
with tip designs is very good.” 


LOOKING INTO 1922 


St. Louis Already Busy on Plans for 
Big Chicago Convention 


A special meeting of the St. Louis 
Shoe Manufacturers and Wholesalers’ 
Association was held June 14, at the 
Statler Hotel to discuss and adopt 
some plan for the exhibitors at the 
Chicago convention of the National 
Shoe Retailers’ Association. Charles 
E. Williams, who has been appointed 
chairman of the State of Missouri on 
arrangements of Booths and Displays 
by the National Organization, was the 
invited guest and he outlined in de- 
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tail the plans of arrangement. He 
also has in his possession blue prints 
of the available space and other in- 
formation pertinent to the subject. 

Mr. Williams urged that Beverly 
Jones, Chairman of the Convention 
Committee, visit Chicago with him, 
where they both could go over the 
ground and perfect arrangements of 
a more satisfactory nature than could 
be done from here. Williams and 
Jones left for Chicago the following 
night. 

Practically all members were pres- 
ent at the meeting and most of them 
indicated their intention of exhibiting 
at the convention. 


Back from Finders’ Convention 


The St. Louisians who attended the 
convention of the National Shoe and 
Leather Finders’ Association at Kan- 
sas City, June 13, 14 and 15, returned 
the latter part of last week and re- 
ported the convention one of the most 
interesting and valuable ever held by 
the organization. The program was 
especially educational and the subjects 
discussed of more than ordinary in- 
terest at the present time, due to the 
existing trade conditions. The James 
Clark Leather Company sent three of 
its executive staff to the convention— 
J. S. Barrie, sales and advertising 
manager; W. G. Battle, secretary and 
treasurer, and Robert Clark. 


Shoe and Leather Club to Have 
Excursion 


The Shoe and Leather Club has 
about completed its plans for its an- 
nual excursion on the river which is 
always an enjoyable affair and is also 
profitable to the Club which by this 
means enriches its treasury to a lib- 
eral extent each year. The Club has 
completed its plans also for removal 
to West Pine Boulevard in about the 
same general location as the present 
building which is on Lindell, a street 
running parallel to West Pine and 
one block north. The new quarters 
will be more spacious and consider- 
able remodeling is planned to equip 
the building for the accommodation 
of the Club and its junior organiza- 
tion, recently formed. 


New Store Meets With Success 


The new Ground Gripper Shoe 
Store, opened by the T. J. Reid Co., 
in the Arcade Building recently, re- 
ports a very flattering business from 
the beginning. The store is so situ- 
ated that it has a street entrance and 
also opens. into the arcade of the 
Areade building which was con- 
structed for the assembling of a large 
number of retail shops in one building 
on the ground floor and the first eight 
floors of the structure. The store is 
very attractively equipped and will 
cater to both men’s and women’s 
trade. 
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Women’s Shoes 














WOMEN’S McKAY 
Slippers and Boots 


of Character 


HARRISON-LOCKWOOD CO. 
Factory, Haverhill, Mass. 
B » 108 Lincoln Street 

















Lower Priced 
than the Best, 
Better Quality 
than the Rest! 
Send for Catalogue 


MAID-RITE FELT SLIPPER CO., Inc. 
163-169 Livingston St., Brooklyn, N. 



















E. A. & M. C. Witherell Co. 
Manufacturers 


Women’s Turn 
Boots and Slippers 


Haverhill, Mase 


Boston 
207 Essex Se. Oflee 1 











FERN & POOR CO., Inc. 


Manufacturers 


Newburyport, Mass. 


Women’s Turn 
Comforts 
Boots & Slippers 
for the wholesale trade 














WOMEN'S TURN SPECIALTIES 
COMFORT SHOES IN STOCK 
with U.S. Rubber Heels Attached 


TURN NOVELTIES 


On 
Inquiries Remede 2 Answered 


Felstiner-O’Connell ShoeCo.,Inc. 
Washington Street - - - Haverhill, Mase. 











Phillips-Cram Corp. 
Makers of 

Women’s Turn 
Slippers 

276 River St., Haverhill, Masa, 


Boston Office 
207 Eesex Street 


TOU 


| Where to Buy | 
Boys’ beeen 


A ‘‘Standard’’ Shoe for Boys. Two 
= A. double soles, high grade oak 
eat 





































Upper—Elk or grain leather 
stock; will wear like iron. Will 
not rip—three rows of stitch- 
ing—back stay. Full vamp 
under toe cap. Rubber heels. 
Georgetown Standard Shoe 


Price Co., Inc. 
$2.60 Georgetown Mass. 

















‘lied to Buy 


Women’s Shoes 











> on JOHNSON st. 
BROOKLYN, NY 





BALLET SLIPPERS 


Ready To Ship NOW 


Black Cab., at $1.40, Black Kid, $1.65, 
for women’s, Five cents between runs 
on misses’ and children’s. Special prices 
in 1000 pair lots. Let us hear from you. 


HAMMOND SHOE CO. 
7 Fleet Street, Haverhill, Mass. 











Howard & Foster Co. 
Men’s and Women’s Welts 


Address all Communications to the 
factory at 


Brockton, Mass. 








=aHarding Shoe Co., Inc.a- 


Makers of Women’s Turn Shoes Specializing 
n High Grade Novelties 


NEW YORK BOSTON 

D. F, Mellen 139 Lincoln 8t. 
Bernard L. Durgin 

Factory 


mes Haverhill, Mass. goes 





WOMEN’S FINE TURNS and NOVELTIES 


We are now situated in our big, new factory, and 
production is ‘‘hitting on high.’’ The high-qual- 
ity standard will ‘be better main‘ained than ever 


before. 
er’ TESSIER & BOWDO!N 
172 Washington St., Haverhill, Mass. 











Strap Sandal 
of bright cab,, with 
lew heel, 

IN STOCK 
PRICE $1.65 
: Also 2 and 8 straps. 
Five cents extra for each strap. 
Terms 2/10 net 80, 
Bay State Slipper Company 
Haverhill, Mass. 


Where to Buy 


Shoes at Auction 


























HENRY LILLY CO. 


88-90 Reade St. New York 
AUCTION TRADE SALES 


SHOES AND RUBBERS 


Every Wednesday and Friday 
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Locks for Increase in Men’s Business 


J. L. Young, buyer for the men’s 
shoe department of the Famous-Barr 
store, who has been in the East, has 
returned to headquarters. Mr. Young’s 
trip was made with a view to looking 
over the men’s goods situation as well 
as to place some orders for fall de- 
livery. He anticipates a steadily in- 
creasing business in the men’s lines 
from now on and especially in view of 
the development of additional style in 
men’s goods thus rendering the mer- 
chandise more attractive to the trade 
generally. 


New Leather Buyer for Pedigo-Weber 


J. C. Hatler, who has been leather 
buyer for the Pedigo-Weber Shoe Co., 
has been succeeded in that company 
by W. S. Overton, who was formerly 
located in Rochester, N. Y. Mr. Hat- 
ler has plans for the future which he 
has not made public, but it is expected 
that he will make some steps in the 
direction of a business of his own 
early in the coming fall. 


International Takes New Building 


The International Shoe Co. has 
completed arrangements for occu- 
pancy of a new building at 2524 Uni- 
versity Street, which it will use for a 
machinery plant in connection with 
its other factory buildings. Consid- 
erable of the space in the new build- 
ing will be utilized for the handling of 
the equipment of the various factor- 
ies, work which is now done at the 
Hickory Street plant of the company. 
This will enable the use of the Hick- 
ory Street plant for other purposes. 


Attended “Ad” Convention 


All three of the advertising man- 
agers of the three branches of the 
International Shoe Co., who attended 
the convention of the Associated Ad- 
vertising Clubs of the World at At- 
lanta, Ga., have returned. Bert Bar- 
nett of the Friedman-Shelby Branch; 
J. K. Stribling of the Peters Branch, 
and A. E. Debow of the Roberts, John- 
son & Rand Branch. 


Two New Firms Formed 


Two new distributing concerns have 
made plans for entering the wholesale 
field with the coming of the fall sea- 
son, the Caradinex Collins Co., which 
has opened offices at 2128 Washington 
Avenue, and the Nobel Shoe Agency, 
which has opened offices in the Arcade 
Building. The former will handle 
juvenile footwear in the South and 
South West and the latter will handle 
general lines of women’s and men’s 
goods. The last named firm is also 
interested in the retail end of the bus- 
iness having retail stores in St. Louis. 
The members of the firm are: Frank 
J., William A., and L. F. Nobel. The 
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first named has been in the retail bus- 
iness for 23 years, the second has been 
associated with Frank J., his father, 
for the past twelve years and L. F. 
Nobel has been for ten years associ- 
ated with his father and has also 
traveled for eight years. At first 
they will cover Missouri, Southern 
Illinois, Western Kentucky and Ne- 
braska for Eastern houses, including 
Philadelphia, Lynn and Cincinnati 
concerns. 


G. A. Scruggs Dies 


Gustavus A. Scruggs, last survivor 
of the founders of Scruggs, Vander- 
voort and Barney, one of the largest 
retail department stores here, died 
June 11 on his eighty-sixth birthday. 
The body was shipped to Lynchburg, 
Va., for burial. The Scruggs brothers 
came to St. Louis from Virginia about 
65 years ago. Richard M. entered the 
firm of McClelland & Pye. Soon af- 
terward there was a re-organization 
and McClelland, Pye, Richard M. 
Scruggs, W. L. Vandervoort and E. 
Barney became new officials. In 1856 
G. A. Scruggs entered as secretary 
and treasurer. He sold his shares in 
the firm to his brother, Richard, who, 
when he died, returned them as a 
legacy. 


Orthopedic Exhibit Held 


Brandt’s at 68 Washington Avenue 
conducted an osteotarsal shoe week, 
starting June 13 and ending June 18. 
Joseph Pietzuch, inventor of the Os- 
teo-Tarsal Shoe, personally conducted 
the demonstrations. Big newspaper 
space was used and special mention 
was made of the approval by the Y. 
W. C. A. and the National Board of 
Physical Education. The styles fea- 
tured included white buck, tan calf, 
brown kid, black shoe-soap kid, with a 
variety of four styles of toes and 
heels of four different heights. 


Rubber Co. Doubles Branch Space 


The rapid growth of the shoe mar- 
ket here has made itself felt in more 


ways than one. It has compelled the 
United States Rubber Company 
branch at 1608-1610 Washington 
Avenue to more than double their 
floor space. They have taken over 
the adjoining building formerly oc- 
cupied by the James Clark Leather 
Company, which gives them approxi- 
mately 150,000 square feet of floor 
space in their 9-story building. All 
the various departments are being 
consolidated under one roof. 


After Mail Order Business 


The Dittman Shoe Company are 
making a drive for mail order busi- 
ness on mid-summer and early fall 
patterns. A very attractive folder 
has just been issued showing the 
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newest creations in straps and ox- 
fords with Junior Louis and military 
heels. Some of the patterns are 
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shown in brown russia and a few in 
black and brown kid. One or two 
styles carry the white kid underlay. 


Indianapolis 


MEN’S BUSINESS BETTER 


Increase Noted in Sale of Black 
Brogues and Ball Straps 


With the strong and steady demand 
for white footwear gaining momentum 
as the summer progresses, Indianapo- 
lis shoe merchants are in a very 
happy frame of mind. All the stores 
are doing an excellent business and 
there is no indication of an early let- 
up. In fact, the call for white foot- 
wear has more than exceeded the ex- 
pectations of the most optimistic. The 
weather during the last two weeks has 
been unusually hot for this time of 
the year, and this, no doubt, has em- 
phasized the demand for all kinds of 
whites. Men’s business has shown a 
very decided spurt, the merchants say, 
especially in whites and Palm Beach 
lines and sport novelties. Some in- 
crease also has been noted in the sale 
of black oxfords in the brogue and 
ball strap styles. With the fairer 
sex, plain white oxfords in Baby Louis 
heels have been in great demand, with 
brown and white and black and white 
combinations running neck and neck 
for second place. 


Shortage Looms in White Footwear 


Arthur G. Brown, manager of the 
Marott Shoe Shop, one of the largest 
retail shoe stores in the United 
States, is very well pleased with the 


TO BREED COMMUNITY SPIRIT 


Tangible Good Expected to Result 
from Brockton Celebration 


The recent observance of the 100th 
anniversary of the establishment of 
Brockton (formerly North Bridge- 
water), had as .its principal feature 
a remarkable pageant depicting vari- 
ous episodes in Brockton’s social and 
industrial life. Several hundred men, 
women and children took part in these 
episodes which were staged at the 
Fair Grounds. Through this celebra- 
tion will come, in the opinion of man- 
ufacturers, the development of a com- 
munity spirit which will be of ines- 
timable value to Brockton’s future 
industrial life. 


One Manufacturer’s Opinion 


Following out the idea of commun- 
ity development as typified in Brock- 
ton’s Centennial Celebration, John S. 
Kent, president of the Brockton Shoe 


Brockton 


business of the last few weeks. He 
said the demand for white footwear in 
both the women’s and men’s depart- 
ments has been far greater than he 
and other department heads had ex- 
pected. “Why thirty days ago I was 
scared to death,” he said. “I thought 
I had enough women’s white shoes on 
hand to last me the rest of my nat- 
ural life. To-day I have sent seven 
telegrams in an effort to locate more 
white shoes. Cuban heel oxfords have 
been the leaders in the women’s lines 
at our store.” 


Kinney Shoe Co. Men Have Banquet 


About fifty salespeople attended the 
annual banquet and meeting of the 
G. R. Kinney Shoe Company at the 
Y. M. C. A. at Fort Wayne recently. 
The gathering was a most enjoyable 
one and was the first at which out-of- 
town salespeople were invited. Paul 
W. Landon, manager of the Fort 
Wayne store, presided at the affair. 
He spoke of the steady and substan- 
tial growth of the Kinney Shoe Com- 
pany, pointing out that to-day the 
company is operating 100 branch 
stores in cities all over the country. 
Ernest Gallmeyer of the Wayne Oil 
Tank Company, gave an interesting 
talk on salesmanship. Two attaches 
of the branch store at Logansport at- 
tended the affair. 


Manufacturers’ Association said, in 
part, through the local press: 

“We have made a good start in the 
first 100 years of our existence. We 


_must make the most of every re- 


source we have to keep our place 
and our reputation in the second cen- 
tury. Competition was never keener, 
and we must recognize the wonderful 
progress of other cities in our line 
of business. We cannot depend upon 
the past for our future. Men who 
have made Brockton have passed on 
and to-day we bear the responsibil- 
ity for its progress and welfare. 
Brockton will prosper and its progress 
as an industrial center will continue 
while it clings to its system of arbi- 
tration in the settlement of differ- 
ences between employer and employee. 
We must unite the interests of work- 
man and manufacturer and united 
with it a force so strong that com- 
petition cannot stand before it. We 
must serve the employee, the em- 
ployer and the public in order to 
deserve success.” 
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Where toBuy 


Men’s Shoes 
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Co-operation the Keynote 


President Fred F. Field of the 
Brockton Chamber of Commerce com- 
menting on the Brockton Centennial 
celebration says: 

“Our real progress is measured by 
that intangible thing called ‘Brock- 
ton spirit,’ which to my mind typi- 
fies the progress we have achieved 
in 100 years of growth. It is this 
spirit that makes Brockton not a 
mere accumulation of buildings, trol- 
ley lines, electric lights and other 
outward evidences of a city, but a real 
community with real ideals and gen- 
uine interest and energy in pursuing 
these ideals. It is well for us to 
recognize and feel proud of our 
achievements in the past. It is also 
well for us to face the future with 
a determination that we shall not al- 
low any other city to wrest from us 
the proud place we have won. We 
should constantly study what are the 
footwear demands of the great 
American public and see to it that 
we supply those demands.” 


Double Output of Women’s Shoes 


The addition to the No. 5 factory 
of the W. L. Douglas Shoe Company’s 
plant now in process, will double the 
output of women’s shoes, necessitat- 
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ing the employment of several hun- 
dred additional men and women work- 
ers. It is expected that the addition 
will be ready for occupancy during 
September. Treasurer Tinkham of 
this concern says that commencing 
June 23 all the Douglas factories of 
Brockton will operate on a full time 
basis. 


Good Output at E. T. Wright Factory 


E. T. Wright & Co., Inc., manu- 
facturers of men’s fine welts, are now 
producing 2500 pairs a day at their 
factory in Rockland, Mass. A further 
increase on this output will be made 
according to fall order requirements. 


Factory Office Enlargement 


The Diamond Shoe Company of 
Brockton is building a $50,000 addi- 
tion to its factory in‘ the Montello 
district. This consists of an added 
floor, giving 10,000 feet of additional 
manufacturing space. Extensive of- 
fice alterations are being made on 
the first floor of the building. The 
present office will be extended and 
will include all modern conveniences, 
including an electric ventilating sys- 
tem. These additions will be com- 
pleted during the next few weeks. 


Haverhill 


INSPECTING FALL SAMPLES 


Visiting Merchants and Buyers Report 
Good Business 


Anticipating the National Exposi- 
tion and Style Show to be held in 
Boston, July 11-14, many shoe buy- 
ers are now in the Boston and Haver- 
hill markets. These visitors are plac- 
ing orders for a normal amount of 
goods such as they require at this 
season. They are also carefully look- 
ing at fall samples preparatory to 
placing orders for future delivery. 
Many of these buyers are visiting 
Haverhill factories and getting in 
touch with the latest ideas from man- 
ufacturers and pattern designers. 
The tangible results of these visits 
will be the ordering of fall goods. 
Visiting merchants, as a rule, report 
a good business and a pretty general 
cleanup of seasonable footwear. In- 
dications are that buyers as a rule 
are in a better position to purchase 
for fall than at any time for several 
years. 


Factories Cutting Women’s Boots 

For the last three years very little 
has been done in Haverhill factories 
as regards the production of women’s 


boots. Practically the entire pro- 
duction of local plants has been cen- 
tered on low cut patterns. It is there- 
fore worthy of note that several 
Haverhill shoe manufacturing con- 


cerns are now cutting boots for the 
filling of fall orders. During the 
world war the high prices of leather 
and other materials made boots prac- 
tically prohibitory and turned the 
trade’s attention to the low cuts as 
a matter of necessity. Now, with 
the price of materials lower, there 
is a belief on the part of the trade 
here that more boots will be made 
for the fall and winter season of 
1921 and 1922 than for several sea- 
sons. 


‘ 


The Popularity of Black Satins 


The great demand for women’s 
black satin footwear in plain pump 
or strap patterns is bringing large 
sales to numerous Haverhill shoe 
manufacturing concerns. Several lo- 
cal houses are carrying these goods 
in stock for immediate delivery and 
are reaping a big harvest of busi- 
ness from dealers in all parts of the 
country. Black satin is a fairly high 
priced material. A square yard of 
good quality costs the manufacturer 
$3.40, while the best grade, which 
comes 30 in. wide, costs about $3.50 
a yard. The one strap pattern re- 
quires 7 yards to a 36 pair case. The 
plain pumps use about 6 yards to 
the case. Add the item of labor, cou- 
pled with cost of ornaments on vamps 
and straps, the rhinestone buttons 
which are now so much sought after, 
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and the buyer can appreciate that 
this black satin footwear represents 
a considerable investment on the part 
of the manufacturer and that ade- 
quate prices must be obtained for this 
class of goods. 


Recorder Cartoons on Display 


One of Haverhill’s retail shoe stores 
has affixed to its large show window 
two cartoons taken from recent is- 
sues of the Boot and Shoe Recorder. 
These exaggerate in an amusing way 
the many novelty styles brought out 
in men’s and women’s footwear. The 
merchant who is showing the cartoons 
said: “These pictures prove strong 
attractions for the passersby. In the 
course of a day scores of persons 
will stop and examine them. Fre- 
quently these pictures are the means 
of bringing customers into our store.” 


Haverhill Shoe Manufacturing 
Advantages 


“There is no question in my mind 
that Haverhill has many advantages 
as a place for making shoes,” re- 
marked a member of one of Haver- 
hill’s manufacturing concerns. “There 
is always plenty of skilled help avail- 
able; men and women who have years 
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of experience in shoemaking and who 
can be relied upon to produce goods 
which are creditable to the city’s 
name. We have pattern makers, ‘last 
makers, dealers in upper leather, 
soles, shoe trimmings, etc., right at 
our doors and have only to telephone 
to get prompt and efficient service. 
Not the least of these advantages is 
the district office of the United Shoe 
Machinery Company. Buyers appre- 
ciate the advantages which Haverhill 
manufacturers enjoy. These, together 
with the steady improvements which 
have been made in quality, as well 
asthe many novelty styles, have 
brought buyers into closer relations 
with the Haverhill shoe manufactur- 
ers than at any previous time. Buyers 
have confidence in the ability of 
Haverhill concerns to deliver style 
and quality in their footwear.” 


Counter Firm Incorporated 


The Haverhill Fit-Well Counter 
Company has been incorporated under 
Massachusetts laws to deal in all 
kinds of supplies used in shoe man- 
ufacturing. The capital of the cor- 
poration is $25,000. The officers are: 
Louis A. Bloomfield, president and 
treasurer; Ida Bloomfield and Fred 
Tassinari. 


Boston 


BUSINESS IS BRISK 


Women’s Bathing Shoes Big Sellers— 
Men’s Shoes Moving Well 


Despite the fact that the gradua- 
tion and wedding rush have about 
subsided, business in the retail shoe 
stores and shoe departments of Bos- 
ton is brisk. May and June, 1921, 
were big months for the retail shoe 
stores. One of the interesting fea- 
tures of trade this season is that the 
public, the women especially, are buy- 
ing three and four pairs of shoes, 
where last year they bought only one 
pair. 

The weather is warm and beaches 
and country are attractive; the vaca- 
tion season is at hand. Bathing shoes 
are among the big sellers and this 
year they are very attractive, with 
ankle straps, instep straps and in the 
laced models. At the women’s shoe 
department of William Filene’s Sons 
Co., two big booths were erected in 
which to display bathing shoes. Over 
the corner of either booth hung two 
miniature life preservers in white 
cardboard, reading “U. S. S. Filene,” 
and these two booths were filled with 
varied colored surf bathing satin 
‘shoes. 


Patent and Gray 


The sport model is just as popular 
as ever. Very attractive are the 
white canvas shoes with their black 
and tan trimmings. There are also 
‘the white canvas and bucks with blue 


kid trimmings, also trimmings of 
green and gray. 

Patent leather shoes in strap ef- 
fects with colored inlays are popular. 
Gray kid, rather than white seems to 
be the favorite inlay color. 

At Thayer McNeil Co.’s, a gray 
buck in a woman’s sport shoe is a 
good number. This shoe is in an ox- 
ford style, with wing tip, low heel, 
and perforated toe. A white wash- 
able kid with a fringed tongue, show- 
ing inlays of patent Jeather; Junior 
Louis heel; also a copper tan, in a 
fringed tongue with inlays of mode 
kid and four graduated vertical rows 
of mode inlays on the counter are new 
numbers. A_ similar style with 
fringed tongue and green kid inlays 
is one of the new numbers. 


Men’s Business Improving 


Men’s footwear is moving well. 
Snappy oxfords and brogues in black 
and tans are the best sellers in some 
stores. Sport styles for men are more 
popular this season than ever before, 
and the new “dimple toe” brogue, 
straight cap toe, soft box, in dark 
brown Norwegian and black is a fav- 
orite. 

The stores have adopted their sum- 
mer schedules and will continue same 
until September 15. The hours are 
9 to 5. All day Saturday has been 
adopted as a holiday during July and 
August. 

A call at the Regal Shoe Store 
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Where to Buy 


Standard Shoe Materials 
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found J. J. Buckley, in charge of the 
New England district, enthusiastic 
over the men’s business. “Our men’s 
business has shown a big improve- 
ment,” said Mr. Buckley. “When we 
moved to this new store in March, we 
were selling two pairs of women’s 
shoes to one pair of men’s. Now the 
opposite is the case. We are sold to 
a pair on women’s sport numbers. 
White shoes and sport numbers have 
certainly made exceedingly good bus- 
iness for us. As to heels, Boston has 
gone wild over the baby Louis. At 
the present time, we are not showing 
a pair of full Louis, and have none in 
this store.” 


IN WHOLESALE CIRCLES 


Buyers Will Soon Be Here to Look at 
Fall Lines 


The wholesale shoe merchants 
have been busy the past few weeks 
sampling fall lines. The way many 
of these lines are tested is through 
the retail shoe merchants of the city. 
For instance, a shoe wholesaler will 
make a demand on his manufacturer, 
or have presented to him a certain 
style run. In order to be perfectly 
sure that these shoes will meet with 
the approval of his trade, he takes 
them to the local retail shoe mer- 
chants, and together the wholesaler 
and retailer make a study of the 
merits and demerits of the merchan- 
dise. The big crowd is expected to 
arrive about July 10, in time to look 
over lines in Boston wholesale houses 
and sample rooms, and those on ex- 
hibition at the National Shoe and 
Leather Exposition. John F. Tra- 
vers, of the John F. Travers Shoe 
Co., believes that black is going to 
be a big number for fall. 


Fred L. Blaisdell a Benedict 


Fred L. Blaisdell, the popular Divi- 
sion Shoe Shops manager for Wil- 
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liam Filene’s Sons Co., was married 
June 14 to Ruth P. Wedge of Ja- 
maica Plain, Mass. Miss Wedge is 
the daughter of the Rev. Arthur P. 
Wedge of the Temple Street Baptist 
Church, East Boston. The young 
couple spent their honeymoon touring 
the country by automobile. 


Pays Visit to Boston 


Alfred Rosenstein, New York office 
man for Younker Bros., Inc., of Des 
Moines, Ia., one of the largest de- 
partment stores in the Middle West, 
made a flying visit to Boston the past 
week on business for his firm’s shoe 
department. 


Meeting of Sole Leather Association 


The Sole Leather Trades Associa- 
tion, Inc., held a smoke talk at the 
Boston Shoe Trades Club on June 22. 
John Schanzle of Howes Bros. Co. 
talked on European conditions. Mr. 
Schanzle has recently returned from 
an extensive trip on the Continent. 
The Glee Club rendered selections. 


George Millet Dead 


George Millet, a retired shoe man- 
ufacturer, died at his home in Bev- 
erly, Mass., June 12, aged 79 years. 
Mr. Millet was born and educated in 
Beverly, and engaged in the shoe 
business there until his retirement 
about eighteen years ago. He was a 
Civil War veteran, a member of the 
G. A. R., and an Odd Fellow. He is 
survived by his widow, a son and a 
daughter. 


Bleecker Moves Office 
The Bleecker Shoe Co., wholesale 
merchandisers of women’s novelty 
shoes, has moved its Boston office 
from 117 Lincoln Street to 212 Es- 
sex Street, opposite Hotel Essex. 
Harry S. Kushions is in charge. 





Cleveland 


STRIKE ABOUT OVER 


Better Times Looked for in Retail 
Circles with Building Going On 


Retail shoe merchants, who have 
been following the progress of nego- 
tiations for a settlement of the strike 
of builders, were gratified when the 
announcement was made the middle 
of June that employers and employees 
had agreed to arbitrate. 

The strike, involving about 25,000 
workers, all of them being large wage 
earners, has been a big money loser 
for the city. This promised to be one 
of the heaviest building years of the 
city’s history. Several new skyscrap- 
ers of from 14 to 21 stories were 
planned and finances were all ar- 
ranged, when builders, including car- 
penters, bricklayers, plumbers, etc., 





refused to accept a 20 per cent reduc- 
tion in wages, which the employers 
said had to be made in order to bring 
down construction costs and thus 
stimulate home building and buying. 
With the building industry in full 
swing, more than $40,000,000 will be 
placed in circulation this season. 
Trade in men’s shoes is expected to be 
stimulated. 


Men Buying White Shoes 

Dealers in men’s shoes have been 
enjoying a nice run in white shoes 
during the month of June, and there 
is every indication that the season 
will be an unusually heavy one. The 
annual drift to lake and seaside ports 
for vacations has commenced, and the 
fishing season came in June 15. These 
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conditions are said to be responsible 
for the big sales of whites. 

The business in Cleveland retail 
shoe stores is confined almost entirely 
to white shoes. The summer season is 
on, and merchants have recognized it 
with handsome decorations of the 
models that are in vogue. The win- 
dows are pictures in white. There 
are pretty silk stockings mixed with 
the exhibits and flowers are used in 
profusion to add touches of beauty. 
The women have been the heaviest 
purchasers of shoes and they are hold- 
ing that record at the present time. 
Strap effects are popular in all mod- 
els and the black and white color com- 
bination is still the most popular, al- 
though there is a shortage of that 
model. 


Stocks Are Fairly Low 


Merchants in this city, who have 
taken stock of spring shoes find that 
they have cleaned their shelves fairly 
well. Several of the larger down 
town stores, the Chisholm, Dorn, May 


RETAIL SALES SHOW INCREASE 


June Records Compare Favorably 
With Those of Last Year 


Continued hot and sultry weather 
during the latter part of the month 
of June contributed to a steady busi- 
ness in the local retail shoe stores. 
Of course the larger portion of stock 
that has been moving consists of 
white footwear of some kind or other. 
Business for the entire month has 
compared favorably with the records 
for the same month last year. Some 
retail merchants are finding they are 
a little behind in dollars and cents 
for the month, but that they are 
ahead of their records for June, 1920, 
in pairs. In fact the pairage is found 
to be ahead in every case, and in 
some instances the aggregate has been 
great enough to show an increase in 
dollars and cents. 

A few of the local merchants have 
been conducting small reduction sales 
on special lots during the past two 
weeks. These sales have been more 
largely in men’s lines than in women’s. 
The usual clearance sale season is 
expected to be in full swing about 
July 4 among the larger downtown 
stores. The local merchants prob- 
ably have fewer numbers of pairs of 
shoes to clear off their shelves at the 
reduced prices than they have had 
for many seasons. They are keeping 
their stocks as low as possible and 
are buying only for immediate needs. 


ADVANCE BUYING STARTS 


More Confidence Displayed by Mer- 
chants in Ordering for Fall 


The orders now being received by 
the local manufacturers show an im- 


Cincinnati 
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Co., Higbee, Halle Bros., Stearns & 
Ames Co., were visited and in each it 
was said that a very small stock of 
leather shoes that were purchased for 
spring would be carried over. This 
situation leaves the merchant free to 
purchase for the fall and next spring 
trade, and it indicates also that there 
was a healthy business condition the 
first six months of 1921. 


- What Will Be the Fall Styles? 


Merchants here who have had their 
eyes out for fall footwear are keen 
on low effects, with brown oxfords of 
the lighter shades backed to be the 
most popular. Suedes and satins are 
to have another good run, according 
to predictions. 

Patent leathers, also, are about due 
for a revival, say some, while others 
are of the opinion that the volume of 
business in the model will not come 
up to expectations. At the present 
time there appears to be about a 50-50 
division of sentiment on patent. 


provement in dates for shipment as 
well as in volume. Many of the lo- 
cal manufacturers are expressing sat- 
isfaction over the greater amount of 
confidence the merchant is beginning 
to display, as shown by the fact 
that orders are being placed further 
in advance than for the past two 
seasons. They also notice an im- 
provement in the size of the individ- 
ual order. The general nature of the 
fall business thus far booked, how- 
ever, has been in staple lines. And 
what is meant by staple these days 
is almost invariably some form of 
brown or black calf or kid oxford 
with a few perforations. There is 
a decided tendency toward low heel 
walking shoes. Black calf is figur- 
ing very well and is expected to sell 
for semi-dress and for street wear. 

Strap effects are expected to hold 
their own right through the fall. Ox- 
fords, too, are expected to move well. 
Some of the local factories are book- 


ing considerable business on stage. 


last effects for fall. Tony reds 
stitched in orange are selling at those 
factories leaning more or less toward 
novelties. The P. Sullivan Co. is fea- 
turing a patent leather barefoot san- 
dal in one, two, and three strap pat- 
terns, and, although it is a novelty, 
it is being accepted in unusual volume. 


Big Business in Sport Shoes 


The Helming McKenzie Co. reports 
an unusually large summer sport 
shoe business during the past two 
months. Their sales force now on 
the road is booking a healthy volume 
of orders in two-strap and lace ox- 
fords in brown kid for early fall. A 
brown calf oxford trimmed in Scotch 
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COLOR PRINTING 


CATALOGUES 


Telephone Main 3408 
HOOPER PRINTING COMPANY 
74 INDIA STREET, BOSTON 
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ATLANTIC PRINTING CO. 
Shoe Printers 


Tear out this ad and mail for details of 
our Special Printing Service for 
the Boot and Shoe Trade 


201 South Street, Boston, Mass. 
Telephone 4960-4961 











1000 Sales Letters 
All ready to mail 
3c Each 
F. S. ROOT COMPANY 


Sales Service and Advertising 
6 Beacon Street Boston, Mass. 
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BATHING SHOES 


IN STOCK 
Ballet ee 
Boudoir Slip 
Gymnasium — 
Bathing Shoes 
Write for Catalogue 
BROOKS SHOE MFG. CO. 
Philadelphia, Pa. 
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Where to Buy 


Shoe Ornaments 




















FOR BEADED ORNAMENTS 
AND SHOE BUCKLES 

WRITE, 

310 FULTON ST. BROOKLYN.NY, 


IF ITS A BUCKLE OR AN 
ORNAMENT. WE HAVE IT / 


ESTABLISHED SINCE 1905 





A BEADED OR PLAIN 


STRAP or BUCKLE 


made by the VANITY 
will sell your pumps 


VANITY NOVELTY WORKS 


913 Gates Ave., Brooklyn, N. Y. 








D. W. COULTAS CO. 
Manufacturers 
RHINESTONE BUCKLES 


Big Demand 
WRITE FOR SAMPLES, 


PROVIDENCE - - = R.I. 








M. B. MARTINE, Ine. 


Show Room—130 W. 42nd Street 
Office—148-152 Duane Street 


NEW YORK, N. Y. 


SHOE BUCKLES, STRAPS AND 

EVERYTHING IN SHOE OR- 

NAMENTATION, INCLUDING 
BEADING 
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Shoe Patterns 



































Where to Buy 


Shoe Polishes 

















_BRTTER WHITE DRESSINGS 
\en= MAGIC WHITE 
All LIQUID CLEANER 
YNOURNABLE = GUEDE SLU PER 
$2.00 PER DOZEN DOZEN 
P. J. LAGOMARSINO & CO. 
641 AROH 8ST. PHILAD) 
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grain calf, with a 9-8 heel is one of 
the features of the H. & M. line. 
T. H. Crittenden of Birmingham, 
Ala., was a visitor at the Helming & 
McKenzie factory last week. 


Predicts Volume Business This Fall 


H. A. Meyer of Chicago, well known 
merchandiser of men’s shoes, was a 
visitor here last week. Mr. Meyer 
had just returned from an eastern 
trip on which he made a study of the 
outlook for fall. He states that he 
sees no reason why the astute buyer 
should not do a volume business this 
coming fall and winter. 


White Footwear Still Selling 


The Roth Shoe Manufacturing Co. 
reports a large business during the 
past few weeks on white footwear. 
They have been carrying in stock a 
women’s white beechwood oxford in 
white kid with an ivory 13/8 heel, 
and it has proven a very popular 
number. 


Shoe Workers Hold Outing 


The annual outing of the _ shoe- 
workers of the local factories held at 
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Coney Island on Saturday, June 18, 
was one of the largest ever held. With 
an estimated attendance of over four 
thousand, the day’s program, which 
included many games and contests, 
was carried out in the usual good 
fashion under the auspices of the 
Cincinnati Shoe & Leather Club. 


Val Duttenhofer Co. Employees Have 
Outing 

The Val Duttenhofer Sons Co. gave 
its employees an outing on Saturday, 
June 11, at Harvest Home Grove, 
Cheviot, Ohio. The factory closed for 
the day. A very elaborate program 
was arranged including two ball 
games and two running races as the 
morning events, and a variety of con- 
tests for the afternoon. Attractive 
prizes were given to all the winners. 


Shoe and Leather Club Plans Picnic 


The members of the Shoe and 
Leather Club are eagerly awaiting 
the arrival of July 30, the date for 
the annual club outing, which this 
year is to be held at the North Cin- 
cinnati “Gym” Grounds. Charles A. 
Freeman, Jr., chairman of the enter- 
tainment committee, is actively at 
work preparing something new and 
unusual. 


Brooklyn 


PLANTS ALL BUSY 


Quick Delivery Business the Rule— 
Tan Giving Way to Black 


Brooklyn’s shoe factories are hum- 
ing with the rush to get out orders 
for quick delivery. Some of the man- 
ufacturers in this section are behind 
on orders at present, and retail mer- 
chants are crowding them for de- 
livery. 

In the shoes now coming. through 
the factories tan has given way to 
a considerable extent to black. Black 
patent, black kid and black satin are 
the leaders just now, and as the early 
fall business continues to trickle into 
the cutting rooms, black assumes an 
even greater importance. All in all 
it looks like one of the largest black 


“seasons the trade ever has seen is 


in store. 


Leather Prices Stiffen 


This is not without its drawbacks, 
according to the manufacturers, as 
black kid and black patent leather 
have shown a disposition to climb 
upward a little too fast under the 
influence of considerable buying by 
the manufacturers. One of them de- 
clares that he has stogped buying, 
fearing another slump such as the 
trade saw a year ago. “The leather 
people,” he says, “are showing their 


lists for September delivery and many’ 


of the manufacturers are afraid that 
if they do not buy now they will not 
be able to get the leather when they 


need it. I shall take a chance, even 
though at present top grade black 
calf skins are hard to get. 


Holding Back on New Styles 


The really new models are not be- 
ing shown the trade at present, but 
are being held for initial presenta- 
tion at the fall style show which 
the Shoe Manufacturers’ Board of 
Trade of New York will hold at the 
Hotel Commodore on July 5, 6, 7 and 
8. These models are being carefully 
guarded and the manufacturers are 
careful not to indicate what they are. 
Beyond the fact that most of the 
models will show shorter vamps and 
rounder toes, there is little that can 
be said at present. 

Morse & Burt Company will show 





In patent with the new T tip pat- 
tern, from the line of the American 
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its line of Cantilever children’s shoes, 
a new departure for this company, at 
the style show. The model for the 
children’s shoes to be shown by this 
company is Rita Rogan, a six-year-old 
Brooklyn girl, who has taken impor- 
tant parts in many of the recent mo- 


tion picture productions. She played 
the part of “Tam” in the “Wild 
Goose,” by Gouverneur Morris, the 


blind kiddie in “Dynamite Allen” with 
George Walsh, and also appeared in 
“Inside the Cup,” “Fantomas,” and 
“The Wrong Woman,” with Olive Tell 
and Montague Love. It is expected 
that she will play with Jackie Coogan, 
the young boy star protege of Charlie 
Chaplin. 


50-50 Straps and Oxfords 


The Julius Groosman, Inc., factory 
on DeKalb Avenue, is running at top 
speed on immediate orders and has 
fall orders on hand for some time 
ahead. According to Frank Groos- 
man of the firm, the company can- 
not accept orders now for delivery 
earlier than September. On fall or- 
ders, says Mr. Groosman, the busi- 
ness has been about evenly divided 
between strapped models and oxfords, 
in brogue and wing tip effects. The 
factory is now turning out about 1200 
pairs a day and hopes to work up 
to 1500 pairs within the near future. 
Mr. Groosman believes that prices are 
fairly well stabilized for tne pvesent, 
and in view of the stiffening leather 
market are more likely to advance 
than to decline. 


PATENT AND BLACK SATIN 


Strongest Demand at Present Is for 
These Materials 


The strongest immediate demand is 
for patent leather and black satin in 
both high and low heeled models, ac- 
cording to M. Goldstein of the Ameri- 
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can Shoe Company, 166-176 Living- 
ston Street. Fancy stitching has a 
big call, he says. He find that while 
New York retail merchants are buy- 
ing the shorter vamps and rounder 
toes, the out-of-town merchants still 
cling to the longer and sharper toe 
models. 

“While fall business has not ma- 
terialized to any great extent,” he 
said, “I think that the buyers, as well 
as the manufacturers feel that prices 
will show no changes before the end 
of the year, at least. Leather prices 
are advancing. On patent leather, 
which is in good demand just now, 
we have paid from 5 to 10 cents a 
foot more recently than we did in 
January. Labor has not receded and 
our agreement runs until November 
1. During October we are to meet 
the union and discuss revision of wage 
scales, but at present it does not look 
as if labor could be scaled’ down to 
any great extent. Most of the Brook- 
lyn manufacturers are working on the 
smallest margin of profit that has 
obtained in years. Many of us have 
accepted orders that showed no profit, 
and in some cases‘an actual loss, in 
order to keep our organizations to- 
gether. In view of this, if a normal 
demand for fall appears, prices are 
more likely to advance than to re- 
cede.” 





















Of gold cloth with lines of silver 
and lined with lavendar satin. 
Manufactured by M. Gustin Co. 














Detroit 


ADVANCE ORDERS PLACED 


Some Already Have Bought 50 Per 
Cent of Fall Requirements 


Preparations are being made by 
many merchants to push white and 
sport footwear from now until the 
demand for fall lines develops. Sales 
in some quarters on these lines are 
beginning to encourage those who 
have provided large stocks. White 
and white and black combinations 
have the lead in women’s lines, the 
white and brown combination finding 
few buyers. 

“All we want is continued warm 
weather for. a couple of weeks or so 
and we will have the biggest white 
season we have ever had,” said the 
manager of one of the largest stores 
in the city. “Whites and combina- 


tions are going big right now, but I 
expect real business before the Fourth 
of July,” said another. 

Inquiry among shoe dealers leads 
to the belief that Detroit merchants 
are generally buying well in advance 
on many lines for fall, some stating 
that they have already placed from 
fifty to sixty-five per cent by the mid- 
dle of June. 


Retail Trade Has Sports Program 


Summer sports among Detroit 
stores are merely in line with the mod- 
ern idea that the mind and body re- 
quire change and relaxation. Sports, 
too, require special apparel and shoes. 
Detroit stores are taking their own 
medicine. The Lindke Welfare Club 
baseball team lost out to Wall Lake, 
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Infants’, Children’s, 
Misses’ and Young 
Women’s Shoes. 


CONSOLIDATED 
SHOE CO. 


212 Essex Street 
Boston, Mass. 
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IN-STOCK 


Children’s Flexible 
Turns, sizes 1 to 8 


and 
Popular Priced 7 
downs, sizes 5 to 2 


SAMPLES Sent Prepaid 


Milow Shee Co., Ine. 
HESTER, N. ¥. © 
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Miscellaneous 














VERITE 
Lamb Wool Soles—Bound and me  Edgee 


Write for our new No. 6 


“A Service Trade Bulides. * Send for our ae 
Findings. 
The Silverite Co., Mfgrs., 81 High St., Bostom 


plete catalog of Shoe 


5 Lamb Wool I 








Manufacturer—Attention 7 


Littlefield Heels—are 


heels and we can assure you of prompt de- 
Write for samples and prices, which 


liveries. 
you will find correct 


LITTLEFIELD HEEL CO. 
High Street, 


genuine all leather 


in every way. 


Amesbury, Mass. 

















Fallen Arches 


ELASTIC TIP COMPANY ) 


Boston, Mass., 


Perfection Pneumatic 
Arch Cushion 


Designed to Prevent 
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Shoe Laces. 


Shoe Cleaner. 


oe Ribbon 


Send for Receeee Day _ 
c 5 W.E.ELLIS COMPANY 


HAVERHILL . 
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BROWN AND WHITE STRAPS 


IN STOCK 


Shipment made day of receipt of order 


No. 639—Price $4.50 


PETERS WHITE REIGNSKIN 

Two Strap, Black Kid 

Straps, 5th Ave. Last, Cov- 

ered Full Louis Heel, Single 
Sole. 


No. 617—Price $5.00 No. 634—Price $5.00 


Brown Kid, Two Strap, Full Brown Kid, One Strap, Full 
Covered Baby Louis Heel, Covered Louis XV _ Heel, 
Single Sole, A-D. Single Sole, A-D. 


Here are the season’s biggest sell- 
ers and they are ready to ship— 


THOMSON-CROOKER SHOE CO. 


18 STATION ST. BOSTON.20, MASS. 
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seven to eight, but Clyde K. Taylor, 
manager of the business, still thinks 
them a pretty good team, July 4 they 
will make two attempts at Richmond 
to show how well they can play ball. 
The annual picnic of this club was 
held at Belle Isle, June 15. Large 
sight-seeing cars were used to trans- 
port the sixty-odd Lindke employees 
to the island, where the usual games 
and sports were indulged in after a 
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picnic lunch had been partaken of 
with great gusto. 


In Charge of Department at E. J. 
Hickey Store 

E. Dwyer, during the last two years 
with Harry Webber, Grand River 
Avenue, has taken charge of the men’s 
shoe department of the E. J. Hickey 
Co. E. J. Hickey is at present in Eu- 
rope. 


Des Moines 


WHITES SELLING FAST 


Gray Suede Pumps Also Still in De- 
mand; Combinations Popular 


Both men and women during the 
last few weeks have been buying 
white shoes in quantity. The weather 
has been very warm and there has 
been little rain, to which circum- 
stances the shoemen here attribute 
the sudden spurt in white shoe sales. 
White shoes without trimmings are 
decidedly in the lead though there is 
a good demand for brown and whites 
and black and whites among the 
younger people. The women are still 
making a strong demand on the mer- 
chants for their popular gray suede 
pumps and hose to match. 


No Clearances Until August 


The shoe merchants here are all 
holding to their prices consistently. 
“Price reductions,’ say the shoe- 
men, will be made in August clear- 
ances and not before. Business is com- 
ing along nicely and no one has cause 
for complaint. The volume of sales 
compares favorably with that of last 
year. We are keeping up our full 
advertising quota and we are getting 
the business.” 


Men’s Shoes Selling Better 


The brown calf and kid shoes are 
having a strong call in the men’s de- 


partment of all shoe stores now. 
Scotch grain shoes are not taking 
with the trade as strongly as they 
are in other sections of the country 
but local shoemen believe that the 
fall will find the young men calling 
for them more than they are now. 
Brogues are selling well in both 
black and brown as well as in the 
lighter tan shades. Straight last kid 
shoes are very strong and because 
of their light weight, durability and 
comfort they seem to have no rival 
for the men’s summer trade. 


Merchant to Retire from Business 


The Schnabel Shoe Store, estab- 
lished in 1881 is closing out. The 
store is at 317 Sixth avenue, into 
which place the west side branch of 
the Douglass store is to move. The 
Douglass store is now at 307 Sixth 
avenue and is clearing out its stock. 
Mr. Schnabel plans to retire from the 
shoe business. 


To Attend Brooklyn. Show 


R. W. Sturgeon, manager of the 
Elwell-Field Shoe Co. of this city 
will attend the Brooklyn Shoe Style 
Show July 5 to 8. Several other Des 
Moines managers intend making the 
conventions that come during the 
month of July, when many also will 
take their vacations. 


| Memphis 


TRADE CONTINUES GOOD 


Crops in Good Shape—Cotton Acreage 
Somewhat Reduced 


Retail and wholesale trade in shoes 
has held up well. June has been a 
good month. <A few special sales 
have been held but normal-profit busi- 
ness at most all of the stores has 
been satisfactory. The weather has 
been hot and it is reported that crops 
are doing well, especially cotton. The 
acreage this year is somewhat re- 
duced. An important plan for mar- 
keting was developed at a meeting 
held in Memphis recently by a very 
large representation of the principal 





and largest growers in the Mississippi 
Valley. 

The retail shoe stores, department 
and dry goods stores all report heavy 
sales on white shoes and oxfords. 
Blacks and tans are also going well. 
Kid shoes, dress shoes, tennis shoes, 
and very fine novelties for weddings 
and dress events have been in good 
demand. 


Cotton States Merchants to Meet 


On August 23, 24, 25, 26 there will 
be an important meeting in Memphis 
of general merchants from the small- 
er towns and cities, known as the 
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1921 -- 

Isn't the first year -- 

Nor the last one -- 

To reward FIGHTERS -- 

For we have been fighting -- 
For twenty six years -- 
Retail batties -- 

For retail merchants -- 

And in that time -- 

Our reward has been -- 

The unqualified endorsement -- 
of 15,000 retailers. 


At Anderson, Indiana -- 


We brought $22,000.00 -- 


In ten days and -- 
Forty miles away -- 

In Huntington -- 

At the same time -- 
And in the same time -- 
Better than $12,000.00. 
Let the coupon -- 
Bring YOU the details. 


No obligation. oe 
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T. K. Kelly Sales System 
2548 Nicollet Ave. 
Minneapolis. Minn. 

Size of my stock 


Name 


City State ; 
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Cotton States Merchants’ Association. 
Last year 3,000 people attended the 
meeting and arrangements are being 
perfected this time to hold the con- 
vention in a large theater rather than 
in a hotel, though committee and spe- 
cial meetings may be held at the ho- 
tel. S. G. Wilson, of Greenwood, 
Miss., is president. P. M. Birming- 
ham, of Memphis, is secretary. W.R. 
King, vice-president and general man- 
ager of the Wm. R. Moore Dry Goods 
Co., is chairman of the executive 
committee. W. B. Cleveland heads the 
program committee, and C. H. Al- 
bright the entertainment committee. 


To Attend Houston Meeting 


In August a large party of Mem- 
phians will attend the annual meeting 
in Houston, Texas, of the Retail Cred- 
it Men’s Association. Geo. A. Lawo, 
of Memphis, is president of this body, 
which has a membership over the 
United States of about 10,000. Emi- 
nent speakers will address the body 
on financial and credit subjects. There 
was a meeting in Memphis this week 
of some of the executive officers to 
formulate the program. 


13-Day Special Sale Held 


The E E E Shoe Co., 59 South Main 
Street is having a mid-summer 13-day 
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special, with good offerings on every 
floor. The windows of this store are 
being remodeled by E. L. Harrison 
and will be among the largest and 
most handsome on Main Street. 


Street Cars Re-routed 

In the business section of the city 
many of the principal street car lines 
have been re-routed, much of the traf- 
fic being diverted from. Main Street 
to Union Avenue and Third, while 
N. Main and Jefferson is made an 
important transfer point. 


Unique Advertising Stunts 

The Leader, at Brownsville, has 
conducted a mid-summer sale in shoe 
and other departments. Winding up 
a clock and prizes for the best guess 
as to when it would stop, and the tie- 
ing of a dollar bill to some chickens 
that were loosened, the one catching 
the birds getting both the money and 
the fowl, were advertising features 
that drew large crowds. 


Lectures on Foot Ailments 
At Dallas, Texas, Sanger Bros., in 
their shoe department have been hav- 
ing a series of lectures by Louis P. 


Haight. Those with foot troubles 
were invited to hear this expert. 
Nurses, welfare workers, mothers’ 


clubs and members of the Y.W.C.A. 
were specially invited. 


Los Angeles 


GOOD TURN-OVER ACHIEVED 


Sales Treble, in Some Cases, Those 
of Last Year 


“ With the trade situation in and 
around Los Angeles showing more 
activity than in any part of the coun- 
try, shoe merchants find prospects 
for the season most gratifying and 
shoe stocks in general are showing a 
healthy turn-over, in many instances 
doubling and trebling the sales of the 
same period of last year. Frequent 
buying trips to the eastern markets 
keep the public supplied with the new- 
er designs in footwear. 

Men are still buying very conserva- 
tively for their own needs, but their 
families as a rule are patronizing 
the shoe stores as freely as in pre- 
war days, and even more so in many 
instances, as shoes play a more im- 
portant part in milady’s costume now 
than formerly. Prices are very rea- 
sonable in the shops and show a de- 
crease over those prevailing in the 
spring. 


“Common Sense” Shoes Popular 


The common sense type of shoe is 
so improved over the old conception 
of it that to-day it occupies a distinct 
place in every merchant’s stock. Ham- 
burger’s, who feature Grover’s com- 
fort shoes, expect to do a big busi- 
ness with Grover’s Nature’s Way 
shoe, No. 187, which has been adopted 
by the Y. W.C. A. as complying with 
the specifications for a good shoe. 


Modified Brogue Leads 


In men’s shoes the modified brogue 
still leads in popular favor and the 
color combinations are being used ex- 
tensively. The latest thing is the 
soft toe shoe, either with or without 
tip, and sometimes in contrasting col- 
ors. This appears to be a develop- 
ment of the golfing shoe and is be- 
ing shown quite extensively on Broad- 
way, and will possibly have a decided 
effect on style developments in other 
lines. ° 


Lynchburg 


WHITE KID POPULAR 
Street Pumps with Baby Louis Heels 
Sell Well 

A greatly increased interest in white 
footwear is being shown in almost 


every retail store on Main Street, as is 
evidenced both by the window displays 
and by advertisements which are of- 
fering pumps and oxfords in canvas, 
raincloth and kid. 


New models in 











| 


Rock Cak” 








The 
Quality 
Sole 
Leather 


Manufacturers of high 
grade shoes are custom- 
ers for “Rock Oak” sole 
leather. 


“Rock Oak” Quality 
and fine finish are the 
manufacturers’ reasons 
for putting “Rock Oak” 
soles on their best shoes. 


Dealers know _ that 
“Rock Oak” bottoms on 
shoes they buy assure 
them of superior foot- 
wear. 


To show the dealer 
shoes with “Rock Oak” 
soles is to sell him more 
shoes. 


The American 
Oak Leather 
Company 
Cincinnati 


Chicago Boston 


St. Louis 
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CHE ){ ARGINIQUE 


(Affiliated with Hotel McAlpin) 
Broadway, 32nd and 33rd Streets, New York City 


Situated in Centre of Shopping District—Adjacent to Theatre Section 


==. - 











The Restaurants offer a truly McAlpin Service 
—with Club Breakfasts, Special Luncheons and 
All at moderate 


Entrance from Hotel to New York Subway and 
Hudson Tubes affording direct communication 
with the Pennsylvania and Grand Central Sta- 
tions, also general Post Office and Railroad 
Stations at Jersey City. 


PLEASANT ROOMS 
—— acon - vend 





Dinners, also a la Carte Service. 
prices. 


600 Rooms 


FRANK E. JAGO, 
Resident Manager 














Loose Leaf Forms 


For Boot and Shoe Manufacturers 


For 31 years we have been devising short cuts in 
business record keeping. Our new Plant eliminates 
the high cost of Big City Manufacturing. 


25 to 33 Percent Saving 


Duplicate and_ Triplicate Bills of Lading. Produc- 
tion Forms, Engineering Reports. General Forms, 
Loose Leaf Binders, Salesmen’s Order Books. 


Send us a set of your present forms with your annual needs 
of each. Our Service Department may be able to save you 
time and money. 


Philip Hano & Co., 


Factory: Holyoke, Mass. 


® 
& 


To the Merchant Who Can = 
of One Width 


Ba | 
| 
| 


in Case Lots 


‘i 799 Broadway 
Suite 252 New York City 
Oldest firm in the Business 


5OOSOOO55SSSOSS | 

















Pat. leather, 1 strap San- 


dal, large perforations, Cc fo 
overs for 


white inlay. 


Here is a shoe that you can ‘oul at $7.00 at a good 
profit. A limited amount now ready for delivery 
in B and C widths. Full Louis celluloid covered 


heel. 
Order Early! 


See our exhibit in the Haverhill section, 


Shoe Forms 


Silk Stocking 
In All Colors 


An exclusive quality 
proposition for manu- 
facturers of low shoes 
—gives exact reproduc- 
tion of ankle with colored 


silk stocking to match. 
“A silk stocking for 
your shoe forms.’ 


Boston Style Show. 


HARRISON-LOCK WOOD 
COMPANY 


HAVERHILL, MASS. 
Boston Office: 141 Lincoln Street 


OH ODHD OH OOODSOOOD OOO 


5 aa) ainiainicieiaieioieioveicien 
— HOTEL 
Cs % g¢ 7 ABSOLUTELY FIREPROOF 


BOSTON, MASS. 
400 rooms, 300 baths, $2.00 a day and up. 


one can do business in the least time and 
with little effort. Many firms display their 
hotel with shoe and leather men. Located lines here during January and July, each 
in the shoe and leather district, as it is, year. 


THE ESSEX HOTEL COMPANY 


OOOO OOOOOOS 


® 


Write for details. 


H. H. PROMISEL 
12 West St. 
Boston Mass. 











OOO@ 
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OPPOSITE SOUTH STATION 


Make the “Essex” 


your stay in Boston. 


your headquarters during 
This is the popular 
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white kid with instep straps are be- 
ginning to have a good sale for after- 
noon wear and special interest is be- 
ing shown in kid pumps with the baby 
Louis heels. Oxfords in white are 
also selling well as are those with 
tan and black trimmings. 


PLANTS ON FULL TIME 


Craddock-Terry Factories Busy—In- 
spection Made by Officials 


All three of the Lynchburg plants 
of the Craddock-Terry Co. are now 
operating on full time with the pros- 
pect, according to the company of- 
ficers, of continuing this schedule in- 
definitely. The Jefferson and South- 
land factories are turning out new 
styles for women almost weekly, some 
of the latest products being oxfords 
with saddle straps in lighter shades 
of tan. 

For the first time since the purchase 


NEW LAST PLANNED 


Known as the “Lady Lynn”’—To Be 
Introduced at Boston Style Show 


Lynn manufacturers will present 
at the coming Boston style show, their 
newest creation, the “Lady Lynn Last, 
Model 1921.” This new last is a 
blend of the French, the stage, and 
the American lasts, and presents a 
distinctively new model in feminine 
footwear. 

The toe is lightly rounded, in ap- 
proximately the 25 cent lines, and has 
a vamp which is either 3% or 3% in- 
ches long, according to the choice of 
the buyer. The heel may be either a 
full Louis, or a junior Louis. The 
wood of the forepart of the last is so 
modeled that there is good room for 
the five toes, the ball and the tread. 
Yet the last is light and dainty. 

Over this new Lady Lynn last will 
be made shoes of kid, and patent 
leathers, and of black satin. They 
will all be shown at the big style 
show. 


Shoe Manufacturers Employ Doctors 


Two Lynn firms now have doctors 
on their staff, regularly employed, to 
advise them about the feet, and the 


SPORTS THE BEST BET 


Many Merchants Fear Supply Will 
Not Equal Demand 

White buck and canvas, sports in 
two tones and black and white are 
good bets, and continue to be in de- 
mand in the leading stores, so several 
merchants say. In some stores the 
demand has been very heavy and there 
is a feeling among some that they 
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by the Craddock-Terry interests of 
the Harsh-Chapline factory in Mil- 
waukee, the representatives of the 
plants in Lynchburg, St. Louis, and 
Milwaukee assembled here to discuss 
fall styles and sales policies. George 
R. Harsh, C. O. Chapline, newly 
elected to the directorate, with W. F. 
McElray, J. T. Dyer, and W. M. Sloan, 
were the visiting officers. 


Pre-Inventory Sales Held 


. With pre-inventory sales which are 
being held on every hand many bar- 
gains are being offered in shoes for 
both men and women. The Wills- 
Camp Company, the Cheatham Cloth- 
ing Company, and J. E. Wood and 
Brother are offering special values 
in men’s oxfords in order to reduce 
their goods before the annual stock 
taking. The G. A. Coleman Com- 
pany is advertising a reduction on 


Lynn 
oe 

proper fitting of the feet. Both these 
doctors are making special studies of 
the feet, and have an established prac- 
tice among people suffering from foot 
troubles. They criticize lasts, pat- 
terns and shoes for the manufactur- 
ers with the same freedom as do de- 
signers and buyers. 


Rialto Factory Enlarged 


The Rialto Shoe Co. has enlarged 
and re-arranged its factories, to se- 
cure a quicker production, as well as 
a larger production. It has started on 
fall orders, and is cutting Scotch 
grain, Russia calf, smooth tan calf, 
black and brown kid, black and brown 
suede and patent leathers. It is cutting 
one, two and three-strap pumps, five 
and six-eyelet oxfords, and some 
boots. 


Special Department for Orthopedic 
Shoes 


So strong has become the demand 
for arch supporting shoes that the J. 
J. Grover’s Sons Co. is building up an 
“arch supporting shoe section” in its 
stock shoe department. 


Providence 


have not ordered enough and may be 


caught short. Several believe white 
strap effect will go big during July 
and August. . 


Kescot Company Changes Hands 


Leon H. Stetson of New York city, 
for several years identified with the 
shoe industry, has acquired control of 
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every pair of shoes in the house un- 
til the time of inventory and in ad- 
dition is offering special bargains in 
some of the most wanted styles. 


Oxfords at $8.50 and $9 


Tan calf and brown kid oxfords 
with Cuban heels at $8.50 and $9 are 
being featured by the Quality Shoe 
Store which is also showing an at- 
tractive walking pump with a mili- 
tary heel in brown kid with trim- 
mings and a single strap in a lighter 
shade of suede. The same style white 
shoes in both kid and canvas at a 
difference in price of $1.55 are being 
advertised by Rucker-Evans Company 
who are showing these styles for 
comparison in their windows. The 
oxfords and pumps, which are with 
both the full and baby French heels, 
are offered in kid at $5 and in can- 
vas at $3.45. 


Can They Save the Little Toe? 

When Dr. Kellogg, a noted author- 
ity on public health, was in Boston the 
other day, he remarked that the little 
toe is slowly disappearing from the 
foot of man. Whether this started 
last makers to thinking or not is more 
than can be told, but it happens that 
some of the last makers of Lynn are 
giving thought to the outside lines of 
lasts, and are making some new lasts, 
with semi-side walls. These new 
semi-side walled lasts will be in style 
for the fall. Also, they will give the 
little toe room in which to grow. 


Has Made Shoes Since 1856 

James D. Mullin, Lynn shoe manu- 
facturer, who was 86 the other day, 
is doubtless the oldest active shoe 
manufacturer in the country. He 
started in business in 1856. Before 
that, he worked at the bench. Alto- 
gether, he has made shoes for 74 
years. He walks to the factory, ar- 
riving at about nine, works all day, 
walks home to dinner, smokes a cigar, 
talks with friends, or reads, and re- 
tires at 11 o’clock at night. Some of 
his shoemaking he learned from his 
grandfather, a shoe maker, who 
served in the war of the Revolution. 


the local Kescot Manufacturing Com- 
pany on Page street, one of the larg- 
est buckle concerns in the world. 
William J. Keith, founder, treasurer 
and general manager, who is retiring 
from the company, has recently incor- 
porated the Kay-Escot Kay and Com- 
pany, Inc., to operate a chain of popu- 
lar price retail shoe stores through- 
out the country. 
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AFTER ALL SAID ABOUT STYLE, IT 
IS THE WEAR OF SHOES THAT 
COUNTS — Therefore a help to wear is 


appreciated 

















It is often said—‘“style sells the 
shoe.” Admitting the statement in 
most cases true, style is soon for- 
gotten and in the thoughts of the 
customer wear takes its place. Mr. 
Dealer why not assure the proper 
wear of the shoes you sell? Here’s 
a way— 


MILLER VENTILATED SHOE TREES 


Maintain Shapeliness and Serviceability 


There’s a pleasing profit on their sale. 
The knowledge is comforting that every 
day they are used is protection to you. 
It is better to ward off any possible ad- 
verse opinion as to the wear of the shoes 
you sell than to overcome it after cre- 
ated, whatever the cause. 





Send for our catalogue on Shoe Trees. 
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Slotted forepart allows for circula- 
tion of air, thus guaranteeing a dry 
am. Shoe Tree Division 























O. A. MILLER TREEING MACHINE CO. 
_ BROCKTON, MASS. 
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On “Committee of One Hundred” 


Byron Watson, local wholesaler, 
Roy S. Whitemore and Frank E. Bal- 


BUSINESS IS GOOD 


General Slump Finds Shoe Merchants 
Enjoying Prosperous Season 


Something like 75000 laborers are 
idle in this city to-day and business 
is in a terrible slump, with money 
tighter than ever. But the beacon 
light in this sea of darkness is none 
other than the gleam emanating from 
the shoe industry. The one game 
that has been hit least of all is the 
retail shoe game. The “great middle 
class” is patronizing merchants fully 
as much as in former seasons. De- 
partment stores, without exception, 
have found occasion to introduce sales, 
several reporting the greatest returns 
in their shoe sections in several years. 
It is a real summer this year,. and 
while spending in general is not so 
noticeable as a few months ago, and 
prospects in general dull, shoe mer- 
chants are not complaining. 


Chiropodist Installed 


Dr. Herbert Fineberg is the special- 
ist in charge of Kaufmann’s French 
Room. This store introduced the idea 
of a chiropodist as a feature of its 
shoe department and its success has 
been instantaneous. Dr. Fineberg 
has taken occasion to score the pub- 
lic on its general ignorance of the 
care of the feet, and the Big Store is 
co-operating with him in educating 
its patrons to the value of proper 
care. He is also lecturing the large 
staff of salespeople on the intrica- 
cies of fitting. 


Plans to Increase Territory 


Ben Mann, local agent for several 
out-of-town shoe firms, has in mind 
the widening of territory under his 
charge. He contemplates making 
Allegheny Valley towns, and various 
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lou, prominent shoe merchants, have 
been selected by the Chamber of Com- 
merce, on the committee of One Hun- 


Pittsburgh 


Butler County places along with the 
usual city work. 


New Shoe Firm Established 


Fireman’s Shoe Shop is the latest 
place of business to open in the city, 
the location being in the heart of 
East Liberty.. The concern is using 
the age-old but effective advertising 
slogan of “Come on upstairs and save 
money.” It is the only upstairs store 
in the East End. It is an interesting 
fact that in the twenty odd years 
that have seen the growth of that 
section of the city not one failure 
in the shoe business has been recorded. 


Prominent Merchant Dies 


The head of Carter Shoe Co., Simon 
Perelstine, for many years identified 
with the shoe selling business and 
one of the best-liked merchants of 
the downtown district, was called by 
death several days ago. He was in 
his 61st year. His death means the 
loss of a valuable factor in the busi- 
ness life of the city, and will be felt 
even more keenly in the congrega- 
tional and social centers in the East 
End where he lived. 


RETAIL TRADE GOOD 


Demand for Sport Shoes Is Unprece- 
dented 


Nearly all the merchants in this city 
are enjoying good business at this 
time. The recent hot spell started 
the “white season” with a rush, and 
many of the larger stores find their 
best styles now broken in sizes. The 
demand has been pronounced in Baby 
French heel styles, but the demand 
for sport trimmed shoes has exceeded 
all expectations. Fortunately the 
merchants have liberal supplies of 
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dred to look after the doings and in- 
terests of their respective branches 
for the ensuing year. 


these styles on hand, and so are en- 
joying exceptionally good. business. 


Special Displays Planned 


Preparations now being made by 
the local retailers to have special win- 
dow displays during the Shoe Style 
Show in July, call for some unusually 
attractive and elaborate ideas. Every 
merchant who handles shoes, is hav- 
ing special shipments of his fall shoes 
delivered, so that he will be in a posi- 
tion to show the very newest styles 
for autumn and winter wear. Indica- 
tions are that one will try to outdo 
the other in the matter of originality, 
and some very attractive displays are 
expected. This plan is credited to 
Walter Scott, one of the officials of 
F. W. Dabney & Company, and it is 
his opinion that this “stunt” will 
create a great deal of interest among 
the buying public, just prior to the 
opening for fall business. 


Shoe Merchants to Organize 


Plans for the formal organization 
of the shoe retailers of Virginia and 
North Carolina, are shaping them- 
selves very nicely. It is believed that 
these two states are the only ones in 
the Union that are not organized, and 
it is understood that J. C. Mirkil, sec- 
retary of the National Shoe Retailers’ 
Association, plans to be on hand for 
the organization. The Richmond Shoe 
Style Show, which will be held in this 
city in July, affords the initiators of 
this movement a splendid opportunity 
to perfect their plans, and it has been 
definitely decided to organize at that 
time. Those taking the lead in this 
work are: Harry M. Jacobs of New- 
bern, N. C., owner of a chain of stores 
in North Carolina; John Cox of Kins- 
ton, N. C.; Laughton W. Nuckols of 
F. W. Dabney & Co., Richmond, Va., 
and H. Carl Boschen, Richmond, Va. 








SILK FORM COVERS 
An Attractive and Practical Device 
for Displaying Low Shoes 


The old saying that “There is noth- 
ing new under the sun,” like all other 
rules, has its exceptions. And this 
time it is a silk covering for a shoe 
form, which has proved itself a very 
advantageous adjunct to the display 
of low shoe samples of the traveler 
and the retail shoe merchant. 

Instead of the wood of the last 
showing above the attractiye shoe, a 
smoothly fitted silk covering in the de- 
sired stocking shade appears. The 
real style of the model is enhanced to 
a great degree by its silk covering, 


which corresponds exactly to the 
color of the stocking which might be 
worn by the customer. The covers 
are made of the very best quality of 
stocking silk. Many shoe manufac- 
turers are supplying their trade with 
these covers for window and interior 
display and other manufacturers are 
forwarding their lasts to the inventor 
and dealer in the silk slips, H. H. 
Promisel, 12 West Street, Boston. 


RIALTO STYLES 
Welt Walking Oxfords and Strap 
Pumps for Early Fall 


Lynn, Mass.—Rialto Shoe Co. is re- 
arranging its welt department with 


an intent to increase its output on 
the fall run. It started this welt de- 
partment, in addition to its McKay 
department, only a short while ago. 
It expects quite a trade this fall 
of well made welt shoes of the 
walking style, particularly five or 
six eyelet oxfords, of Scotch grain 
and boarded calf leathers, with stout 
soles, rubber heels, and fair stitched 
edges. 

Also, it will make for delivery for 
the fall trade a line of one, two 
and three strap pumps, both welt 
and McKay sewed, of patent, suede 
and kid leathér, in blacks and colors. 
The pumps will fasten with buckles 
or buttons. 
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Haven Oxford 
Last 77 
Scotch Grain Calf 


Four Weeks Delivery 


There is only one Val Duttenhofer Sons 
Company, and we are the makers of one 
of the finest and most flexible welt lines 
of women’s shoes in America. 


Our product is endorsed by the most 
prominent retailers of the trade. 


We are also prepared to meet your de- 
mands for turns and McKays. 


The Val Duttenhofer Sons Company 
CINCINNATI, O. 
ESTABLISHED 1888 
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A Beautiful White Slipper 














white buckskin, with the custom appearing natural leather sole and 
heel, I. MILLER has accomplished results which are not only ex- 
quisite in treatment and outline, but enjoy a value which cannot be 
questioned. 


Delivery of this pump can be made immediately. There are 
many other interesting styles in stock of the popular patent leather, 
and black and brown kid and satins. 


No. 44—Wht. Buck—Imitation 
Wing Tip—AAA-C. $7.75. 
The DORIS—Specially Priced 
$7.75 
It is a recognized fact that in the development of the “Doris” in 


Write for our illustrated stock folder. . 


An invitation is extended to review our beauti- 
ful offering of style shoes at the Brooklyn Style 
Show, July 5-6-7, Hotel Commodore, N. Y. C. 


I. MILLER & SONS 


(INCORPORATED ) 


One Carlton Avenue 
Brooklyn, New York 
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WHITE CANVAS NOVEL 
READY TO SHIP 


at one price. 


PEDO 














No. B-375 No. B-365 


No. B-365—White ‘e > oe it: _ 
8. 


No. B-375—white Canvas Imitation 3 Butt, 1 Strap, Mil 


Turn Oxford, — are Tip, Mg2.00 
Heel. 2% to 8 C and 


PRICED FOR ACTION FOR 
YOUR VOLUME TRADE— 
ORDER NOW! 


YOU CAN’T BEAT THESE 
THREE STYLES FOR REAL 


No. B-175—wWhite Canvas a Turn, 
VALUES 2 


2 Strap, Military Heel. wy . © 
and D $2.00 


HANNAHSONS SHOE CO. 


35 WINGATE STREET HAVERHILL, MASS. 
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Griffin Suede Powder 
the pad bottom tin. Oleans 
and seater color and surface in- 
atan The pad is absolutely 
In white, chamois, 
fawn, field mouse, gray awa, 
dark nad ray cto leh lie 
ca 
seal and an light, 
medium and dark gray, biack. 
$20.20 Gross, $1.85 Dos. 
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Grifin White Kidine 


For all white kid shoes. A per- 
fect white cleaner that gives a 
kid glove finish, 

cnn) Size, yp 915-08 Gross, 


Large (25c. 450° . 2. 60 Gross, 





The Right Shoe Dressings 
for Spring 
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Grifin Peuerwhite 
Cleaner 

For all white shoes except kid. 
NE ee cleaner, not a white 
3% os Folding Carton— 
$18.00 narrate: 1.55 Dos. 
5 oz. Size, 

$21.60 , hy $1.0 90 Dos. 


There are no better or better known dressings for all kinds of white shoes than Griffin. 


GRIFFIN MANUFACTURING CO., Inc. 
67-69 MURRAY STREET NEW YORK, U. S. A. 
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The Fifth Annual Dr. Scholl’s Foot Comfort 
Week, June 18 to 25, is rapidly developing into the 
greatest ever held. 

You will gain some idea of how Shoe Men 
everywhere feel toward this great merchandis- 
ing event from the fact that our tremendous sup- 
ply of Dealer Helps especially gotten up for Foot 
Comfort Week was entirely exhausted, and at 
the last moment we had to go outside for more. 

And the great Window Trim Contest (closing 
date July 11)—wait till you see the ones that 
will be published a little later. We are literally 
being swamped with photos of the finest lot of 
trims we ever laid eyes on. 


Don’t Let Up! Keep on Plugging! 

But Foot Comfort Service sells every business 
day in the year. Some seasons are better than 
others, notably the hot summer season that is 
now with us, but there is no such thing as an off 
season for Foot Comfort’s Service. 

That is why Dr. Scholl’s Big Advertising plans 
are going right on. All the big National Maga- 
zines—Red Book, Ladies’ Home Journal, Literary 
Digest, Woman’s Home Companion, Collier’s 
Weekly, Cosmopolitan, McCall’s—will feature 
Dr. Scholl’s Appliances and Remedies and con- 
tinue to build public confidence in the ability of 
the Shoe Store to give this service properly. 

But you must do your share to promote this feel- 
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ing if you wish to cash in as you should on this 
advertising. 


Keep Them “Sold” on Your Ability 

You’ve got to identify your store as a place that 
“Specializes” in this highly personal service. 
Keep plugging this point all the time. Then the 
public will become convinced that you are com- 
petent to make examinations, recommend the 
proper appliance or remedy and do fitting and ad- 
justing properly. 

Keep some Dr. Scholl trim in your windows all 
the time. A few appliances and remedies scat- 
tered in with your shoe trim will serve. 

Put a Dr. Scholl ad plate in your local news- 
paper from time to time, or, if you prefer, write 
us and we will send you small “Drop-in” plates 
which you can use in with your regular advertis- 


ing. 
Dr. Scholl’s Booklets Are Trade Winners 


Keep handing out booklets and circulars to your 
trade. If your supply of Dr. Scholl literature is ex- 
hausted, you have only to drop us a line and more will 
be forwarded at once, prepaid. 

Don’t let the public forget for an instant that you are 
selling two kinds of service, Shoe Service and Foot 
Relief Service—that it is as much a part of your busi- 
ness to relieve Foot. Troubles through Dr. Scholl’s 
methods of Foot Correction as it is to fit and sell shoes. 

If you are not now a Dr. Scholl dealer and you 
wish to learn more about Dr. Scholl’s wonderful sys- 
tem of Dealer Helps, write now to the nearest office. 


THE SCHOLL MFG. CO. 


World’s Largest Makers of Foot Relief and Orthopedic Appliances 


339 Broadway 
New York 


London Paris 
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213 W. Schiller St. 
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112 Adelaide St. E. 
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EASIEPHIT SHOES 


“Sponsors for True Comfort” 
“THEIR SALE KNoWs No SEASONS” 


5 gerne T men’s slippers and women’s comfort .shoes and boudoir 
slippers are salable every day of the year. 
They are featured by most of the country’s leading wholesalers, one of 
whom we will gladly put in touch with you. 
WHOLESALERS: Drop into our Boston Office for a chat with Marc Wright. 
He will acquaint you with a real service-giving organization. Or if more 
convenient to you, write him. 


ABBOTT SHOE CO. 


Manufacturers tor the Wholesale Trade 
BOSTON OFFICE: 207 ESSEX ST. FACTORY: NORTH READING, MASS. 


WE PICTURE HERE A FEW 
OF OUR LEADING NUMBERS 
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No. 12—EVERETT 
Mage ia | A ory — Made . Benen, Ten and 
Vics. lack Vici. 
Full Leather Lined. Kid Quarter and Sock. 


No. 13—OPERA 


“THEIR SALE KNOWS 
No SEASONS” 











CAT 






P No. I5—FAUST 
Made in Black and Colored 
Kids and Cabrettas. 






No. CANALES. 
Met aend Bleck Vic. Full Kid Lined. 
Inlay Ornament. Unlined. English Toe. i 
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“ON TO RICHMOND” 


By Secretary Ostenkamp of Richmond 
Assn. of Travelling Shoe Salesmen 


“On to Richmond” is the cry of the 
live Southern retail shoe merchants, 
who in great numbers will attend the 
Shoe Style Show which will be held 
under the auspices of the Richmond 
Association of Traveling Shoe Sales- 


GEORGE H. ROSEN 
With «Helming-McKencie 


men at the Jefferson Hotel, July 5, 
6, 7, &. 

This exhibition, comprising as it 
will everything connected with the 
shoe industry, brought right to the 
front door of the Southern merchants, 
affords them an opportunity such as 
they have not before been privileged 
to enjoy. It will be of intense inter- 
est to every shoe merchant, whether 
he be at the cross-road or in the 
city. The small-town merchant to- 
day realizes more than ever the neces- 
sity of having all first-hand knowl- 
edge it is possible for him to get, 
and the city merchant is even more 
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alert than he has been in the past. 
The old order of doing business is 
gone; the new is with us, and it means 
fight for business. But to fight, one 
must have ammunition—knowledge. 


A Business-Building Program 


In holding this shoé style show, the 
various committees in charge are ever 
aware of their obligation to offer the 
Southern shoe merchants all the 
thoughts, suggestions and ideas of a 
constructive nature it is possible for 


JULY 

5TH — gr 
a ee 
JEFFERSON 


Jn OMT TUT 


Pai 
RICHMOND. 
A(t) ad @ 48 et 

RICHMOND. VA. ! 


The official style show sticker 
adopted by Richmond Shoe 
Travelers 


them to give. With this in mind, 
they have arranged a series of short 
talks by prominent shoe men, who 
will be in attendance all during the 
show. 

As a merchant makes his “round 
of inspection,” he will find men’s and 
women’s shoes in a!l grades, children’s 
and nurses’ shoes, boudoir slippers 
and mules, street and house shoes, 
sport shoes, evening slippers and even 
riding boots. He will see in actual 
operation all the newest ideas in the 
repairing of shoes, shoe machinery; 
he will be able to see all kinds of 
leather, in all stages of the tanning; 
the newest ideas in ‘fixtures for at- 


tractive window displays will be of- 
fered for his consideration, and even 
the lowly shoe string, in all shapes, 
sizes and colors will be in evidence. 

Nearly all the exhibitors will have 
one or more factory representatives 
at the show, and_this will afford the 
merchants an opportunity of meeting 
the men with whom they do business. 
These factory men will be only too 


WILLIAM H. NOLL 
With Foster Rubber Co. 


glad to give all first hand informa- 
tion regarding the shoe situation. 


A Real Vacation 


“Business First” is the motto or 
chief thought of the style show com- 
mittee, but a glance at the program 
is convincing evidence that the en- 
tertainment is no small part of the 
show. No live merchant who wants 
to keep abreast of the times, can af- 
ford to miss an opportunity of this 
kind, particularly at this time when 
buyers are so discriminating. It is 
absolutely necessary to have exact 
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See this 


NEW EXCLUSIVE STYLE 


Only One of Our New Styles 
for Fall Selling 
Being shown at the joint meeting of the 
Chicago National Shoe Exposition 
. and the 
Illinois Shoe Retailers Association 


July 5-6-7-8 
Sherman Hotel 


Goodyear Welt P & V Velour Calf, Lace Oxford, Diamond 
Tip, Imitation Ball Strap, Perforated Vamp, Foxing, Lace 
Stay, Blind Eyelets, 11.8 heel. 


This style is also made in tan calf, Norwegian grain and 
other popular fall leathers. 


Popular Styles—In Stock 


We take special pride in stocking the popular styles and 
patterns. Look your stock over carefully for needed sizes 
and send us a trial order. The mark-up on our in-stock 
styles will give you a good profit. The cleancut shoemak- 


ing will please your customers. 


THE RICH SHOE CO., Milwaukee, Wis. 


SHAT 
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knowledge of market conditions, and 
to follow closely the trend of styles. 

Every merchant who wants a real 
vacation, where profit and pleasure 
are so splendidly combined, should 
make arrangements to attend the 
South’s first and largest shoe style 
show. 


BIG LOW SHOE FALL 


Says George H. Rosen With Helming- 
McKenzie 


George H. Rosen of Mattapan, 
Mass., representative of the Helming- 
McKenzie Shoe Co. in the New Eng- 
land States, gives us the following 
cheerful news. 

“I am pleased to say that condi- 
tions look brighter for the coming 
season, as prices have about reached 
figures that are giving retailers more 
confidence. They are more inclined 
to dispense with their hand-to-mouth 


The Late W. D. WILHOIT 


buying principles that were forced on 
them by conditions the past year. 
They have had their unsatisfactory 
experience of non-deliveries, result- 
ing from the fact that everybody or- 
dered their shoes for ‘at once’ rush 
shipment. 

“I find the trade anxious to see 
the fall showing and everybody pre- 
dicts a big low shoe season. Straps 
and brogues continue in favor; a de- 
mand for plenty of ‘ginger’ effects 
in the saddle strap oxfords keeps up 
strong. Conditions positively are bet- 
ter with a continued increase in the 
demand for the H. & M. artistic and 
snappy shoes. To the merchant who 
keeps ahead of the times and has this 
type of footwear on his shelves first, 
will come to the satisfaction of a 
profitable, quick cleanup this fall and 
winter. 

“I am now on my fall trip with a 
complete line of low shoes for the 
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winter and undoubtedly Helming- 
McKenzie has the snappiest line of 
ladies’ footwear in this section.” 


BOSTON OUTING NEWS 


Noll Will Lead July 15 Parade—Re- 
marks About the Boys 
(By T. A. T.) 


Billie Noll of the Foster Rubber 
Heel Co. is again at the Boston Shoe 
Trades Club after a very profitable 
trip through the West. “Bill” re- 
ports business as very good. He is 
exceedingly busy with the doings for 
the outing of the Boston Shoe Trav- 
elers’ Association, having charge of 
the parade route, the policemen and 
the bands. Decorations and badges 
are his forte—he has some real novel- 
ties for this season. “Billie” gen- 
erally has charge of the tickets and 
leads the parade, with his little sat- 
chel strung over his left shoulder, 
looking like an Englishman at the 
Derby races. 


Puffer Baseball Specialist 


“Bert” Puffer of the Smaltz-Good- 
win Co. is stopping at the Hotel Es- 
sex with his line of samples for the 
New England trade. “Bert” was out 
about ten weeks this past season and 
reports a very satisfactory season. 
After July 1, he is to devote much 
of his time to the sports committee 
of the B.S.T.A., as he is a specialist 
on baseball. It is customary to place 
all the sports paraphernalia from sea- 
son to season in his care. This par- 
aphernalia he guards like the prover- 
bial watchdog. 


Crowley Lands ’Em 


“Bill” Crowley of the E. T. Wright 
& Co., Inc., covering New England, 
is in Boston to clean up special ac- 
counts. “Bill” has been away the past 
six weeks and from his line of talk 
and the orders he has shown, it has 
been proved that business has been 
very good. 


FRED D. PLATTS DEAD 


Popular Shoe Traveler Who Sold the 
Nettleton Line 


Fred D. Platts, who traveled for 
A. E. Nettleton Co. in Ohio and In- 
diana, died at the Grant Hospital, 
Columbus, Ohio, Friday, June 17, after 
a three weeks’ typhoid fever illness. 
Mr. Platts was born in Holbrook, 
Mass., March 28, 1886, and had just 
passed his thirty-fifth birthday. He 
was the son of the popular shoe 
‘traveler, Howard Platts, who sells 
the Reynolds, Drake & Gabell Co’s 
line. “A man, every inch of him, and 
a loyal friend,” is a fellow traveler’s 
tribute to the memory of this young 
man, who will be missed by a host 
of his fellow travelers. Mr. Platts 
was a member of the Boston Shoe 
Travelers’ Association, the Boston 
Shoe Trades Club. 


W. D. WILHOIT DEAD 


Veteran Salesman for Brown Shoe Co. 
Formerly Traveled Texas 


W. OD. Wilhoit, connected with 
Brown Shoe Company, died at his 
home, Fort Worth, Texas, from heart 
trouble on June 5. Wilhoit had been 
associated with the Brown Shoe Com- 
pany in a sales capacity for a great 
many years, representing the firm in 
Texas. The last few years found him 
in very poor health and so severe 
had become his illness in the last 
few months that he was forced to 
retire from business. 

“Billy,” as his friends loved to call 
him, was one of the best known shoe 
men in the Southwest and he num- 
bered his customers and friends by 
the hundreds. 

He was a good salesman, a diligent 
worker, and a potent factor in build- 
ing the St. Louis shoe market to the 
proud position it occupies to-day. His 


The Late FRED D. PLATTS 


customers had utmost confidence in 
him and many of them for years re- 
lied solely upon his judgment in buy- 
ing their footwear needs. 

His passing leaves a vacancy which 
will be hard to fill, as his ability and 
qualifications as a salesman were of 
the highest type. In the volume of 
business, Wilhoit’s name was always 
one of those near the peak and his 
sales were always growing in an up- 
ward trend. 

He was buried in Owenton, Ky., the 
place of his birth. 


MOE GORDON WITH BLEECKER 


Moe Gordon, who was formerly 
connected. with the A. H. Gaines-Gor- 
don -Co. now represents the Bleecker 
Shoe Co. Mr. Gordon is at present 
covering Connecticut and Pennsyl- 
vania and local summer resorts, 
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PEDESTALS—6-9-12-15 GLASS TRIM No. G401 
Inches Price $55.26 


Materially Reduced Prices 
On Our Glass Fixtures 


In the past few months we have made several cuts in 
the prices of our famous interchangeable line of glass 
shoe fixtures, so that we are ready for you now, “Mr. 
Man,” who has been waiting for prices to tumble. 


Just Off the Press 
Our new catalog No. 5 showing the JUVL line of dainty glass fixtures for display of children’s shoes, 
buckles and findings. Write for it. 
Window Valances 
10,000 yards in stock for immediate delivery. Samples sent on request. 


Wood Fixtures 


A complete line of every “period” and finish. Catalog “LI” shows them. 
See Our Exhibit 
at the Chicago National Shoe Exposition 


at the Sherman House, July 5 to 8 Inc. 
Room 1616 ' 
(Entrance Through Room 1614) 
One of the Largest Rooms in This Beautiful Hotel 


Visit Cur Chicago or New York Show Rooms 


THE HECHT FIXTURE CO. 
NEw zor snow zooms | Medinah Bldg., Wells St. and Jackson Blvd. 


65-67 E. 12th St. 


Between Broadway and 4th CHIC AGO, ILL. 
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‘Footwear 
or Swen 


No. 461— Mahogany Calf or Black Norwegian or No. 4 Nor- 
$6 


Brown Calf $6.25 wegian 
2 Per Cent Discount 


Shoe merchants will find the Style illustrated above a good one for their cus- 
tomers who are particular about style and the finer points of shoe finish. The 
Style will add many sales to your FALL TURN-OVER. The price being con- 


sistent with the fine quality of leather and other materials used. 

Delivery 4 weeks. 
We will make this shoe either with the Nunn Bush brand or with the merchant’s 
name. 


Nunn, Bush & Weldon Shoe Co. 
Makers of Fine Shoes 
MILWAUKEE WISCONSIN 
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g 
Keith's Konqueror”? “Bulletin 
“The  llustration of our 
opectal Golf Shoe could not 
be made ready for thie Caoue 
of Che «Recorder? 20 we 
feature again a popular style 
of Kid oxford. The higheot 
chang trade hae afojoroved this 
model, You will profit by 
No. 1005. Women’s Oxford, Black Kid, Peggy Last. Price $5.75 ordering on Cheoe two num= 
No. 1006. Women’s Oxford, Brown Kid, Peggy Last. Price $6.50 Q : t day. 


AA to D Widths — All Sizes 
“The “Preoton Td. Keith Shoe Co. 
“TBrockton, Wavo. 


A. Ys, 29q “Broadway, Room 415— Boston, 207 Eesex Street 


LLALSSESESESSESSESESESSESSESS SESSESETESEBEEBsEUBEsEBsEssssSUsTEsUsEsEss ss sEssEsEs_ssSsSsEssEssEsSsTEsEssEssssassses 


POPP TOO UO WII IHRE 


HEADQUARTERS 


Men’s Canvas Welts 





Tailor-Made 


Cotton grown in South 


Shoes made in Georgia 


Juvenile Shoes 


Factory Stock Service 


Worn—Washington to Frisco 


Sport Shoes. . . . . 425 
In stock B—C—D widths 


H. H. FREELAND 


Manufacturer 
Established 1896 ROCHESTER, N. Y. 


When you write for samples, mention the 
Recorder. 














Catalog on request 
A salesman in every State 





J. K. Orr Shoe Company 
ATLANTA 
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In Fashion— 


Seek the Details! 


Quite frequently it is merely the 
slant of a hat, the tilt of a feather, 
the curve of a sleeve, or the sweep 
of a skirt that registers trim and 
chic distinction of style. 



















The mode of the day may often 
rest upon a trivial trifle which, none 
the less, completes the costume! 










So, in footwear, the comparatively 
obscure eyelet has been lifted to a 
position of pre-eminence as a fea- 
ture that dominates in fashionable 
footwear. 












In your selection of new footwear 
insist upon 


DIAMOND BRAND 


(Visible) 


Fast Color Eyelets 


Visible marks -of excellence in the 
better grades of shoes. 







United Fast Color Eyelet Co. 


BOSTON, MASSACHUSETTS 








Diamond Brand 
Fast Color Eyelets 
Prevent “drawing” 
of the leather be- 
cause the strain of 
the lace is divided 
evenly, thus insur- 
ing the smart, trim 
fit of the shoe. 












Buyers’ Easy Reference Directory 















BOSTON, MASS. 


TANNERS CUT SOLE CO. 


Oak and Union Cut Soles of 
Oniform Quality, Cut and 
Sorted to Standards by Ex- 
perts. Enlarged Capacity and 
Variety of Grades enable us to 
supply all demands. 


Large Capacity—Prompt Service 
MANUFACTURING PLANT: 
90 Wareham Street 


DISTRIBUTION OFFICES: 


321 Summer Street 
BOSTON, MASS. 





NEW YORK, CHICAGO, CINCINNATI, MILWAUKEE, ST. LOUIS 
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Constructed Shoe 


The Burkley Ventilated Foot De- 
veloper is made under the sanction 
of prominent men in the medical 
field. The growing foot of the 
child could be fitted with nothing 
better. Long wear 

VENTILATIONS «and perfect fit make 
PATENTED them little sales 
builders. For quick 





deliveries, phone 
Brockton 2133. 


BURKLEY 
SHOE CO. 
1156 No, Main St. 
Brockton, Mass. 











A WANNALANCIT MOCCASIN 


Attractive, long-wearing slipper for home comfort. Made 
of buck, deer or elk. for men, women, children and 
infants. Plain or Fancy. 

Prompt shipment of large orders as well as small. Con- 
tinuous service. Factory running to capacity. Interesting 
catalogs and price list sent at your request. 


J. S. TURNER MANUFACTURING CO. 
133 Middle Street Lowell, -Mass., U. S. A 

















ee 











IN STOCK 


Orders Shipped Same Day 
Receiv 


Cab Boudoirs— 
| 


Kid Ballets— 





Childs’ 8%-11 ........$1.40 
Misses’ 11%-2 ....... 1.45 
Girl’s 2%-7 ....----- 1.50 


Terms 2% 10 days. Net 30. 


THE BAY STATE SLIPPER CO. 


HAVERHGILL, MASS. 
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IN STOCK! 


Patent Leather, Gun Metal, 
and Tan Calf, 


2-B.ccce $1.30 5-8..... $1.55 
White Nubuck 

SG .0204 $1.85 5-8..... $1.60 
White Canvas 





Sturdy little shoes of real merit. Made with choice 
leather quarter linings and counter. Equipped with 
a et flexible 8 iron sole. Other styles in stock 
2-11. our trial order opens the way to new business. 
Send for stock list. 


JAQUES & CLEMENT 
Haverhill, Mass. Boston Office, 215 Essex St. 
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Kistler, Lesh & Co. 


SOLE LEATHER 
AND 
BELTING BUTTS 
TANNAGES 


St. Marys Mt. Jewett Burke Muskegon 


832 Summer St. 






























FOREIGN BUSINESS 


Your overseas customer prefers to do business his 
way. If he does not read English, he should be 
written to in his own language. Make it easy for 
him to understand your message. 

Our business is to translate English into French, 
and vice versa. Not only letters, but catalogs, bro- 
chures, pamphlets, etc. 

Write the Editor, The Export Recorder, 207 South 
St., Boston, for his opinion of our work. 


D’AVESNE TRANSLATION BUREAU 


755 Boylston Street Boston, Mass. 





LELELILITIIIETTTTTTTTTTITItt 
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Ladies’ Fancy Ball Strap Oxfords 


_CWugen, 


* "High Grade Shoe 2) 


STOCK No. 414 


IN STOCK 


PRICE $5.75 


Barnet’s 33 light shade of Tan 
Russia Calf. Widths AAA 
to D. 

















WHITMAN & KEITH COMPANY 


DESIGNERS AND MAKERS OF MEN’S AND WOMEN’S FINE SHOES 


Brockton (Campello Station), Mass. 














<a> Ready Now! 


Our new line of shoe trimmings is uncov- 
ered. 


Exclusive novelties representing strictly 
original ideas. 

We invite the attention of all manufacturers 
who are interested in shoe trimmings. 


It will be to your advantage to communicate 
with us at once. 


We can solve your shoe trimming problems. 


D. T. Dudley & Company 


66 Washington Street Haverhill, Mass. 
(Established 1873) 
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Wonderful Values in 


“DAVIES’ KICKS FOR KIDS” 


ALL GOODYEAR WELTS 


No. 956—Little Gent’s Mahogany Veal Bal. Overweight 
Rock Oak Soles—Grain Inner Sole. Broad Toe Last (like 
cut shown). Sizes 9 to 1344 (D width) 

No. 986—Same in Gun Metal 


No. 856—Youth’s: Mahogany Veal Bal. Medium English 
Last—Overweight Rock Oak Soles. Sizes | to 2 (D 
width) 

No. 886—Same in Gun Metal 


No. 756—Boy’s Mahogany Veal Bal. Medium English Last 
—Overweight Rock Oak Soles. Sizes 244 to 5% (D 
width) 

No. 786—Same in Gun Metal 


No. 956 


instock Now. DAVIES SHOE MFG CO. "wis" 


USMC CORK INSOLES 
for men and women 


A NEW line of durable sheet-cork insoles, reason- 

ably priced. They are covered with hair or 
flannel in attractive colors, cloth-bound or lockstitch 
edges. Wrapped in packages of a dozen pair—solid 
or assorted sizes. For sale by Shoe Findings Jobbers. 
Order some today. 


United Shoe Machinery Corporation - . Boston 
J. K. Krieg Company, New York 
United Shoe Repairing Machine Co. a - Boston 
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South Shore Styles 


Men’s and Women’s Fine Footwear 


_ READY TO SHIP 


Send for Our Stock Style Sheet Today 


ALDEN-WALKER & WILDE 


(INCORPORATED) | 
EAST WEYMOUTH, MASS. 
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AAA 58 
AA 4-8 

A 348 

B and C 3-7 


Price $6.00 


White Eiderbuck Pep Strap 


HAVERHILL 






WITH POLAR KLOTH TOP 
IN STOCK JULY 10th 


One of the season’s best 
selling styles made up to 
attract trade of well 
dressed women who ap- 
preciate both style and 
quality. 


Hazen B. Goodrich & Co. 


70 Washington Street 
MASSACHUSETTS 















































MAKE OLD STYLES 
NEW STYLES 





It can be done easily with our 
adjustable straps. 


The one-piece strap is fastened 
on by a button on each side. The 
two-piece is sewed in, with button 
at top. 


We have a complete assortment 
in all prevailing shades—leather, 
fabric and satin. 


The price is moderate—$2.00 
per dozen pairs. 


Laing, Harrar & Chamberlin 
43 N. Third St., Philadelphia 


— 


| 
‘| 

















BUY OR RENT 


AN 


ELLIOTT 


BUTTON ATTACHING 
METALLIC FASTENER 
MACHINE 





STANDARD OF THE WORLD 





Thirty-two Years’ Continuous Service 


Consult Any Shoe Findings’ Jobber. 
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FOR SALE 


MISCELLANEOUS 





XPERIENCED SHOEMEN — You can 
connect with our National Co-opera- 
tive Retail Shoe Store Corporation, as 
salesman, buyer or manager, putting your 
ability and capital (small or large) to 
work for yourself, becoming an owner 
in chain stores in California and South 
West. Address C-639, care Boot & Shoe 
Recorder, 207 South St., Boston, Mass. 








FOR LEASE 


O LET—Light roomy offices and sample 

rooms. Preferaby to shoe men. 

MARTINE, 148 Duane St., corner West 
Broadway, New York. 


SHOE DEPARTMENT WANTED — 
Ladies’ ready-to-wear store in Middle 
West City of one hundred thousand, 
catering to the popular and better class 
trade, want to lease space for shoe de- 
partment. Best location in city. Address 
C-630, care Boot & Shoe Recorder, 207 
South St., Boston, Mass. 


HOE DEPARTMENT to be leased in a 
new progressive popular priced de- 
partment store, to open about September 
ist, in the best location in Altoona, Pa., 
only concerns financially able to go after 
big volume will be considered. Write to 
BENDER & BERTH, Altoona, Pa. 














R SALE—Modern shoe store having 

been in buisness for 12 years, location 
in heart of city, long lease, will sell or 
remove _ stock. Splendid opportunity. 
Reason for selling, owner wishes to retire. 
Address C-642, care Boot & Shoe Re- 
corder, 207 South St., Boston, Mass. 





FOR SALE—Leading shoe business in 
prosperous Iowa town of 4,000 popula- 
tion. On account of other pressing busi- 
ness and poor health, offer my stock of 
popular and leading brand, clean up-to- 
date shoes at a bargain. Modern building 
leased, including heat, very low rental. 
Beautiful show windows, sales room and 
fixtures. Largest and best class trade in 
the city. Good terms. A Snap. Address 
K-462, care Boot & Shoe Recorder, 127 
Duane St., New York. 








FOR RENT 








SHOE STORE 
CHAIRS 
SETTEES 





WINDOW DISPLAY FIXTURES 


The OSCAR ONKEN Co. 
1154 4th St., CINCINNATI, OHIO 














ATTENTION SHOE CHAIN 
100% LOCATION IN RICHMOND, 
VIRGINIA 


Heart of the best retail shopping 
center. Near transfer .center. 
Richmond largest city in Virginia. 
Hard to locate in. Wire GORDON 
£.. STRAUSE CO., 918/. E. MAIN 











SHOE DEPARTMENT 

TO LEASE. 
Large Live Department Store In 
City of 175,000, will consider the 
leasing of their Established 
Women’s and Children’s Shoe De- 
partment to responsible firm 
operating Shoe Departments In De- 
partment Stores. Address C-640, 
care Boot & Shoe Recorder, 127 
Duane St., New York. 

















TO BUY 


ANTED TO BUY—First class shoe 
store, city 100,000 or more doing at 
least $50.000; state particulars. Cash. 
Address C-641, care Boot & Shoe Recorder, 
207 South St., Boston, Mass. 


FOR SALE 


UNITED STATES DISTRICT COURT, 
SOUTHERN DISTRICT OF NEW 
YORK. 

BRATTELBORO LAST & WOOD HEEL 

CORPORATION, 


against 
STONE SHOE MANUFACTURING 
CORPORATION, 














Plaintiff, 


Defendant. 


NOTICE IS HEREBY GIVEN that offers 
for the assets of the defendant herein, 
located at No. 511 East 72nd Street, in 
the Borough of Manhattan, City of 
New York, consisting of machinery, 
equipment, etc., of a shoe manufacturing 
plant, together with the material, 
merchandise, etc., may be submitted to 
the receiver at the office of his attorneys 
at any time prior to said sale, said offer 
to contain certified check for 10% of the 
amount thereof. 

Full information may be obtained from 
the receiver, or his attorneys, and said 
property may be inspected at any time 
prior to said sale, during business hours. 

Offers therefor will be duly considered 
by the HON. AUGUSTUS N. HAND, at 
Chambers, No. 233 Broadway, in the 
Borough of Manhattan, City of New 
York, on June 24th, 1921, at 4 P. M. 

Yours, etc. 
IRWIN M. BERNER, 
Receiver, 

127 Duane Street, 
New York City. 
LESSER BROTHERS, 
Attorneys for Receiver, 
299 Broadway, 
New York City. 











OPPORTUNITY 





WANTED TO PURCHASE 








We buy quick and pay highest cash price 
for retail and wholesale stocks of shoes or 
any other merchandise, 


specialty. 

Bank and mercantile reference. 
BROOKLYN PURCHASING SYNDICATE 
FRANK WALKER, Proprietor 
610 Broadway, Brooklyn 
Phone Stagg 1757 














BUYER WANTED 


Auerbach Company, department store, Salt 
Lake City, Utah, requires a shoe buyer. Ex- 
cellent proposition for the right man, 

In answering give full particulars as to 
experience, references, age, salary required to 
GEORGE F. AUERBACH 
64 Highland St., Hartford, Conn. 

















WANTED TO PURCHASE 








The NEW YORK EXPORT 


PURCHASING CORPORATION 
515-517 Broadway, 
New York City, N. Y. 


ping { Esrpien Siac | 


Entire Stocks 


FOR 
CASH 














CASH PAID 


for shoe stores or surplus stocks of shoes or 
for other merchandise. Leases taken over. 
We will send a representative to investigate 
and make offer upon request. 


Kalter Cerf. Mercantile Co., Inc. 


591 Broadway New York City 
Phone Spring 5160-5161-5162 





DO YOU CONTEMPLATE 


Retiring or going out of business? 

pay value for your entire surpl 

= e See - ni - 
ses having a short term 

over. Established 25 years. a 


I. OLENICK 


413 Broadway, New York. Tel. 9531 Canal 

















MISCELLANEOUS 











Neatest, strongest, lightest and 
most convenient fitting stool 
on the market. 


Finished Golden Oak or 
Mahogany. 


MILBRADT MFG. COMPANY 
2416 N. 10th St. St. Louis, Mo, 


For thirty-five years manufacturers of 
Milbradt Rolling Step Ladders. 





Highest Cash Prices Paid 
for entire shoe stocks. 
surplus or slow sellers, 
ject, Retail or ‘wholesale. 
taken off your hands. Wire or phone us. 
aa ee confidential. tablished 


GLAUBERG & CO. 
296 Church St., New York, N. Y. 
We also purchafe clothing, hats, furnishing 
goods, etc. Phone Canal 4119 








ATTENTION OF 
Shoe Manufacturers .and Jobbers 


We are soliciting consignments of 
lines of footwear, and will also a. 5, — 
cash advances if necessary. 
OR & WOLPERT, INC., 
658-655 Atlante anne 
s antic Ave, Bosten, Mass. 
Opposite South Station 








Ideal Line Rolling Step 
Ladders 


Fifteen Styles. Satis- 
faction Guaranteed. 
Lasts a  Life-time. 
Write for Catalogue. 
Daynite 
Furniture Mfg. Co. 
Cape Girardeau, Mo. 
Factory at 
213 Chouteau Trust 
Bldg. St. Louis, Mo. 
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CLASSIFIED AND OPPORTUNITIES DEPARTMENT 


“Recorder” rates for space less than one-eighth Pia WANTED—Four cents per word for each 


page per issue: 
Space i time 
1 in... $5.00 
2 in... 10.00 
8 in... 15.00 
4 in... 20.00 


insertion. Minimum amount accepted, seventy-five 

cents. For other ‘‘Want” advertisements, seven cents 

r word for each insertion. Minimum amount accepted, 

62 times 1.25. Ads _under this heading will be received up to 

noon, on iday of week preceding publication date. 

$2.50 When advertisers desire answers to come in care of this 

5.00 office, twelve words must be allowed in each advertise- 

f° ment for address. When advertisers desire replies for- 
7.60 

10.00 


13 times 26 times 
$3.50 $3.00 
7.00 6.00 
10.50 9.00 
14.00 12.00 


7 times 
$4.00 
8.00 
12.00 
16.00 


warded direct to their address, each word of the address 
must be counted in the advertisement and paid for accord- 
ingly. Answers to ads must be sent under letter postage. 








Payment in advance is required, except when regular advertisers, as amounts are too small to open accounts 








SALESMEN WANTED 


SALESMEN WANTED 


SALESMEN WANTED 








Wanted — Experienced salesman 
for lowa, Illinois and Indiana, to 
sell our line of infants’, Children’s 
and Misses’ medium and high grade 
turns, on commission basis, Should 
be carried in connection with an- 
other non-conflicting line. Reply at 
once with references, to F. C. Ger- 
ber Shoe Company, Orwigsburg, Pa. 














ALESMEN WANTED to carry side line 

of Boudoir Slippers, Mules’ and 
D’Orsays in Boston, Chicago, St. Louis 
and Los Angeles. Commission basis. 
Shoe & Slipper Co., 164 Atlantic Ave., 
Brooklyn, N. Y. 





ALESMEN—To carry our line of 
popular priced infants’, children’s, 
Misses’ and growing girls’ McKays on 
commission basis. Good line at low 
prices. Write us direct to save time. 
Jones-Chute Shoe Co., Allentown, Pa. 





SALESMAN WANTED—To cover the 
Middle West and South, with a com- 
plete line of ladies’ high grade Brooklyn 
turns. One who is familiar with the 
better class of trade, and has a good 
following. Address K-459, care Boot & 
Shoe Recorder, 127 Duane St., New York. 





EXPERIENCED TRAVELING SALES- 
MAN covering Western or Southern 
territory, to carry a high grade ladies’ 
turn line made in Brooklyn. Must be 
well recommended and show past records. 
Address K-457, care Boot & Shoe Re- 
corder, 127 Duane St., New York. 


W ANTED SIDE LINE SALESMEN— 
To carry a_ short line of men’s 
snappy dress welts at popular prices. 
References required. ROHN SHODB MFG. 
Cco., 414 Fourth Street, Milwaukee, Wis. 


SALESMEN 
WANTED 


During May this Company in- 
creased its shipments to customers 
by 15% over the largest previous 
month, Discriminating buyers are 
asking for LUNDIN shoes— BE- 
CAUSE they sell easier, look better 
and wear longer. 

Enlarged factory equipment has 
given us a greater production, and 
we can use a few additional sales- 
men of experience and ability. If 
Interested apply promptly with 
references. 


LUND-MAULDIN 
COMPANY 
ST. LOUIS, MO. 




















WANTED—Salesmen for pocket sample 

side line of a popular priced Arch 

Support. Liberal commission. Boston 

— Support Co., 143 Federal St., Boston, 
ass. 


SALESMAN WANTED—Factory line 
children’s and boys’ stitch down shoes 
with in-stock department for size up 
orders, for the following territories: New 
York, New Jersey, Pennsylvania, West 
Virginia, Maryland, Delaware, Illinois, 
North Dakota, South Dakota, Colorado, 
Utah, Nevada, Montana, Idaho, Wyoming, 
Kansas, Nebraska, Missouri, Iowa, 
Arkansas, California, Arizona, New 
Mexico, Texas, Oklahoma, Louisiana, and 
Connecticut. No drawing account. Ever 
Easy Shoe Company, 118 South St., 
Boston, Mass. 











OUR OHIO SALESMAN having 
given up _ his territory to go 
into business for himself, we have 
that state open with our line of 
high grade men’s, women’s and 
boys’ Dress Welts for a real live 
shoe salesman between the ages of 
28 and 38. We will consider only 
men who have made a_ success 
selling high grade factory lines to 
the first class shoe trade. Man 
who has an established business 
in above named state preferred. 
Address, J. E. Tilt Shoe Company, 
Kingsbury, Huron and Roberts Sts., 
Chicago, Illinois. 














SALESMEN WANTED—Our Factory No. 

2 has now been completed and will be 
devoted entirely to the manufacture of 
Non-Rip Stitchdowns. In Factory No. 
1 we will make Pied Piper Shoes for 
boys’ and girls’ by the Custom Welt 
Patented process. We want one salesman 
for Illinois, one for Chicago, and another 
for Indiana to handle these lines. Sales- 
men must be located in territory, have 
established trade, and show successful 
record. Marathon Shoe Co., Wausau, 
Wisconsin. 





WANTED SALESMAN to sell high class 

ladies’ Turn Shoes in South. Strictly 
commission basis. Capable man with 
thorough knowledge of the shoe line, only 
accustomed to calling on high class stores 
need write. The Shirley Shoe Co., 45 
York Street, Brooklyn, N. Y. 





SOME DESIRABLE TERRITORY OPEN 
~ to live wire salesmen for carrying a 
line of women’s and misses’ Welts to be 

“sold in 36 pair case lots only. Address 
C-633, care Boot & Shoe Recorder, 207 
South St., Boston, Mass. 





SALESMEN WANTED—High grade chil- 

dren’s turns, 1/5, % and 8-/11 runs. 
States: Lower New York, :New Jersey, 
Delaware, Pennsylvania, Iowa, Dakotas. 
Also salesman with eastern department 
store acquaintance. Well advertised line. 
Established big business department 
stores Middle West, also medium priceg@ 
distinctive line. We aid with intensive 
sales campaign. Side line until developed. 
Give full details. Address 634, care Boot 
¢ Shoe Recorder, 207 South St., Boston, 

ass. 





S ALESMAN WANTED—A LIVE WIRE 

for Iowa and Northern Illinois to repre- 
sent Rochester’s leading factory line of 
Juvenile Turns and specialties in infants’ 
shoes. Old established line. Superb 
factory stock service. Liberal commis- 
sion. Open live accounts in the territory. 
Particulars on application. To receive 
prompt attention kindly state length of 
time you have covered the territory, age 
and with what line you are connected at 
the present time. H. H. FREELAND, 
Spagee, Established 1896, Rochester, 





SALESMAN WANTED—For Middle West 

and Western States to carry six 
samples of Men’s Leather Romeos and 
Everetts carried in stock. Good sellers. 
Give reference and state experience. Ad- 
dress C-635, care Boot & Shoe Recorder, 
207 South Street, Boston, Mass, 





Salesmen to carry a strong line 
of cushion sole felt slippers, and 
satin boudoirs, in South and Middle 
West, to Jobbing trade and depart- 
ment stores. Only those capable of 
producing large results and who 
are well known throughout the 
trade, need apply. Address K-444, 
care Boot & Shoe Recorder, 127 
Duane St., New York. 














a newly 


ONE OF OUR CLIENTS, 
organized Wisconsin company of more 
than usual size and with reputable finan- 
cial backing, manufacturing a dependable 
line of Service Shoes, offers to any ener- 


getic, ambitious and intelligent young 
man of sound character, an opportunity 
not easily paralleled. Large allotments 
of virgin territory are now open to able 
men. Remuneration is strictly on a 
liberal commission basis. Earnings are 
determined by ability. Road experience 
not necessary tho desirable. Unmarried 
retail clerks preferred. Application should 
be made in long hand and should contain 
the usual details. Men fearing a thorough 
investigation of references had best not 
apply. F. R. PLATE, The Cramer-Krasselt 
Co., Advertising Dept. P., Milwaukee, Wis. 





S ALESMAN to carry a popular priced 
line of ladies’ turn Boudoirs, Ballets 
and Gymnasium slippers. P. O. Box 76, 


Haverhill, Mass. 





W ANTED—High grade salesmen who 
have faith in own ability to handle 
line of high grade work shoes and hunt- 
ing boots to retail trade on seven per 
cent commision basis in following ter- 
ritories: Virginia and West Virginia, 
Ohio, Indiana, Texas and Oklahoma. 
Commissions payable first of month after 
shipments. Address C-636, care Boot & 
Shoe Recorder, 189 West Madison St., 
Chicago, Ill. 








POSITION WANTED 


OCCASIONALLY an employer seeks an 
all-around man, but cares not to pav 
much until conditions improve. Should 
you find yourself in this situation and 
need a clean cut American, (35) with 
wholesale, retail and road experience. 
address C-645, care Boot & Shoe Recorder, 
207 South St., Boston, Mass. 





Send all replies to Boot & Shoe Recorder, 207 South St., Boston, unless otherwise noted in advertisement. 
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POSITION WANTED 


LINE WANTED 





SALESMAN AND QUALITY EXPERT— 

Young man eighteen years in manu- 
facturing end from bench to supt. (at 
present employed) wishes to enter sales 
end of shoe trade. Men's medium grade 
name shoe preferred. 1 have something 
that will interest and convince a manu- 
facturer who is looking to hold _ the 
trade of his customers and also keep 
ahead of his competitors. Salary is of 
secondary consideration. Address C-631, 
care Boot & Shoe Recorder, 207 South St., 
Boston, Mass. 


S ALESMAN, ten years’ experience, knows 
shoe business from A to Z, looking 
for manager’s position or buyer. Would 
consider out-of-town position or reliable 
manufacturer’s line. .Address K-461, care 
Boot & Shoe Recorder, 127 Duane St., 
New York. 


POSITION WANTED—I am seeking a 
connection with a manufacturer who 
needs a man at the head of his sales 
organization. To such a concern I am able 
to bring a knowledge gained by many 
years’ experience in the shoe game and a 
complete understanding of the new prob- 
lems in sales that the market conditions 
have brought about. Salary and bonus 
proposition would be considered where a 
future is assured. Available on short 
notice. Address C-606, care Boot & Shoe 
Recorder, 207 South St., Boston, Mass. 


UYER & MANAGER wants to make 
change, now doing $50,000. Might in- 
vest a little money in a store if the 
proposition is right. Best of references. 
Address C-643, care Boot & Shoe Recorder, 
207 South St., Boston, Mass. 


OF INTEREST TO SHOE MANUFAC- 
TURERS! Subject to your approval is 
an entirely new adaptation for fastening 
shoes which may revolutionize present 
methods. Practical, expeditious and 
might be called invisible. Costs no more, 
but does away with buttons, eyelets, 
studs, buckles and elastic. I am a de- 
signer of original, classical, perfect fitting 
patterns which will receive favorable 
recognition among efficient shoe buyers 
and minimize leather footage. Can also 
produce artistically any embryonic idea 
you may submit and grade patterns ac- 
curately without machine. To prove 
statements I offer my services temporarily 
at your own terms. A more prolonged 
period at terms mutually agreeable. J. F. 
KEATING, Idaho Springs, Colorado. 


ALESMAN OR SALES MANAGER — 
Opportunity for progressive children’s 
McKay or Stitchdown factory to 
acquire services of experienced repre- 
sentative of pleasing character for 
Eastern territory with headquarters’ at 
New York or Boston. Advertiser is well 
acquainted with jobbing, mail order and 
department store trade. Would consider 
giving full time or take non-conflicting 
lines of live, up-to-date concerns only. 
Available at once or on short notice. 
Address C-646, care Boot & Shoe Re- 
corder, 207 South Street, Boston, Mass. 























LINE WANTED 


WANTED—By a hustling young man, 
a good line of women’s welts and 
turns for South. Would consider other 
lines. Address C-644, care Boot & Shoe 
Recorder, 207 South St., Boston, Mass. 





ANTED manufacturer’s line of shoes 

for Greater New York. Address 

K-458, care Boot & Shoe Recorder, 127 
Duane St., New York. 


LINE WANTED—Men’s Fine Shoes, at 
right prices. Wholesale or commis- 
sion basis. One, two or three sample 
propositions considered. Have good 
accounts in eastern New York, Penn- 
sylvania, Michigan. Located in Buffalo. 
Address C-637, care Boot & Shoe 
Recorder, 207 South St., Boston,’ Mass. 








WANTED an established factory line 
for Chicago and vicinity. Have been 
with present firm five years. Can present 
a clean bill and pass muster from every 
standpoint as a shoe salesman. .Address 
C-638, care Boot & Shoe Recorder, 207 
South St., Boston, Mass. 





INES WANTED—Shoe Findings, allied 
lines, Pacific Coast from important 
concerns, experienced salesman, jobbing 
trade. ST. GEORGE, 349 York Street, 
Jersey City. 





ANTED — Factory line men’s’ or 

women’s shoes for New York State. 

I am forty years old, A-1 references, 

Covered this state past fifteen years. 

Address C-648, care Boot & Shoe Re- 
corder, 207 South St., Boston, Mass. 








HELP WANTED 


WANTED—Experienced buyer and man- 
ager for our upstairs and basement 
shoe departments. In answering give full 
Se aa to yw age, refer- 
ce and salary desired. YOUNKER 
BROTHERS, Des Moines, Iowa. 











SIDE-LINE SALESMAN 
WANTED 

For a_ strong line of high-grade 
STITCH DOWNS. Prices right. 
Deliveries prompt. Liberal com- 
mission. Apply at once. ‘Ideal’ 
Shoe Manufacturing Company, 
Milwaukee. 














APVERTISING and SALES MANAGER 
* —An excellent opportunity for the 
right man who knows Misses’ and Chil- 
dren’s Shoes. DR. A. POSNER, SHOE, 
INC., 140 West Broadway, New York City. 








UYER and MANAGER for 

Women’s, men’s and children’s 
shoe department, for largest de- 
partment store im Arizona. Ap- 
plicant must have thorough 
knowledge of “popular price” trade 
as well as high class trade, and 
be able to meet a strong com- 
petition. Give full details of busi- 
ness experience, salary, etc., in first 
letter. Address C-647, care Boot 
& Shoe Recorder, 207 South St., 
Boston, Mass. 
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Closing Out These High Grade 
White Low Cuts at Extremely Low Prices 


X1772— White Nu- 
buck Two-Byelet Tie, 
Goodyear Welt, Ivory 
Welt, Enameled Louis 
Heel. Sizes 2% to 8; 
Cc 


X3324—Levor’s 
White Kid Oxford, 
Turned, Full Louis 
Heel. Sizes 2% to 8; 
A, B, C, D 


X1944 — Same in 
White Royal Cloth. 
ees $1.75 


X1915—White Royal 
Cloth Pump, Turned, 
Full Louis Heel. Sizes 
2% to 8; A, B, OC, D.= 
PYG vo-cverre $1.75 


PARKER HOLMES & COM 


BOSTON “The House That Helps” 





MASS 


PANY ed ee 


Made in a. factory 
where pride of product 
is traditional—where 
highest grade materi- 
als are the rule and 
rigid supervision is ex- 
ercised. 


You Can Bay 
Them From Stock 
While They Last 


Note carefully the ma- 
terials and the run of 
sizes and widths. 


Truly an Opportunity 
for Those Who 
Appreciate 
lt 





Parker Holmes & Company 
Please send me— 


eee eee eee ee ee ee ey 
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Booth 51 for 
National las i Od 


Exposition and 


Style Show re 


‘The Leather 
for Fine Shoes 


HERE you will see complete HAVANA 


lines of V O D E —_ that na- CHAMPAGNE 
GOLDEN BROWN 


tionally known leather for fine GRAY 








shoes—in all our popular WHITE 
colors— CAMEL 


-especially HAVANA BROWN 


As you are, of course, aware, 


there is a nation wide call 


for HAVANA BROWN. 


Vode HAVANA BROWN is a 
lively, brilliant color that puts 
‘‘kick”’ into shoes and makes them 
stand out by themselves in the 


THE STANDARD KID- Co. show window. 


Boston, Mass. 5 Also ask to see our New Brown 


Branches in New York, Philadelphia, Cin- Color No | | 


cinnati, Chicago, St. Louis and Montreal 





i A RNR A TE TENE A a a a a EEE TERE 
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Dethys- 
Choi 


is that of 


millions 
~men an 
women 


POLISHES 
ARE SUPERIOR 
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CHARMOOZ 


The Ooze-Finished Kid 
That is “‘Softer than Silk’’ 


CHARMOOZ produces a very beautiful effect—this 
Ooze-Finish Kid, with its soft, exquisite surface in any 
of the leading colors, marks a new step in leather pro- 
duction. 

The immediate success that CHARMOOZ met upon 
introduction to the trade proves its conformance to the 
dictates of style. 


CHARMOOZ comes in any of these F. B. & C. Colors 
—all of them at the height of popularity with the stylish 
dressers of today: — 





Black No. 77—Sand 
No. 53—Havana Brown No. 61—Pearl Gray 
No. 88—Field Mouse No. 71—Light Gray 
No. 7—Fawn No. 26—Medium Gra 
No. 91—Ivory . 











A complete line of CHARMOOZ KID. And shoes made of 
CHARMOOZ. KID will be on exhibition at Booth No. 13 of the 
Boston National Shoe and Leather Exposition and Style Show. 


This complete line will also be exhibited at the Philadelphia 
Style Show, Booth No. 24. 


LC 


Amalgamated Leather Companies, Inc. 


FORMERLY F. BLUMENTHAL CO. 
WILMINGTON, DELAWARE 
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“HERE IT IS!” 


If you demand extra nicety of finish, and 
striking individuality, take the 


LUNDIN SHOE 


This fine Men’s Dress Welt is made by 
Specialty Manufacturers who are able to 
give it those little, personal touches impos- 
sible for the general manufacturer. 


The LUNDIN Shoe 
is right all through 


LUND-MAULDIN Co, 


Manufacturers 


Saint Louis U. S. A. 


July 9, 1921 
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AS USED BY AMERICAS SHOEMAKERS 


A Golf Shoe made from Shrewsbury Scotch 
Grain Calf, number 139. 


A shoe to stand up to its duty and help make a 
“hole in one.” 


Carries a sole and heel intended to grip, not slip, 
at the critical moment. 


The retail trade obtains unexcelled leather if 
they specify Green & Hickey Shrewsbury leathers 
when ordering men’s, women’s or children’s foot- 


wear. 


SHOWN BY 
THE BUCKLEY SHOE CO. 
BROCKTON, MASS. 


TC cad HET 


GREEN &HIC EY LEATHERCO. 


TANNERIES~ SHREWSBURY AND WINCHENDON, MASS. 





8 ome BOOI AND SHOE RECORDER July 9, 1921 





| 
Booth 171 STETSON 
National Shoe and Leather Lt bur bi Ql 4 


Exposition and Style Show THE SHOE - FOR MEN — WOMEN 











The Famous ‘‘Stetson Messenger Boy’’ 
In Real Life Will Demonstrate Them 


To meet the constantly increasing 
; en Mr. J. W. Melville, juni les f - d Ari — 
demand for corrective shoes of pleas- MS, JW; Mcuilie. ow junior, salesman for Texas and Arizona—the 


In his uniform, as shown below, he will demonstrate Stetson Suburbans 


ing shape and style we have been ex- 3 
: pA . assisted by a living model for the ladies’ styles. 
perimenting and studying for over 


two years. 


The result is Stetson SUBURBANS 
for men and women who appreciate 
and demand the best. 


So much interest has been created by 
Stetson SUBURBANS that we have 
planned to make them the feature of 
our exhibit at the National Shoe and 
Leather Exposition and Style Show 
in Boston July 11-14. 


Stetson SUBURBANS have no 
heavy steel shank, but accomplish 
their results through perfect fit at the 
arch and two ball points. 


Stetson SUBURBANS fit before 
they’re laced, so that when the laces 
are tightened a comforable bandage 
is virtually tied about arch and in- 


step. 

See them worn by living models in 
both conservative and smart styles 
and learn how they accomplish their 
purpose to the unusual satisfaction of 
the customer. 








The Stetson Shoe Company, Inc. 
South Weymouth (90), Mass. 


BOSTON 
NEW YORK 


Little Bldg. 
Cor. Tremont and Bush Sales Bldg. 
130 West 42nd St. 


Boylston Sts, 





“More by the Pair, Less by the Year” 
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Wherever you see 
the word— 


eee vu SA 


You will recognize one 
of the specialty leathers 


of the wideawake 


WIDEN-LORD 
TANNING COMPANY 


Exclusive Selling Agents 


C. D. KEPNER LEATHER CO. 


139 SOUTH STREET, BOSTON, MASS. 


Booth 129 } 
National Shoe and Leather Exposition and Style Show 
Boston, July 11-14 
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THE UNITED LAST COMPANY | 


Heartily Invite You to Inspect 
The Finest Last Salesrooms in the U. S. A. 











Not only the finest—but the 
largest—containing the most 
. 212 Essex Street 


comprehensive showing of lasts 


of all kinds. BOSTON, MASS. 


Every shoeman coming to the 
Boston market—manufacturer, 

‘ ‘ m 
wholesaler or retailer—will be R — 
cordiall 

y welcomed at our new 55, 56, 57, 58 
sales headquarters for an ex- 
change of ideas as well as an 
inspection of our models. 














Branch Offices: 
AUBURN, BROCKTON, CHICAGO, HAVERHILL, LYNN, MILWAUKEE, 
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The lower photograph shows a typical display 
room. Each section contains 200 lasts, so you 
can form an idea of the extent and variety of 
the display. 

The circular view shows the three display rooms 
connecting, each of the same size as that shown 
below. The total showing comprises over 5,000 
models. 


The extent of our connec- 
tions is such that we are 
constantly in touch with 
the latest style develop- 
ments. We like to share 
our information with our 
friends. 





Our interests are mutual 
and we hope to be hon- 
ored with an early call 
from you. 


NEWARK, NEW YORK, ROCHESTER, ST. LOUIS 












Bin 





i ae a : 





s amieet meee ann oe ee 





S. M. LANGER A. BLOOM J. A. LIPPMAN 


atch This Tree Grow 


Originators of the 


WHOLESALE BARGAIN 
SHOE BASEMENT 


‘‘Not the Largest but Growing the Fastest’’ 


A WONDERFUL LINE OF JOBS FOR JOBBERS, 
DEPARTMENT STORE AND SPECIAL SALE BUYERS 





A volume of arguments would not do Our policy of “Quick Turnovers and 
justice to our wonderful bargains. The Small Profits’ has brought great results 


buyer must see them in order to appreciate and a rapidly increasing business. 
our values. 


Make Our Office Your Headquarters While in Boston 


BLOOM-LANGER-LIPPMAN CO. 


170-180 Essex St., Boston, Mass. 
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“EVANGELINE” 


Shoes for Women 


Showing two of Berry’s famous Royal Purple 
Calf in oxfords that are in-stock at $5.15. 






No. 4273 


Women’s Royal Purple Calf Oxford, 
Saddle Strap, 85 Last, 9/8 Heel, Good- 
year Welt. 


$5.15 


No. 4279 





Women’s Royal Purple Calf Oxford, 
Saddle Strap, 84 Last, 13/8 Heel, Good- 


year Welt. 
$5.15 


A. H. BERRY SHOE COMPANY 
Portland, Maine | 

















STL 
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Custom Welted—Price *3= and ‘4 


Custom Welted means that 
this shoe is made by the 
Pentler and Short Patented 
Custom Welt Process. It has 
a patented nailless heel seat, a 
patented nerve-resting shock 
absorber and patented bottom 
construction whereby the up- 
pers, lining, box toes and 


counters are permanently in- 
seamed to the extreme edge of 
the solid leather innersole. 


This method of Custom Welkt- 


ing makes this shoe more flex- 
ible than any other oxford of 
its kind. It makes the shoe 


hold its shape better than any ° 


other method of shoemaking 
can do it. It makes the shoe 
as comfortable as a house 
slipper. 

No. 863, illustrated below. is an 
up-to-date oxford made _ of 
Chestnut Color best quality Calf 
on a new modified English per- 
fect fitting last. Has solid oak 
leather bend outsoles, leather 


heel. In stock, sizes 2'4 to 8, 
C and D widths, made to order 
A, B and E widths. Price $4.15. 
No. 861, same as above, made of 
Mahogany color, best quality 
Calf, on modified round toe last, 
rubber heel. A great value at 
our special price, $3.75. 


A run of sizes of this women’s 
oxford is bound to have a very 
stimulating effect on your 
sales, just as it has done with 
many other stores. Order 
today in both leathers. 





Wausau, Wis. 


carried. 





READ THIS LETTER FROM 


JOHN GEISINGER, MILWAUKEE 
MARATHON SHOE Co., 


Dr. Sommer’s New Dawn Shoes are the best and easiest sellers I 
ever had in my store, and the turnover is greater than on any shoe I ever 


(Signed) JoHN GEISINGER. 


We can show you numerous other letters of the same kind from merchants all 


over the country 








Manufactured exclusively by 


Maiathon Shoe Co; 


WAUSAU 


WISCONSIN 
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- JAYESCO 


(Pronounced Jay-es-co ) 


Our new leather, JAYESCO, will be one of 
the prominent features of our exhibit at the 
National Shoe Exposition and Style Show. 


BOOTH 132 


We want every shoe man to see JAYESCO, be- 
cause there is no better example of why “‘it pays in 
specifying leather to be particular to ask for J.-S. 
Barnets.” 


JAYESCO is a fine new hand boarded calfskin 
of a distinguishing deep cherry shade—espe- 
cially adapted for men’s and women’s fine 
shoes. 


We shall also have on display a full 
line of the various shades of Ace Calf 
which will be popular this fall—to- 
gether with many shoes made from 
our specialties. 


J. S. BARNET & SONS, Inc. 


Tanneries Salesrooms, 75 South St. 
LYNN, MASS., U. S. A. BOSTON, MASS., U. S. A. 
CABLE ADDRESS .. . “TENRAB” 


“Maintains a Standard Reputation” 
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Men’s Styles That Sell 


See Them in 


Booth 418 
Boston Style Show, July 11-14 


HE new-type of Bates all-seasons 

Oxfords for men, such as shown 

on the opposite page, is doing somewhat 

more than its share of stimulating trade 
in retail stores. 


This new shape-holding soft-toe (with- 
out box) has registered as a strong seller; 
and the added features of instep strap or 
saddle, wide welt, extension heel, and 
artistic perforation and pinking have given 
these shoes a guick sales demand wherever 


shown. 


Assisting Dealers to Sell 


Intensive dealer helps are an important feature 
of Bates sales work. 


= 
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Bates 
Soft 
Toe 
Oxtords 
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TRIO IONN 
Coals wit O82 


Style 2305 


Bates newest type 
flexible-toe Brogue. 
Scotch Grain up- 
pers. Custom trim 
throughout. 
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Actually first-class in-stock service is one of 
them. Effective display and advertising ma- 
terial, including appropriate window stands and 
cards, and the finest newspaper illustrations 
possible to procure are others. 
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Today we are promoting, even harder than ever, 
the Bates policy of salable shoes of highest value 
at moderate prices. 
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A. J. BATES COMPANY 2 


WEBSTER, MASSACHUSETTS 
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ean RONKO PATENT, during its long record, has always 
& aay been admired for beautiful appearance. Its strength 


¥ 
SAe<| of grain and fibre has established it as a leather whose 
life is long and vigorous. The lasting operation is reduced to a 
certainty. 









American Hide & Leather Company 


NEW YORK BOSTON CHICAGO 
ST. LOUIS ROCHESTER CINCINNATI 
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Last. 
New 


Wing Tip. 
Code Word, New 


Dyke 
Room 407. 


No. 8-640 


Brown Cordovan 


Oxford. 


Price $8.00 


C 





Van 
207 Essex St. 


Seventeen 
illustrated 





Models 
Shoe and Leather Bidzg., 


U.S.A 


complete line of the newest lasts and patterns from 


SHOEMAKERS 
MASS. 


BROCKTON 





and Women’s 


Heavy 


BOOT AND SHOE RECORDER 
Famous Cordovan 
Thompson Quality Throughout 


Send for Stock Style Catalogue. 


Nat. 
Men’s 


FINE 


Address all communications to Brockton (Campello), Mass. 


No. 8-630 
Brown Cordovan 
Oxford. 
mira: Last. 

Price $7.50 


Single Sole. 
Word, 


HOMPSON BROS .SHOE 


Some one there at all times. 


‘Decidedly Thompson’ 
T 


Our Boston Salesroom will have a 


now on. 
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SIDE GUIDE & GRIPPER 
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Stock No. 490—Boys’ Mahogan 
Lace Oxford, Goodyear Welt, Good- 
year Wingfoot Rubber Heel, Penn 
oe. Sizes 3-6. Price........ $3.35 
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Stock No. 3708—Boys’ Mahogany 
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Stock No. 3710—Boys’ Mahogany Stock No. 3711—Little Men’s Mahog- 
Ball Strap Bal, Goodyear Welt, Good- any Ball Strap Bal, Goodyear Welt, 
— Wingfoot Rubber Heel, Penn Goodyear Wingfoot Rubber Heel, Pitt 

oe. Sizes | to 6. Price... .$3.50 Toe. Sizes 10 to 13%. Price. .$3.00 
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MARSTON & TAPLEY Co. 


MANUFACTURERS 
DANVERS MASS. 
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BOOTH | 
21 


National 
Shoe and 
Leather 


Exposition 
and 


Style Show 
Boston 
July 11-14 


Sample No. 1162 
Lawrences No. 9 


tom. 6 Iron Solid 
Oak Innersole. Fine 
Twill Lining, 
Eyelets, 
Heel with 
Leather Base. 
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IN NEW YORK’S EXCLUSIVE HOTELS 


Afternoon teatime attracts a host of beautifully gowned 
women. (€, Each costume is notable for the care 
and taste that have been shown in the smallest details. 
q. Nor can you help being impressed by the widespread 
popularity of the shoe styles of Sterling Patent Leather. 


Sterling 


Sterling Colt Sterling Kid 


BRISTOL PATENT LEATHER COMPANY --- BOSTON, MASS. 
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Quality Shoes 


FINE SHOES depend for their lasting good form 
on the enduring quality of their counters and 
inner soles. 


Specify that these shall be cut from West Virginia 
Fibre and you will be more than repaid by the 
satisfactory service given by your shoes. 


West Virginia Fibre Board is standard in size, 
thickness and unvarying quality. Its endurance 
will outlast the shoe, and its flexibility will ensure 
the comfort of the wearer. For information 
about this reliable leather replacement address— 


Pulp Products Dept. 


West Virginia Pulp & Paper Company 


200 Fifth Avenue 732 Sherman Street 
New York Chicago 





W est Virginia Fibre resists water longer than leather or any of its substitutes. After 
thorough soaking, West Virginia Fibre has three times the tensile strength of leather. 
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Rochester’s Most Exclusive Line 
of Children’s Turn Shoes 


Style No. 305-B 
Patent leather, mat kid top, button 
4 to 8. Spring heel. 
. Style 504 patent 


nl 


leather, mat kid top, lace only. Sizes . 
8% to ll. Spring heel. Widihs C and D. ae | : 
i f TAY Style No. 306-B 


Patent leather, instep strap, sizes 4 to 8, 
and Ln ll. Kid sock lining. Widths 


Style No. 242-B 
White kid, button, trimmed with pearl 
buttons and silk tassels. Sizes 1 to 5, 
full and half. 


mh 


Children’s Spring Heel Turn Shoes 


—Always in stock, a complete line of children’s spring heel turn shoes, sizes 4 to 8, and 8% to 11. 
Only the highest grade oak tanned sole leather used, best upper leather, drill linings and threads. 


Leather shanks, counters and underlifts. 


Children’s First Step Shoes 


Made of extra fine quality sole leather, tanned for greater 
flexibility. Genuine all-leather counters, best grades of upper 
leather, drill linings and threads. 


Cordial 


Invitation 


i a 


During Rochester Style 
Show Week, July 11 to 16, 
inclusive, you are extended 
a cordial invitation to visit 
our display in 
Room 508 
Powers Hotel 


ait eae as 


aces 
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fs 
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ee 
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Our entire line of novelty 
and standard styles will be 
arranged for your inspec- 
tion. 


IMPERIAL 


Y , SS 
Sos. eke 


x 


ROCH ESTER,NY. 
Maker to Retailer 


—_—— 


<_emeemnems 
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Soe for: en 


ROBABLY the greater part 
of your men customers Style 743 Cherry Red Veal 
are those who pay from $5.00 No. 13 Fox Oxford, Frenchy Last 
to $9.00 for a pair of shoes. No. 3 Ball Strap Wingfoot Heel 


Logically, you should give 
them the best values possible; 
the utmost worth for every 


dollar. 


Weber Union Made Shoes are 
made especially to cultivate 
this middle layer of the buying 
public. 


New York Office, H.. Harris, 
1328 Broadway, Marbridge Bldg. 
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“Frequent Buying 
Is the Only Safe Policy”’ 


LJ wor 4 oor ar ar nr or ox \ (Of 


Under this title, on page 43 of the May 21st Boot and 
Shoe Recorder, a certain buyer for a large chain of 
women’s shoe stores makes a plea for a change in manu- 
facturers’ merchandising methods. 


He says that the old method of manufacturer’ selling for 
delivery six or more months later doesn’t jibe at all with 
merchants’ requirements under today’s conditions. 


For, to quote: “The successful retail business must be 
transacted on a rapid turnover basis. Style is the one 
big element in every store’s business. It is almost be- 
yond the power of any buyer to visualize what will sell 
readily six months in advance.” 


Do you think he’s right? 


! 

i 

. 

i 

i 

1 The now prevalent introduction in mid-season of snappy 
1 patterns and a different class of merchandise during the 
; former lean seasons, he says, has had the effect of stimu- 
. 

. 

. 

. 

. 

. 

. 

i 

a 

2). 


war ae: aah 








lating all-year-around business. But it “has made it 
necessary for merchants to change their system of buy- 


9 


ing 


SR Seer ee 


To meet this condition he presents a plan for manufac- 
turers to work out. 


— 


wee 


That plan is exactly like the All Year Selling Plan worked 
out months ago by the Krohn-Fechheimer Company. It’s 
the plan under which the Red Cross Shoe is sold today! 


rv? Seen a ame ns 


Tate yaage tae 
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Manufacturers of the Red Cross 
Shoe one jump ahead 


Red Cross Shoe salesmen now visit their customers often, 
showing particularly striking patterns in the newest 
mode, “seeking business for sixty to ninety days in ad- 
vance.” 


Red Cross Shoe salesmen now call back again after a 
short period with “another new showing of attractive 


: + ”? “* Bends with your foot?” 
patterns, materials and designs. are 


And all the advantages to the retailer that this merchant 
could see in the new service—fresher styles to stimulate 
selling in the old “lean” months, faster turnover, smaller 
investment, better business—all these are now real to 
merchants who buy the Red Cross Shoe. And another 
—the advantage of securing in one comprehensive line 
practically all the needs of a woman’s stock: the advan- 
tage of concentrating on the best-known line of women’s 
shoes in America. 


Write or wire and, without obligating you in the least, 
one of our salesmen will call and explain the All Year 
Selling Plan in detail. You will also get a look at the 
latest, fashion-approved Red Cross Shoe models for re- 
tail selling in the near future. Suppose you wire. 


FF St St | ND St St Df: SC: st Df | 0: ND hs D:D | Dh Dt: SS | f D | | SD) ||: ||: ||: 1 a |: Sa 


The Krohn-Fechheimer Company 


941 Dandridge St., Cincinnati, Ohio 


Tenth of a series of advertisements on the “All Year Selling Plan.”’ 


Watch for the next installment. 
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Illustrated 
No. M 24 


$50 


Union Sole Leather 
White Ivory Welt 
Edges Close 





WHITE NOVELTIES 








“SPORTS” and “STRAPS” 


END for our catalog ite Ret kan 
which gives the whole White Buck 


story in detail. 


You can make many new White Kad 


friends with the smart new 
styles—quality through and 
Also Combinations of 


through. 
BLACK and WHITE, BROWN and WHITE 
in BROWN CALF or PATENT COLT 


WILLIAMS CLARK & CO. 


GOODYEAR WELTS EXCLUSIVELY M ASS 
BOSTON OFFICE: 183 ESSEX ST. 





































July 9, 1921 BOOT AND SHOE RECORDER 29 











So SSsss sss s<oss|( BSS SSS ss : SS $s 3352353335 
2 SS ss s38 Sat Ses $s 5\ 3ss35 = SSS SSSR 33 S3e5\ >> 












r a —— ————— Se — 






VAUGHANS IVORY 
THE SOLE THAT HAS MADE 
WHITE SHOES STAPLE : 
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AUGHAN’S IVORY SOLE LEATHER 
will be conspicuous at all the Style 
Shows. Conspicuous because prac- 
tically every pair of better grade white 
shoes displayed will have Vaughan’s 
Ivory soles and heels. 






The clear white edge of Vaughan’s 
Ivory is its own, needing neither paint nor spray to main- 
tain its attractive whiteness. And there is additional 
reason why Vaughan’s Ivory is used. It is because 
Vaughan’s Ivory Sole Leather, with all its good qualities 
costs no more than other good Sole Leather. 








GEORGE C. VAUGHAN 


TANNERIES AT 
PEABODY, MASSACHUSETTS 
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From Psychology 


in the 


eM Ss. 


N our advertisement of June 
25th, we touched upon the psy- 
chology of the Fallen Arch busi- 
ness. The test, however, of any 
article lies not alone in its first ap- 
peal but also in the continued satis- 
faction which it renders customers. 


RES SENN STE, LOOT Si LT Sp 


| 
t 
1 
‘ 
H 


This is one of the basic principles 
upon which the FEDERAL ARCH-LIFT is built. Another 


principle is nature’s law that “suspension cannot be replaced 
by rigidity.” 
These two principles, incorporated in the FEDERAL ARCH- 


LIFT, place it in the class of preferred merchandise. Such mer- 
chandise builds a following of satisfied customers who come 
to you for all their footwear. It is the best advertising medium 
which you can have, for ARCH-LIFTS continually attract new 
customers to your store; create good will for you and assist in 
moving other merchandise from your shelves. 








FEDERAL ARCH ) 


168 Dartmouth St. 
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to Profits 


Fallen Arch 


The ARCH-LIFT 


In discussing foot troubles with your 
customers remember that the trans- 
verse arch is controlled by the plantar 
arch and that the first and fifth meta- 
tarsal bones are supposed to carry the 
weight. The second, third and fourth 
metatarsal bones roll the weight of 
the person from the first to the fifth 
and are not supposed to carry any 
permanent weight; if they do, pain- 
ful callouses soon develop. 


The FEDERAL ARCH-LIFT does 
away with callouses and takes care 
of all foot-troubles because it is con- 
structed in the right way, according 
to the new lifting principle. 


No metal plates, leather pads or rub- 
ber bandages are used. The ARCH- 
LIFT is practically a new set of liga- 
ments which gives the wearer imme- 
diate relief. 


How to Get It 


Dealers who are in Boston attending 
the Style Show we urge to visit our 


Visit Our Booths Nos. 527, 528 at the Boston Style Show 


-LIFT MFG. CO. 


Boston, Mass. 





Business 


booths where we will demonstrate to 
you the FEDERAL ARCH-LIFT. 
Others who cannot attend we urge to 
write us for exclusive agency and to 
order a one-dozen assortment of 
ARCH-LIFTS which will cover all 
weights, sizes and colors which will 


be needed at the start. 


With this initial dozen comes our 
striking window display, newspaper 
electros, consumer literature, wall 
chart and complete selling informa- 
tion. 


FEDERAL ARCH-LIFTS retail for 
$6.00—$7.00—$8.00 and we allow 
the merchant an exceptionally gen- 
erous margin of profit. 


Get your order in for your locality 
and watch your trade grow. In order- 
ing less than the dozen assortment 
give weight of customer. 


And remember—the ARCH-LIFT is 
totally unlike any arch support you 
ever saw. It sells and stays sold—no 
““come-back”’ except a satisfied cus- 
tomer. 
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Come to Booth No. 63. 
Boston Shoe Exhibition, July 11 to 14. 
You will be welcomed. 









































Remember the Dates of the 


St. Louis Fashion Pageant 
August 2, 3—9, 10, 11—16, 17 


SEVEN PERFORMANCES IN ALL 


Two during the first week—three 
during the second week and two 
during the third week in August 


E sure to arrange your trip to 

market in order to be in St. Louis 
on one of these dates. You owe it to 
yourself and to your business to 
witness at least one of these per- 
formances. 


This great annual spectacle is one 
which no up-to-date buyer can afford 
to miss. Merchants and buyers from 
every State in the Union now visit 
St. Louis to see it. It is easily the most 
noteworthy commercial enterprise 
undertaken by any American city. 


Great efforts have been made by 
competing markets to imitate the 
St. Louis Fashion Pageant, but all 


such efforts have fallen far below the 
St. Louis standard. Unquestionably 
the St. Louis Fashion Pageant is 
without an equal. It may reasonably 
be said to be without a rival. 


Plans have been completed which 
will make this season’s Pageant the 
most remarkable ever held. A gigan- 
tic diving pool more than a hundred 
feet in width will be constructed in 
front of the stage of the St. Louis 
Open Air Municipal Theatre in which 
startling aquatic events will be pre- 
sented. Some of thecountry’s leading 
artists, acrobats and entertainers will 
also be presented in connection with 
the Pageant of Fashions. 


Remember, be in St. Louis during one 
of the first three weeks in August 


ST. LOUIS STYLE SHOW COMMITTEE 


1627 Locust Street 


ST. LOUIS 
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MEN’S SHOES WOMEN’S SHOES 
MILFORD MADE MILFORD MAID 











“JUNIORS” 


A complete line of 
samples will be shown 
at the 
NATIONAL SHOE 
AND LEATHER 
EXPOSITION 
and 
STYLE SHOW 
BOSTON 
KNOX SHOE COMPANY . BOOTH 185 


Milford, Mass., U. S. A. John T. Fitzpatrick 
ii é = - - - 135 Lincoln St. in charge 





BOOT AND SHOE RECORDER July 9, 1921 


BUYERS! girtains Grow 


For Example: 








at $3.00- 


Women’s Black Kid One Strap with Full Louis 
Heels, McKay Welt. The shoe that every- 
body agrees will sell freely this fall. Worth $3.50 


Also same in Baby Louis Heel—same price. 











We Will Make Your Call Profitable 


Our constant watchfulness has en- 
abled us to secure some remarkable 
merchandise at just as remarkable 
prices. 


Too many lots to detail here. 


Come and see them in person. * 


We want you to realize why this 
business has progressed so remark- 
ably in but two years of business life. 





FOR NOW AND EARLY FALL 


Stock No. 1402—Wos. Stock No. 1403 
Russia Calf Ball Strap, —Wos. Russia Calf 
One Strap with Suede Two Strap with 
Panels to match and Suede Collar and 
Orange Stitching, Flex- Straps to match. 
ible McKay. Military 
Sizes 3 to 8 and 
7, © and D_ wide. 
$3.75 








Stock No. 1404 
—Same as No. 
1403, only in Mili- 
tary Heel. 

Price ...$3.50 


Sold in 36 Pair Case Lots Only 








fe rtvavtrevtvextraxtvaxiraxtvext axtve\tvaxivevivext/a\t/evi/evt/@\t/exi/evtvext/q\tv@vtveXt/@\tveri a\ive\i/avive trate ete tet eiei/ater/ei ete, 





ATKINSON BLUMENFELD CO. 





Boston, Mass. 





172 Lincoln St. 
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Ignorance of the Law 


Is No Excuse 


Which means that every one of us is supposed to know what he may 
or may not do and not run afoul of Local or Federal Statutes. And if we 
do (either wilfully or inadvertently) offend, we must take the con- 
sequences. The laws are published. It’s “‘up to’’ each one of us to know 
wrong from right. 


What Is the Excuse 


for breaking the Law of Fair Play by placing inefficient cloths in shoes 
when maximum shoe-lining-service can be obtained by observing the Law 
of “Fitness to Purpose”? 


We have said it before. We repeat it again: — | 

Shoe Linings receive peculiarly damaging treatment. In order to be 
durable—and of value—they must be so constructed as to resist that kind 
of treatment. 

With the knowledge of this fact in mind, no excuse can be found, 
more particularly as the obtaining of great lining value need not involve 
unusual cost. 


BETTER LININGS inc: aes eo FOR LESS MONEY 


| DO 


Right Construction 


“FITNESS TO PURPOSE” Produces FOR SHOE LININGS 


IS THE TRUEST GAUGE . 7 USE CLOTHS WHICH ARE 
FOR MEASURING VALUE Maximum Efficiency MADE TO BE SHOE LININGS 


A little thought devoted to the significance of the phrases we use in 
connection with our Special Shoe Linings, followed by an investigation 
which cannot fail to be convincing, will prove an excellent investment for 
those who are disposed to observe the Law of Fair Play by giving a full 
measure of service in return for the price they demand for their goods. 


One or another of these linings represents full lining value for any 
grade of shoe which may be under consideration. 


Obey the Law 


DOUBLETWILL, WEAR WELL AND TWIN-DRILL LININGS ARE SOLD ONLY BY W. H. HOLBROOK CO. 
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‘‘Lawrence Leathers are 
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GUN METAL, WEILDA 


CALF AND SIDES 
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See These Famous Specialties 


at 


Booths 147-148 


We shall show not only the leathers, but also 
latest styles of shoes made from our various spe- 
cialties, so that you may judge them from every 


practical angle. 





A. C. Lawrence 
161 South Street 


New York Philadelphia 
St. Louis Rochester 


| UNWRAP 
| 
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Reliable Leathers’’ 















ot 


NUBUCK, BLACK DIAMOND 


CHROME PATENT 







You Can Depend 
LAWRENCE LEATHERS 


It’s this absolute reliability of Lawrence 
Leathers that makes them so satisfying to retail- 
ers, a constantly increasing number of whom are 
learning to insure receiving the newest and best 
things in leathers by keeping in touch with the 
A. C. Lawrence Leather Company. Samples 
of latest colors and finishes are gladly sent upon 
request. 












Leather Company 


Boston, Mass. 
Chicago Cincinnati 
Gloversville Milwaukee 


. i 
iii 
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/FIFTY YEARS PRODUCING HONEST LEATHERS 





COhere is only. 
ome VICT RID 


COhere mever 
has bee 


any other 

















DAT Ie NT 
COLT 
JAJOD 
SIDES 











AYER TANNING CO. 


MANUFACTURERS OF 


CALF-KIPAND SIDES 


BOARDED AND SMOOTH 
BLACKS AND COLORS 
CALF LININGS 
ELK SIDES-SPLITS 
BAG LEATHER. 




















SHEEP SKINS 
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This sensible nursemaid from France 
For comfortable feet takes no chance. 
The young men who court her 
Say, “MERRILL & PORTER 
Made her shoes, you can see at a 
glance.” 


Sha tess Os ate 
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LYNN. MASS. 
Makers of 


HE fact that Merrill, Porter & Co. 
started making comfort shoes in 
No. 851—Glazed Kid, Seamless Lace, . . 
Combination Senien Lact. G0 Deemer 1882 gives assurance to the retailer 
yenuine Leather Cushion Inner i i i i i 
) in Steck, D, @ and EB, 8/0. that in buying this line he receives the 
Price $3.40. advantages of long experience in manu- No. 562—Glazed Kid, 3/4 Foxed_Pol- 
= ish, Steel Arch, 14/8 Military Heel, 
facturing turn comfort shoes. Genuine Cushion Leather Inner Sole. 


No. 561—As No. 562, Stitched Tip. 
} ne a Stock, C, D and BD, 3/9. 
Materials suited only for comfort, flex- penile eetees 


ibility and the best wearing qualities are 
used in this product, which results in it 
being constantly necessary to increase the 
daily output of the factory and larger 
accommodations for our In Stock De- 
partment. 


Prompt service and satisfaction guar- 
anteed. Send for catalog of entire line 
carried in stock. Twenty numbers 
carried in widths are ready for imme- 
diate shipment. 


Polish, Perforated, stock Tp. 6/3 Rubber MERRILL, PORTER & CO. >. G12—Glased x. 6, inch; Waele 

Heel, Genuine Leather Cushion Inner uarter Polish, 8/ u r Heel. enuine 

Sole. In Stock, D and EB, 3/9. Price 113 Munroe Street, Lynn, Mass. Leather Cushion Inner Sole. In Stock, 
00. D and E, 3/9. Price $3.25. 


le 
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WALL @) MARK 


Wari 





The Imprint of Master Craftsmanship 
in Men’s Goodyear Welts 


A line that irresistibly appeals to the Big, ‘Prosperous 
Citizen—Mr. Average Man—because of its style, quality 
and price. In Wall Mark (Sterling Quality) Shoes we use 
nothing but top grade leathers and the very best construction. 


The Big Brother Line to Our Famous ; 
“Jj. M. O’Donnell” and “Streeter” Shoes ; 


(UNION STAMP) 


In Booth 149, National Shoe Exposition and Style Show, at 
Boston, the latest novelties are displayed together with our 
old favorites always shown in the J. M. O’Donnell and 
Streeter Shoes. A study of our line is a liberal education 
in shoe merchandising. 


We have had excellent success in featuring 
the Goodyear “Wingfoot” Rubber Heel. 


WALL, STREETER & DOYLE CO. 


MAIN OFFICES: NORTH ADAMS, MASS. 


DETROIT SALESROOM 


BOSTON SALESROOM 
Temple Building 


207 Essex Street 
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Here Is Our Factory, We Are Always Beating Records. Latest 


Feat—55 Weeks Without a Shutdown. A Service “De Luxe” 
to the Jobbing Trade. 





41 





OUR MEN’S GOODYEAR WELT SHOES 








POSSESS FOUR POINTS OF EXCELLENCE 














Standard Upper Stock 

Standard Sole Leather 

Standard Linings (10 oz. Duck) 
Standard (Brockton) Workmanship 


OUR STYLES START SOMETHING 





EQUIPPED WITH GOODYEAR “WINGFOOT” RUBBER HEELS 


Bigger every day—better every day—busier every day—if you want to know the reason, 
come our way at the Boston Style Show, Booth Number 149. 


Wall-Doyle & Daly, Inc. 32) 
Brockton, Mass. “ 
Boston Office, 207 Essex St. 
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Stock No. 104—Patent Leoteee, Last No. 97 (shown), Stock No. 30G—Fotent Leather, Last No. 96 noe 
2.00 Toe, 11% to 2, D dth 40 


Broad' Toe, 8% to 11, B dth % 
vo. 106—Black Kid. Last No. 97, Broad be Stock o. io7—Biack Kid, Last No. 95, Bnglish Toe, 
11% to 2, D Width $2. 15 


. E Widt 





Stock No. 115—Showing Last No. 95, Brown Side, 
circular fox pattern Oxford for growing girls; English 
toe, 9/S heel, stock perforated tip, double sole, fudged esas. 
Carried in 7 in D Widths only. 2% to 6... 3.00 








Stock, No. 116—Same as above in Black Horse, m3 
6 $3.06 





CHUKRAFI, 


Quality Footwear 
opie Aly eva BN CEE Soe Co 


tomers. 


Ideal Trade Bringers and Cash Columbus O 


Register Jinglers for Retailers. , 
Seasonable Shoes at Reasonable Prices 
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EASIEPHIT SHOES 


“Sponsors for True Comfort” 
“THEIR SALE KNows No SEASONS” 


SIEPHIT men’s slippers and women’s comfort shoes and 
boudoir slippers are salable every day of the year. 


They are featured by most of the country’s leading whole- 
salers, one of whom we will gladly put in touch with you. 





ABBOTT SHOE Co. 


Manufacturers for the Wholesale Trade 
BOSTON OFFICE: 207 ESSEX ST. FACTORY: NORTH READING, MASS. 








WE PICTURE HERE 
A FEW OF OUR 
LEADING NUMBERS 





No. Airing No. 12—EVERETT 
Mage in 7 oo Made y Pegs ot Tan and 
Vic. lack Vici. 
Full Leather Lined. Kid Quarter and Sock. 








““THEIR SALE KNOWS 
No SEASONS” 
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“4 = = ~—No. I5—FAUST 
No. 16—CAVALIER : - . Made in Black and Colored 


: > Kids and Cabrett 
Made in Havana Brown, Full Kid — 


1 en and Black Vici. 
Inlay Ornament. Unlined. Eng'ish Toe. 
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Our New 


BOOTS 


Are selling just 
like our famous Mary Janes 
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By careful specialization we have accomplished big 
savings which will be very interesting to every whole- 


saler. 


You will be astonished at the prices we can place 


upon this new merchandise. 





Make a Note to Call at 
Our Boston Salesrooms 


207 Street 
When in the Market 


Lyons and Hershenson, Inc. 
| Chelsea, Mass. 
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News Item 


NOTABLE ADDITION 
TO WELL KNOWN 
E. C. SKUFFERS 


In-door and Out-door Men’s 
No. 1—Men’s Vici Romeo—Made in Black or and Women’s Comfort 


Tan Kid. Extra heavy soles and all-leather 


heels. Sizes 6/12. Shoes Feature: 
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EXTRA HEAVY SOLE AND 
ALL LEATHER HEEL 


t 
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(Special Announcement) 


BOSTON, July 9, 1921.—A nota- 
ble addition has been made to the 
Engel-Cone line. They describe it as 
an in-door and out-door Comfort Shoe 
for Men and Women. Accent is 
placed on the “in-door and out-door” 
feature because the shoes are de- 
signed to meet just such conditions as 
they state. 

‘ = In other words, these shoes are 
pet yy Ry eB oe “extra pair” shoes, sold by the dealer 
leather heels. Sizes 2 2/8. to people who want a comfort shoe 
which can be worn out of doors should 
occasion present itself. They will give 
guaranteed service for work or play 
out of doors and in the factory or 
office in place of street shoes. Men 
in all lines will welcome this easy, 
comfortable out-door shoe. 

The extra heavy sole and all-leather 
heel give these shoes a good, solid 
foundation. The uppers are soft vici 
kid, in black or tan. It is safe to say 
that there is not a more durable, rest- 
ful Comfort Shoe on the market. 
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No. 3—Women’s Vici Juliet—Made in Black 
Kid only. Extra heavy soles and all-leather 
heels. Sizes 2 2/8. 








Ask your local wholesaler to submit samples and quotations. Shoes carried 
in stock by progressive wholesalers in all sections of the country. 


ENGEL-CONE SHOE COMPANY 


Boston Office, 215 Essex St. EAST BOSTON, MASS., U.S. A. 
' “We shoe the entire family.” 


| Serr nner iii. 
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Make a point of seeing these quality 
shoes with the distinctive ‘‘Glove 
Grip”’ Feature 

While you are in Boston, you owe it to yourself and your 


customers, as well, to see this line of men’s and women’s 


Quality Shoes that fit! 
BOSTON OFFICE, 10 HIGH STREET 


And at the Shoe and Leather Exposition, July 
11-12-13-14, you will find us waiting for you at 


BOOTH 177 


M. N. ARNOLD SHOE COMPANY 
NORTH ABINGTON, MASS. 
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What Men’s Business Needs? 


Good Footwear 


EN, more than any other class of trade realize 
the merits and worth of good footwear. 


What constitutes good footwear? Price? No— 
quality and workmanship. 


That’s why selling All Americas is such a profit- 
able pleasure. Men appreciate these good shoes. 


In stock at any one of our nine distributing houses. 


Rice & Hutchins, Inc. 


10 High St., Boston, U. S. A. 

















